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Dear ChaseDreamers:

Over the years, Chasedream has kept coming up
with new initiatives that offer invaluable
resources and opportunities in business education
for Chinese professionals and executives. This
handbook is a fine example of their good work -
an insightful tool for anyone planning to pursue
an MBA education.

The author is a Darden graduate and an exchange-
in student of the HKUST MBA program, and she
has provided a vivid account of her own
experiences and delivered useful advice on
applying for an MBA. One of her most salient
points is something | always tell prospective
students: an MBA education is not just about
getting a degree, it is a mind-broadening journey
that can take you to whole new horizons. | have
seen clear evidence of this effect in my
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Prof. Steven DeKrey, PhD
Senior Associate Dean and
MBA Program Director
HKUST Business School

experience as an MBA educator for over 20 years. Graduates emerge with new
perspectives, global exposure and sharper analytical and decision making skills. They

are ready to become true business leaders in the world.

This handbook can help set you on that road. The author has breathed life into it by
interviewing current students from each program about their own MBA experiences.
These authentic insider stories, together with practical information about the
programs, offer a highly comprehensive view of MBA programs for you to make an
informed decision. The lively choice of words also make this informative book a

pleasurable read and a must for any future MBAs.
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One thing you should bear in mind as you make your decision is the fact that an MBA
is increasingly valued by companies regionally and globally. That has fed into the
demand for MBA programs, especially in Asia. Between 2006 and 2010, there has
been a 77 per cent increase in GMAT tests taken by Asian residents, indicating keen
interest in this region for business education. This book’s focus on North American
and European programs reflects that many Chinese targets at western schools for
higher education.

There are also high quality programs closer to home, though. Just as Chinese students
have moved up and gone global, so have many Asian schools. David Wilson,
President and CEO of the Graduate Management Admission Council, once said,
“There are many more really good schools outside the United States, and they’re
becoming very competitive.” Hong Kong is an example of that. As one of the most
international cities in the world, Hong Kong has attracted many people from
Mainland China who want to take advantage of the global exposure, quality education
and modern business environment that it offers.

Twenty years ago, when our school was established, we had a dream to be one of
Asia’s best business schools. The keen interest of students in this region and our own
efforts have enabled us to not only achieve that dream, but surpass it. For two
consecutive years, we have been named among the world’s top 10 MBA providers by
Financial Times together with other prestigious schools in the West. This proves that
nothing is impossible when you set your mind to it and act on your dreams.

Wishing you all the best in chasing your own dreams.

Prof. Steven DeKrey, PhD
Senior Associate Dean and MBA Program Director
HKUST Business School

For more information on the HKUST MBA program, please refer to page 235.
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Welcome to the MBA world!
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"to provide for young men special means of training and of correct instruction in the
knowledge and in the arts of modern Finance and Economy, both public and private,
in order that, being well informed and free from delusions upon these important
subjects, they may either serve the community skillfully as well as faithfully in offices
of trust, or, remaining in private life, may prudently manage their own affairs and aid
in maintaining sound financial morality: in short, to establish means for imparting a
liberal education in all matters concerning Finance and Economy."
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. B AEWEAEEFREFOFENRTHRERNR . F0H—FRH
MBA ¥4, BLAGRHHXEE, RTHeoNLEFE, FOLBREFECED
RIEFRLLH

BEZHRIAARNHE L+ — R, NFEMANEFLEILRIRT L, T—
MALE, ATAURRZNRE TR, FLETREL. BEHEEFF/L
MRAAMRLAEEET, WETEARLL 100 7 ART R EEERXNL? 4TRH
M, BRRETTE. TEYS, RPRAFNETALGEWECET -2 5H,
—HARR, FREREFTIMEFNER, WRAL, HERR.

EA— T T REH MBA, ¥R TEREZRMKERN T XLESH. FEHHE
MEMAREVMURENNARBELS AT LAZTHE. BRI, 2
e, EEE, Fita. HRRE. B, BEFLY, SHIEHREFENE
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cHECH, BCERET K. BRAEAEBRE, BERE/TES?
R, T&, 8k8%, TERFERT RS

RERED?

& &5 &

ERHBEERRANAEE, FIAMEARBRT TN REST L, RRHET
Wy Phdk, T e, —REL 45 MIRGOTREER; U — XA /5 H
WX ER—MDNEFE; ATULFERIMEIMEZHE S —1RENA
B, ABNERLER; BREEHRFRELANFAZAEH. MRXPLA; @
W, CERAELFERFRTULECHAL T8, ERFRZRINAM. #
M. EHAAREERNEM—HITANEEERC; #Ll, hKELH, %
BAFTHENTIENBECT, TET2BTENIIZT XA B EE TP
o BT I BB M L R, FRNER &,

i MBA 28I, REHE—ATME 124/ 0, RRECEEREAT. EE
ATEFERARKEM LM “ERATUAMA R, BO1EFERE, EFRK
®E, BEEHF. TREHENA, —RE 24/ HAHEN T, FMAHL
RBFEEFREMLZESN, HLREGH. TN ERGEZEEET, &K
#ELIOXT, BHEVE, REREFIAMLAENER; MHF R ZHH N
FENAerBE. GARMNERMEFUE, REEI XL EREE 5
— PR ERE K, A XahEtd®, BEFR, CEATK.

AL ETERZHEG?

BRR AT T AT DNE

BHERERANAARRBENAH ) LA THETEHwIL, ELZ MUK,
— PR AR BT Z A — S AR LN Y AT S

KR ER, —HXEFFRARK, TENRE, FHFRRH LR EZFH
N, MEEFHA. BFRAGEAAE, AEEEHRNTERE L, &
FHREECERRNLZ BRI G AL, RAALXEZHW, WFELFD
KA, 2BWET. F. 2%, 2R#MEIN. BERAFAGEXE, 1T#
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KB —MELET R XNER, Y LXEAEXEARENHET. BF
RRETREMHFEH, 2TELLOKE, GRT AR, E5H
F, RAWRRKEELRMET A4, MEALTNRETECN L. TAR
— K, M2 RALRHBEEF LA, RARBERENEE RN EEMN AL
B, FRRMEANBVEE, EREA, XRAT. REFSAEZMHILES

BRE, TRERR.

TRE& 4T 2
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FoR AR R RS

Why MBA
BANFROEIFECH ETOAREFXHE—FER: Why MBA?

FMERFENEBTRREFEN, FENFLYEREANE —F LT 22 FIN
Hi, BER—K, ISR AT LI, CERERAEITEGHITE. FT
EENMABCET ENE, BT/ TERFNLAEF - IHEERZ. A
Fle. KA. 84T, Kl HHE RN REAFERERNBA, HE
EREPABRBINEREE N TR, RAMT AT 16 B FIRZABK M A7
HEER? XREEE THEF L Z A& FEARZAT B 8 & — A &

MNERNAEE, MNFL2EAROTBEARERAREE. REBANAL .
BRABARK, FREVEFZNETERGERNCEAEFEFTRNA, B
REFTHRE, FAENMLBFRERENA; REAFCELEFENER
WFRFFN—£: RONEH. REWEH. FHBRT. TREHRXE. AF
HE %, ZREHA, YRELZWAERETHN AT K.

[ e why school #f w1 1% fu i £ By N 7 # R A HE R — A A Al A FIAE R
R, EHR Gk E#EANCELHEW,

REE KA T4 MBA

“ENT EAENTEREEIL, FEFENTEALEAZZAATH .
“HFEZIERTES” KOS REERAT W, FELE, 4HEE—A
BT RT, ALV TE ., QI ETE ., QIR EERATEE
AN EIHY, AR LA B

MEREK AR AR, TEATOA, £ MBA $ATERIT, £5H
AR, BERT—OHF. SHAEASHERFTRE. —HEERA
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7 MBA HAEMEET TR, RERKNWFETHED, THER, FEX
EaHCHPE, RERAWES, ETAHALKTEAREELRAT, 2RET
EXEETNET, 2AFAL ST, BEBA AHOALHETFLH
A, BEAFnEZ A AT,

B R A BN LA A T BT ks, st TEOHA, EDM[14%
RET HOWEE, FHZIMENENEF A, ECHTHNE, FFLAR
ViR

KAEE? AAFT 2B ZH? ZEFRREFEANRT G ELHIQE A

&ﬂa

HET RAERKF
MBA £ £ 1~ MBA, X A& —/& #.

MBA A TR EE - FREXmEBNEXHFRASANRLEZT, €E£
AF—PMABIR-—FEFWEETR. NEANFROE - RITH, FEREK
i F R A EAFARUFF R — 5

MEFFNAERE, = MBA HIREWRFEFATL: HFELDFTUK
B RA? ERERSREF. IUEN “BAAEH" L UELAE &+,
BT, MNOEFAEV, MBAWB THHE T T — ot ok, &1
AREFHIAMAREEANG, EHXEMRKET, FREABEEH-PAAR
WEAZZRA—(TFENN. YEHRAFERAR, HKIKA, Sonia, KTE
BETARAEN; R WRRTEZIHN, KET 2K MBA, RAREFE
¥ MANMAFBNT - MASZZHER? £24HK, RINEERFLE.

#HFET MBA, BT EMRF; EX—H&ET, WREFAFHRHM.
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HET KB Fb, RELET —MFRETHTHEEN, THEAFT, HEE
WEZRFHET. BFORARTEFHELEAYRKEZEXFEN, hRAE
RELHN P H

MTARAREFETHFEATE, #EA-XFETRABHFRAGZLH
ToamREEs; REWL, BNXETREALETRANEZTRN, BHA
BTN L B EEMFRIRRE.

A LA E BT

1. REEM LN MBA £7E?

2. BUVEREEEHNIRLAEE?

3. WREHEFRNAZANERECHEVEREEINIERMNFFHN—
NEZREFENIE, REEEENARKE?

RE=AEAE, REE, HAREZHALNEZRE 1.

ABFRA L —BTHAELL, S FRNREREMRZIAM AR
F, BEFRAAFEARKA, &L B GRTHERTPERANERFE
BHMA A T2y, & — 3 I oy 2 A 7] B 4 2 AR 3 O B4 ISR 3t 2
EABFRA"ME"T . wRHLEET MBARR AR T —MAFHA, HaH
TXXB¥IR, TRAZEETENMALET.

TR — B R — [ FRHR AR R KR, KRRRR AR, &1
FROMERZENEH. SRTEAR, UBKOFHHZET — R ¥
BB E D EEHNEZTREFHRE —FWEB R A ERITAEFEH
RAE—RN? BRARBUEA L AL —ERNWARBLETE, REWEE

£ MEELER! BARN G2 FEE R F1F AN &R BT
ERA, EREZZEFISMI, £LTT REBLN B WENZE, #as
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% D DHBIT L FRAVEE
RRAMNM L fit RABELARNEETEZ —,

Fit AR —/NETH AR 465 % MBA & 3 B9 AMTIUBL T 3k J #0F BR IR AR BN
—IEX. FWEZ, fitHGE"REE" BELE, TARMLEE, "Rt
EELERT" WERLEFAMNALE—RET a5 014 B B £ E T H X
REY, RBEATREAEWMCR, BARK, BHARIMEZX RN
Wl BRWHEGS, wRAKEEFEMATRGHEZLTRT", HLF
au. ZEEE., 2%, i, EEUARAHTER YRS, BRH
TR NAE, YHERE, Bk, a8 RR TR
BRATRARMKT . BREERXH, THEHLLEET —XZL L ERNF
B, NRUEARAFFHEA, EEENF LMK TEHEE, XRERRA
%, &R, BRI LRaHAEER, WEGERBONHAR. LET A
EWek, BRFETHEST. TUMREER,

ALABFLRK, BERAZERMAHL, KAEZERMNHEMCE, 1T
B LR TEZIRF U —ADMKTFEAESEKIE, STRERNR: "H
AMEEE T KERF LN, MITRAKELREEE, EELEESE, AU
RRERET RC. "BIEZE, RMMFETREXHEN TR LEEE
Hig, MEEARTRE-—LETEE L. EFWMRAINE G R BIERF
LR ULE AR WS E L AT

F_ENALCEALHERGELE, FLENFFEAF KRBT RETFNR
B, BEREFAFCHFEAREXEHNE Y FHE, %5 why school # Bt Z 3 8 H

k&, MENFEDELRY,; MAALRAEANZENET. iE. EFAFELE
H-EROMEEL, FHCERRT fit. FHE, BEEMLsTFELRE
57 & M H essay, FEMRATHI T B F K B BEI R

www.ChaseDream.com 15




—— WELFE S
CHASEDREAM.COM ot A i S A A

FREATHRT #RRFHHER

WEIFFI, AR HEL, PEAREAHL, REBAFFEALLS
FROHEHRCHLEATEEZNEREF. TULTEE, —RBTHA%,
SRAFERRFHENELEAH 2EFWRET HATEER, ERANEEHR
BEROAE; ZRMAIAZNAE Y, BEREMC, FAZENEE MBA B
g, WHREAFKREL .

ExEERMHALEER: (FALARD) . (R . (FREHBHRD .
(BFFR) . (BAH) . (REHESHERARS) , ZAEHRALIH
HAEZELNIT, TEAF. SHHLHRAMTE THAEZMRE, BEEA
R, RE-—NERFLWEIEETA: \REZR. FERWK. BERFK
frfed EF k. ATHBERFNFE, FREGFXERSEBEL, FART
HOEAENMFETH LR, INE—F, ETRNHTHEL, £ FROHEL
BE 450 OMARRE, REH MBA H4w, EXMEX LORE R Z#
WL LR EE (BALAT) 7 USNews B9 B FIeHTH T .

He T4, NugmEnz, EEEARNCE, EMFRAFECHANEE
WAE, REETEEBNT AL FERFHEES LA, HABLEX
WHEACEHFTH Nol., Hf, T2 —HMH4, wRE® HBS B T wl
=fr, MEAMFEERFRT UL 2R T HTRAET .

T A& 2010 4 7k & 7| (BusinessWeek) % E 28 MBA T EHH 2 HEARX 5%,

Rank | School
1 University of Chicago (Booth)
Harvard University
University of Pennsylvania (Wharton)
Northwestern University (Kellogg)
Stanford University
Duke University (Fuqua)
University of Michigan (Ross)
University of California - Berkeley (Haas)

O|N[O|O AN
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' Rank ' School

9 Columbia University

10 | Massachusetts Institute of Technology (Sloan)
11 | University of Virginia (Darden)

12 | Southern Methodist University (Cox)

13 | Cornell University (Johnson)

14 | Dartmouth College (Tuck)

15 | Carnegie Mellon University (Tepper)

16 | University of North Carolina - Chapel Hill (Kenan-Flagler)
17 | University of California - Los Angeles (Anderson)
18 | New York University (Stern)

19 Indiana University (Kelley)

20 Michigan State University (Broad)

21 | Yale University

22 | Emory University (Goizueta)

23 | Georgia Institute of Technology

24 | University of Notre Dame (Mendoza)

25 | University of Texas - Austin (McCombs)

26 University of Southern California (Marshall)
27 | Brigham Young University (Marriott)

28 | University of Minnesota (Carlson)

29 Rice University (Jones)

30 | Texas A&M University (Mays)

B EFIFMERGET —PAEFENES R, AXRTUATRAE: HF
Fig, RBERMEAERANL, KIWEAFETFEEEANFROESL, BT
SaaLl), RLHEEFNERELRAEEER N,

http://www.businessweek.com/interactive reports/bs 2010 US FTMBA TAB 1111
.html?chan=bschools special+report+--+best+b-schools+2010 special+report+--
+best+b-schools+2010

2011 4 5 #7 ol % [ 37 [ (US News) By #4888 T[] «

Rank \ School

1 Stanford University
2 Harvard University
3 Massachusetts Institute of Technology (Sloan)

www.ChaseDream.com 17
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MR R E 2

o N i iR

' Rank ' School

3 University of Pennsylvania (Wharton)

5 Northwestern University (Kellogg)

5 University of Chicago (Booth)

7 Dartmouth College (Tuck)

7 University of California--Berkeley (Haas)

9 Columbia University

10 | New York University (Stern)

10 | Yale University

12 | Duke University (Fuqua)

13 | University of Virginia (Darden)

14 | University of California--Los Angeles (Anderson)
14 | University of Michigan--Ann Arbor (Ross)

16 | Cornell University (Johnson)

17 | University of Texas--Austin (McCombs)

18 | Carnegie Mellon University (Tepper)

19 | University of North Carolina--Chapel Hill (Kenan-Flagler)
20 | Washington University in St. Louis (Olin)

21 University of Minnesota--Twin Cities (Carlson)
21 | University of Southern California (Marshall)

23 | Emory University (Goizueta)

23 Indiana University--Bloomington (Kelley)

25 | Georgetown University (McDonough)

25 | Ohio State University (Fisher)

THE-—MRABNHELE “FEREFEN MBA TH” , wREAHFTA
WEWTFEG RLEE, T HERRSARNA T EREH 15T B XA

Z

7.5%

11.5%
11.7%
13.6%
14.4%
15.0%
15.1%
16.0%
16.3%

Stanford University

Harvard University

University of California--Berkeley (Haas)
New York University (Stern)

Yale University

Massachusetts Institute of Technology (Sloan)
Columbia University

Dartmouth College (Tuck)

University of Pennsylvania (Wharton)

www.ChaseDream.com
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FoR ERFERFER

BMNEEREAASZABARE “FLERE", BFRRTAELTZ — KX
BHALREREBFREN LATX, REMNXTRHATESFATA. TE
FIF AN XETMABFRHER, FE2ELEHL, EERBIANFRE
FOR & E VIR g A L

BEBNGZERNFEAREN TR G, HFRTHRT, FiENTZE
g B ETHR, AREASHERD T IEAAMERBRAARME L —
DUANTFENGEEIE, MRedFX, TEFE, ¥HE S, XTRBOHT
AR FREEENER, £ NMTETHRNFRKF, HERAHERFECT
WAL AEER . ! XEEHAT RS ESM!

BN —BETMAHFRBRA, lIFL K, EENFTFLHFRIKF
20, EERAMAFMNELURRFFANRE. XML, BRAERAS
IFAEREN LB T EAMZNEEZLE T, BEXZER,

ERTEHB T RERMHHIRRGRZ G, AR REETUESRZFRH
ZARMHETIR. REFEEBEATHELEREFFE, MAS—LAFET. @
B DEARE N AR L ERA RREKME, 17— LEANTRARLA . FrLL
BAEGE, WRECLUFHARZARGREAZIH —RREEREFMRRKEL
"B, WHEFREFRE T2 RS —H.

TETEHFERARNE 4, FrolEEFR#EE US News (2011) #yHE4£HE 7. =
Jo B KON R % R U HEA .
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BEERT:

FXHHEXRERZ X, THFRNECR, BFEERITH, KAREEZ
WKE WP AEMH, % ChaseDream #ER LK. FrH K T F RN A iF b4 £
EFPMES, WwREH, LEAEKE, FLRELFEANETNALER, REFEMN
FEL LG, HRENERZ, TTERHBH T,

FX U T H S0 05 KR AT 89 % 7ot o
I RYHEL HSLGLFEHA, FHEEZANITE.,
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2 STANFORD
GRADUATE SCHOOL OF BUSINESS

Stanford University  Stanford Graduate School of Business

HEmRky MEEAFR

FRELER

1. ##E L E. Palo Alto, California #r#|4& & I M

. ¥ % () . F5$53,118 (EHEH )

3. AEHE (A) : RA¥AEEESLI0/H; AE# E11$20,000/4; (R #
$3,500/4

4, FEHME: 300 A, EFRFAEE 40%

5. TEFAEAH: PEA REFEAR, ExEIFsEL, EET4E
ABC) 12 NE#, AT HEXREFEAGEHE 7-8 A

6. GMAT & 4h: AL H N 750 4 U b; A EHARTERN G 50%; FH
THEFRIFASL, KBEHHHE

7. ¥4 EMNHLE—FULHEFE, FRABFENFHEF EHMT
SR T AR RN, 2B BT % F %5 89 15%-30%, [ B iE Rk, AlE
R K, 3%EA

8. &4 =/ Quarter, 9-12 A, 1-3 A, 46 A; WHE+HEFLBRE 1117;
BREFALIKZIE, 2112 Lecture By, Hfth— 2 case %

Class Profile: http://www.gsb.stanford.edu/mba/admission/

FER ¥ 4 3 Stanford

1. EH#H A — T Palo Alto 4 REVET £,
®

INEBEERE BT E., TRERELZEANE, PaloAlto #HREZ—
MEIMANR. PR, BERE BRI EN, B ETARTD

2HAE KR, AP, 20114 1A
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RMTEBNFE, BAFERRE B AR, FRGEN A MTRAE, 32
HFRFAT 10 b st ol ENEF L, TUXERRAF EEHNEZETFT
Z—

B —ANFRAR 40 F H 2 Menlo Park , JE Palo Alto R 1., #F 2 7] L& 3|
Sand Hill Road % i Z Gl Al WA 5], —ARE—; R ERFLW
VCIH R AMERFH L, THEEWEAERE, £EXFHE
b, MERZMRE X BEANEAIH A RE,

Sand Hill Road? is a road in Menlo Park, California, notable for the concentration
of venture capital companies there. Its significance as a symbol of private equity
in the United States may be compared to that of Wall Street in the stock market.
Connecting EI Camino Real and Interstate 280, the road provides easy access to
Stanford University and Silicon Valley.

For several years during the dotcom boom of the late 1990s, commercial real
estate on Sand Hill Road was more expensive than almost anywhere else in the
world. The annual rent on Sand Hill Road peaked at around $144 (USD) per
square foot ($1550 per m2) in mid-2000; at the time, this was higher than rates in
Manhattan and London's West End.

MM AESE, HEAPAERETF, BSRMERNES, 4ET
— M RREEIZ) FEER

2. e EHERNTEF(?
WREAKNEE, REUASZEABAT ARE. AHAT FRT !

MRS R FHERE RN, ERATEFZ, RE—NEFER, £E
HAEEfEA. EXE Stanford 2 /5, RELIRTEFEHEAFH LA
EWRE. &1, HEBREFRNREFRATR . KFLTHE Wi
RAEE—BA, KHESEZE G E Stanford ik KA =,

KA B RS FMAMGRE 2NA, EEFBERTK 2 —ANARL
BHREHE, —REAMNIHETHRA VB CRHME, EERZTLTTEHE
HE, iAW — RS, LEREFOAR, —MLHFNXEA. ol
EEFENERERT, RRE-—RMERXE, MERREKA, &

%42 £ JR: Wikipedia
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FEEM—A LF—H IR TRETELERE-RA. BT TEAY, &
AWK, R MREFEAREAARATRERT . RAR
RE Tt —£5, g, FTHoExEEH, #HEHT —ARE
A%, Rl EREAY, XET REHRAT, &EET Goldman, FL 7 &
ABHIEF. M TRE, IRIAZHEY, TEFTEAFARE, &
Alim B 4. MRS EHLREF R, EEHREHTERLE L
REXT A X 257 !

KA BRVEFNE TFHTELE, TURSUKARFNHRT TR H
Ar—MeT, REFTHEIHNE: FERELQERBART? Bl
RE-—NMEFEENA, FAFENHEREEEC —E2HXETFRE
B, MERZEANFET R L BRERIHORF . RZUECEL
FEWAMRE, REEASAOARZERNSE, KT TRT

ANEEREZE H A TEROEF, ERMAIFREL, RIGITHEHN
AW —HRREBARAEARA, REMATRTEES e, 2%
MR ERERE, BOUFL, EZCATNHNE, WRLEZHT LT
ZEMNE, IRAT BRI EANEET =, EREX,
ZETAR, #REAT=N, FEXLEY, REREMEEENIR KNG
EMHEE, —RaGRWRLEFH FHET £,

FEBEFAFNERRANRIRREELET . FRRENTZRET B T HE
A4, AEHANEA, TANEEEABH A BT 20 (T 3K 48 57
HiELI, URFRA M AFRT USRI Z KR ER, WEMEE

o BHEFARTHNF LR AT, AXH2LTETWMH
BREANE. RBGEZCAAERE LN~ RIE R

GE A AMRRRFRAMT AREBHERA? D

e AR RS, REZHERE: ARERHRAEAAR L, BiFFE
FRAZFERWAETLEE., AE, ERETHIR, TRENEHZIEEE

B, REEFRYWE T, FEAROGRAMALFIER &S, T 6t
ERETERANG 4, RACEMTNER. BARS2EE% L0, E
ZATEIAECHEN, ARHARAERANLERE, FAUER. REE
RELARER, EEZETRREEGWHIL, BARRAEGEZFHAET
RANRLIE . ZHEARTRERERZ WL R, wARTAE
R, TREXK, FEKEETURRRRER, RERFHNEEE T
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WEAAE . F—KBRAXE, RERET - RERENEZ, REXH
EFREERE KA.

3. MABHAEAMLEFRAFRALE M ERA LY £HAHF?
TRA! RRREWRLENRS A, H L 5t 27 AR B IR

JI: Change people, Change organization, Change the world.

A FRETE VR, KEAIARENTFERIAE, TRELHA,
FRABRZENAEANF A ERBERIFE AT FAREERE
WA, REETHNCETE, IRXETEE-—MERRE, —FHh, &
R —AMMERTAMEIH, EEEEZXEEMT L. TREHEMS L, FR
MM BIRREAA AT, KU ENRS, HEERTNU, £EEH—
MEEE, MIAFLZFHENE, BABENLTHERE. &2, FR—
RAEBWEFI ML EN.

WRRR-THEREGE, R XAENTRENFR, FERLLE
RERW, vEEE—GFES UMW EEER, ©IEZHTERA
ARTERMBRNEMEHALE, URENTTEEHE RS,

4. MEFREBAN—REM 2HHR?

FHEICHE, BERTE-—FREIEELT HH.

BEBRERTO0RRK, 800 F# L8 —FR, tFHREEREFTFA
LAV, RHENFER TE. ANEMNCEO T4, BFENNEH
EHAEY, —MANFFE12:00 2| 1:.00. THEEFE LR, — M2 L3
6:00, & K-F#H LR ESEZNE]\A/NES

FE—FRNALEENEI N, RX—RF, 6EHHEH. RLEEE
NI ER . AEBEFHNHELLEEES, RALE2FE.
WA EALE & FR B B AR B R H AT,

THEABABMAANB F I — FRWEFRAR DR BRNFREEFH
LRAF A
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5. BENA—THEIEEFFHRNTHHZ A WL ?

Jack McDonald ##% #7 Investment £ & % & £ — 1R 2. BF M EFRS
RN ERWEE, HKBMLFELARE —#H1E, ABREMERIRINTK
R, BHHEENRELRZNGRINFLANER., ZALE80£5 T, #HFEX
ITREZASFEE A3 FT . ABMNTHERFLE, Jack gt &N KAT
A, f 2 Capital Group # £ & Fidldb A2 —. LA, hEHX
T . Mty ¥ IRAH guest speaker, £it 2 TPG #y Jim Coulter 2 # £ KKR
#9 George Roberts, ## % R & & H#E, M 255 K10 RE.
Brf R ATIEARERE B0 . A Ao RAE K IR B A B #5 4 B TR A B — |
A AR RR K Jack B9iR . W RAREH, WRRFER —NEFTHNER
E i,

Jack fu ik - BFEREZFEFHFNRAMK. BFEAR, —HopEBR[TR
HEF2AISRME— %L Omaha REF A HLFE, GFEEERLER
BAHMNNRAEENLE, RIMPEECERLBFENNSBENE
VLHUE 77 TR A R A0 28, BT DLIRAB By i T8 E F T A0

AR B

https://gsbapps.stanford.edu/facultyprofiles/biomain.asp?id=82176099

7 4 Wycliffe Grousbeck (3% +# 2L /R¥ A A B4R # B9 Managing
Growing Enterprise (MGE) ## Andrew Grove (lIntel 3] {F % %K 3% CEQ) #
#4 Formation of new venture #2 Strategic thinking in action %5 & 18 #4 [T 89 1R
%o

FREGMITHE RARENRRBAAHL?
ZAKTUEERZ T

B A, LREKRIEERH —Z Vegas Foam. 4 & — 8 L, FE1(714
SERE-NEEEH, WK, B4, XNEHHMY Foam, ©H 2K

& : Friends of Arjay Miller, X A2 ek HRZFH: FREFITHHE
& F AL e # Arjay Miller Scholar, #FZ A0 F &4 &, RATXLE — B L
kB TEN A H E T4 £ Ajay Miller Scholar 7, B A &AT#H EIt, &%
3, FTURATA ZMATH A &, 3t & Friends of Arjay Miller -FOAM, &
F1RAGHFNEH -, MM FLEE, HFTHKRELR, TT R
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S BRI AL E Vegas. [F 48K B L # Foam 2 7 Vegas #y— /M 5 %
17, RN TN WHEGWEE, —RENERN—NEYE, F_RAER
A Bk, LERFHBGEESE LR, FARENRENREER EARBE¥
HEHENMELNBER LR, L7 HAE, BEMURBEFTHERN
ANERT, THRBA, BEH, L8588, RREAFRTFE M, X
& — 4 — E # Vegas Foam,

(B FREMBE, RNOAFLREZBER? TELRBIRF W
0?0

Gl A 848 —F %, —MkRHEA=T LR, 28 Foam 2 £ F Zimy, (EE
RAELEZ-ZEARBRERS A2 W ET, AEHEBCHERT, £E2
BIRER LR, FIUFREKA—A-MATEL LR, A=AXL/ER
FRE2, BRES. T2 F - LEEREEAZW, AXTUBECE
#H.

7. BlEHEI ML, RAAEHEEEFREREGELANE AL A
MEME, £EUEF| S study trip,

MEeslERor —EAE - MREMWER. U EE RN EF B

R, HEEW, eFH—EURHNEERBE, FH8H. X RIER;
R, Ues|h2# R LRARHN LT, T2, THRENTL
FAXAR. TRAREZ AT EHRE, ERRARN AN ZAHT
ExR—ARMEEIAR, RRENMUEFIWTE, 2T ERREL, &
BRNERLH, LAEHFHKRMNEELT R

ZHRHEMATERZ-—KEFERRERE, TREAANERTELEEERTE
ELRAN, EREAARTULAZAHFRIE, FHRFREFQ, F
HRFAENT MR AZOMERE AR, RE —KEZ R E
R — A F B E R T KA RS E XK, #EBIe A A
XIEF, TRREEA—NEZHANET, TE-FELERANAXE
BT, BARAERNZABEEORIELSEN.

REREZNBERFANRN AT, BRAFE, MULRRAT—%, F¥E

Ko
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8. WRMRIAEM LA HF IR Dean, ¥ UL FRM—TRE, RaMA 42

RE-TXBERENRE. EREAFNE R, ELEHLERET S,
BHEAZRAEL WA EREE DRABHIE. HUFRELHE 26
fER, XEAANF. THERALRFCEEFEITENKE, KE
WERAURE - MARERAE, AXEERE S, TR EFT L
BAARE L ER,

9. FAELEA, FEFBIEBREFFUNAHLERHLAXA?

RAE. AfRARZH, KAER2 NI TEFRERANSL, HEE—R
SEXMBE LRE KA LRI, (EARA IR L BOE A R IR EA
FRONHE, TRAEHEEFRRE, RALL. AL, REFEFFL
MAZMERE, FERZEF NI TLTERNTREE, THEFREHE
HFERNAFRLERE . FROBFEF, MO0, HEEH
BREEHANE T AR, W KBER - 2EE, RAZREAE
WA, F—IAH2BPERFRELA, REBFKRTE, RENEHR
EINR, EERAHERE CHAZIANBERF T, wIILETHHEH
K. KABUNEMNATFEMUKELR, EFZREGRY, LHEE
BER, RERTHTERY. MEFRELEE XL —LBHHLH
RHEMHEEFRIR S, BNLACARETEAL, RINFEmERY
RV e e A B R A R AR E L

AR EEMERTUERMER. Tk, &k, HEEXBEERIHRA,
AR R B — R KT XA A 0 % IR 7T LAF ] 89 R 5 2 3k 52

W, RERZMRE], FERAFRIANALERT TRAA, —KX—KH
W KA R R, R RA LM R — BAR S A BT AT 2
A, URBEFaCTULI TP A, REAN—HF. TEEARK
REGE—MRENKE, ERFERHRLRNE, BECTELRED
B2 #E M, HBEHL. BECEREXTH, RRILZK, XE
CHTETT M, KRB, B4, pEacaMfta, mEwfMESdRxHe g
CHEAKT R EMENESR, FEEL T RAXMAEAENER, &
TFH BTG,

10. T EX A— Ak, FHERESEINE, TAREZXTAERMS
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11.

eV AlE . dire kR SR T RERONE, TERRTEXLS,
CEO 4, #MIZITMEAHERTWEANELRMN, TERREA; TH
BREEAZM2FHEGEH LY, THEUBOET, REATEREARE &
HEWERA. RERAZFHFE R S?

£, Bk — A FEEEANINE. REGX BB CHEF XEZW,
Boston & TH #E4& Z X, AR AHHLKMNN FHik. BFENHX W
HHA, BEREHT, KETEN,

Wi R A TR REEEF RO AEF — KR EFREA golf driving
range T3k, F— L4k, ELRHELLREEN, MR -BITK, F
BRLEH AN EHIARYE, TRRK(N—RdE, EREAMTT —
EHA|EY Enzo, BAMRE 399 WA —K. BAEIKFEWAALES
W E|#EWE P, TER AR =W LR A R E e . R
BRXUERE—FFLNN &G, TR EELFRAMRE. XRETERE
WA, XA o8 A I IR IR AR AR B B R, AR A3 R A A
B, AEMAEL,

ERAE EARTANE R T ¥R, RERSTE, SRFEFNERLEEE,
EAEAXCNEEEEAELFEENR AR, E—ROEFRE
AR REE| —REHEUAAKR, BETFEN. KMARER
KHEHRASE, BEF-—IMAEFRNRELTREELT, XBERESE
KK, BRARXBCHHRNLS, MERETEEAN. WEREEAF
RZ BN, AERT —AX—RELERETREH THE, it
—EHFE, #£—1 ELE, -1 Google ATEIEREKRWA, REHFE
BiE— I RAELERIRLEE AR Y CEO. ShRmyBEBALIFTUREA, H
RAARCHBEBATZEETURASN. RAGRA, —F2&, #AREH
Aft Z e T EBOHE. RILR, #HERHATEES R, EEMIIHR
N TR A

& o B A 52 f % E 89 top school #i & 7 5 & & HFBUR M, AT ZRME,
LETEWT M. REEHET 2R ABE R FATERREF (1R 1Z 4
#, HELTFEEY?

RABEEREAN, —FHRECELECTERT, RARTAFF. AEF
Fessay WE—RABRMFT . RETHEAN, F—IFFENA, BE
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RHEREA, HEFIF. REEEEZ NI URETFENNT . BAE
KNARKEE, BATS, EHEHRERNEFABHAFEFNF

W EELERFTEMINE T X ENREHRE, FaBxEAREH
T, M1k LR ERE, BAT A AH, EH2IEAHEHK

o RETFEL, WREEEECE-NRTREHN. FlFH2XEN
%, MAR—ANLTIR., LB FWEFE, RT7TEHRER
BE . BEEEEENRE, faBHme=i.

5 essay B R, —REROEE, TREYTRED. #HEHAEFHAAH
oA EENTBHRRE, HREFERER, HBEINEAFRRRE, HE
ZEH, BEBEN, FUSEFEGEICRRNASE L, iAaE—F =
B REZE? WRFIFEARZ —RWNFRWFETE, AR GEEHE
R RMITT

Be yourself! But before that, you need to find out WHO YOU ARE!
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HARVARD|BUSINESS|SCHOOL

Harvard University Harvard Business School

eHhRF BHAFR

FREAEA

1. #M#E E: Cambridge, Boston, Massachusetts, @|#F, &
SFAeFE (4 ;. ¥ #$48,000/4F, 7% #$10,000/4
EVEHE (A : HBS % & {58 #$10,000/4, R AMEE$1000/ A 5 "Z21R
$1500-$2,000/ A . — 4 F7 A B9 5% il B3t £$11,000 A4, 4R H &k
T, 78 7#$13,000 LA E

4. FEAME: 900 A, EFRF AL 30%

5. TEFAAH: FEA (REFEAMR, £xEIfFREEL, EET
4 ABC) 20 AAEH, P BAAEERETEAM

6. GMAT 4%t A £ 4 750 4+ LA b, TAEFIR A 354, FHNFF 26
PhEE, AERLES

7. ¥%¥4. ¥¥4 7 needbased, sEWEBJLETHERND, FRLS
X224, PHAB—FAGLE, A2-37&F

Class 2012 Profile: http://www.hbs.edu/mba/perspectives/class-statistics/

FER ¥ A B HBS

1 EHE—THRAFR, FEFNEER, wilREHNREETA?

HARAZE AN, EERREFAZKERAF A ZECBENRTE —
ReFH %W, HBS AMAR S AHREKNT, RERERNAEA LA

CMERIE: AT, 20114 1A
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KEERME, BRAR—FHA. W E TR T EFHLRRN S 2T —
Y, TERRELT, 50T, HaFELY, REFH. #/MAHSE
HOWRI AR ERELE, BEUBRA N EH, TafEIEFRE. ¥
RERERBNEAFN AR RN LB AARR N ABE T LN T

//I\O

BEFATH AR R, ARBRET. RUNZHTRT, BT
BWREE. REFRUBRAMKRUNHFHFATE, FERAAR
AEBRAZT—BHEAE L, HEFRAE L LBR LM EH
TEBA, 2F TR, FfE, WX, AXRFOCXHFH, GEELFER
EF NI

(B[ ARAREHLARECRERIHEETFRIARTEZEEHNR? )

BREGFRIANRBENRZHRNIE, FEREFLER, RABEFR
T EDP0R FRERZF-ANTERZRULEFAFHNE—PAHAR
HEfG, RRARZEBRENRTE, IR/ FM0 TR, &
MFEREM EMFEHE, FRABFALFTREE R RN EHk. &K
MAF TR HBS HHRH EFE M —EAFTRT . SHFRALH—
MRIE, REREZARALTIIEEREAANNRR, FRFRAMESL A
R, METE, WEERT AHd &, G HEIE TRk
A, FEEELEFUR, THERT, EPUARFALEAZHARER

#l, RELFRE, MLFUBRAXBENRALZRATFL. FRE
bR, BEREXZEAR, FEANELLMEN., FROE-ART.

Fr A B3R A 5 7] Rl e XA — AP IR . F AU Bt A AL HBS
W AR EATRT, PV UBRES I REA AR EFRAE
HY A T8 U

2. MEFRABE—REM 2R

FRREGEF, RAREE —FHrR, RRAATNTERZHTT, R
ATFREACHMT 8. F1 A#HH > schedule, EH4T N i 5k A&
BHET .

BREZE PRI FRSZHTF /N (study team) , % IR BN E
CETEERK, A aEH#KH — 1 team member & K £ 2 5t 2 — 7] K An
— AT HTHEE. WRERAENE, WTURES, YRREH
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ERASFH ., EFFSNEN @ EF R 6:30 5% 6:50, EWRF, 2
BRI E, BHEREH = case, ELPANFEWTH, 1 case &4
Bt 20 4, XFERIE, BROEASHMERKT . ERLRARLHE
LhREELE, HIIERERA MK, HWERER, R/ERR &M
i, A4dd. REWRRK. GRAZEZRLEE KRR, 104045 H
TH . REARA, EEHELZN T4, T 620 BRALRB R, &
KHEWTET, RETBREFTHERE,

# A1 X oY By schedule, — kit X B —=F, Y & Z W AT |5 <4,
HEHE SR, & Xschedule HyiE, EFRE=ZFR, YREHAER, F—
FIRE 740 FF ok FIR, %] 9:00, XA AR R AL FREE .
FHRE 0205 10:40, HERFE 004, FREAEFRUERZS
BEE T, BA¥ERAKNS, FIU—FRF S RN FEREZETH,
EIRREERELATT . mRANE, F=%RE 12:10 £ 1:30,

— R, WNTHFAEITE, RAEFRAENEE, #EM, workshop
W, S, BFHGAWE, EMEFNES S —ERFEE % 8:30, X
DLERBMLERET, TUEBCEES, FEMEL. FTRATH case # =2
Mawsam, ANEREEEARE, TREZRZELTHN.

R—BHMZE WA, EEEBA ZEN, FUERHERRHETS,
ERNAZHLZHEEHKN, BAFRAREF.

3. MEFRRERHGREMIZEAL?

—HFHRERET, KRERNELBEENTREH, THAARN. =
ERERRIIKNREZKAETT, REEL. THRERWETLRE
FMAZBANERERAE, TAEAREE.

THEAANEERNFRATAIARELMBGF. SRREFEHEH
fFRER, THETHRE RUNWREHZHLE R, HLTEW,
B E. BERNFRMRERERR, T&REREFALH. RIONBLETK
E— TN AERMAER, Z2XBF, BilPkE, KE-NAEK2
FARFHHELEEX.

Tlaleaiit, EEERMNFRNE M HEHBRET, HAREF. — P THA
FEME REATF R REL LW RRFE. THEREZAHMLARZ
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Sh— [ # A% E AmE AL entrepreneurship, HEwHF, EPNHFETLEE,
RMNFRAEF L, ET LML LEELH MBA U, RITFRH
HHEAELART .

RECDHRFERSFHRAZIANZ T2 R, ARBLE I HE
ARETERANTE, RTEER. RMNARS KL FWHEZ, BT
SNEEEBBRAYS, EHT Z+LENBRG %, FEREEKT, Bk
. REERBEHEHRERATRER, RED, EIRETIASV
w, HE®,

HROEFEAFZHRLK, BEEAREXZAAST, 2085, Ak
T4, BN EBRHAEITEBLEWAYF, AERE T,

4. MAEFRBNHERE, W112A%0 HBS W L& 0 BT R ? i1 £ 4
WA HBS T, A — & —AT A#MFH; TREMTH4E I HBS %
B JUANATL SR, fm general management H 3B, B R strategy H
B EEHFR? 2

BA E XA E A AR REFREA L —AMIRA R EIRSE,
MHBS 4k, @HXFENLLE, FRTURIE— LA RBBHE
FARNE —FHAAREME—HN, REEF _FANBMIREAR
2, NEMA ST (1 E RN IR, i five forces, #1 s
B o

5. SR A 4K % & H networking B9 7E 378 ?

FREAFAHNEGRS . TZKRAAREE, EH - HBSHF £, T
ENBEMM L, HaAENFRETEXFNR, HHT. LOREEK
iz, RAFRMA, TkRSE LRBEFARALAN, 5 —HEF, HFEE
By AT LAARE], FUAT R, REITHR. RERRANE, &
R4r%, BRELRETEY, ENMAEHTURBIARERE. Ke
RERK-—THRAETREZER. RZFRLURER, ENMBTHER
K, BAHAREREAEA, THZEAHERRL,

HBS K AT, FRAKAS T, EMHEABHNEIRAESTH. FEEXEX
#i1% social, REXITIL. RALHWESI g EFAN AL T8 TGIF
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(thanks God it is Friday! ) , B2 AXRRE—RBHE., EEHRELE, RRE
BO0NMAKRET, HE—REAEFTLENL. FREZELAR A K 90 MA
B4 section, T EL 407 %2 13X /> section B A, A T, BB AHE L+
E7, ERFEREMED, T&S % FEARE%Z T —A section B, AT LA

HBS A & 48 7E 5 %0 2 DL section, T T2 ¥R A EALH,

6. AEWMIFR, mHITH, RXRAH, HERAYREFENEZMN
7N

EALBENMAF - NMABNERES, BRRERS. &, LEMA—
RE, BMAMITHRERER R —RkE, TH &M & W track, 3
RE/HWAT, Wik, RO RETHFELLEARAREZET, —HH
RE—ANREZZBROH R, IFNED - RMEHEA T, HAR
FHARZE .

REKWHERGEHAR LELFT GRHE L T —A track. L HE &
I0MAEAR, &EXT 1005 MA. wREETEM, IEWEE. F
Wi SRR —MAZHNE, BEREAREET . XHEERAR
AT, 2 ATMARBHE.

7. T HBS B\ m % K W R AR 308 0 L ?

Finance fu PE BRI —EH AR S A EH IR H 0 Z LBRATH
MBA Z &8 =, T WSA, &2 — A& AWERIH, F Wine Society,
GIE AR, MERSE 2R, HI—MREKHE R E Tech-media
Club, fufil&#FEmL AT RMPE, B2, — kN, REIEHEX
Hy, BEALIRIFAERTARE TR S .,

8. WHBARWEHERBEANET AN LT A A2

B FERREF\HE - — 8RR, RUREKFARA, BULRARE K
i o

BEAHENZH, RAEREEGIE, £F B, B—ANIEEHA X4
%, s, XB0EF, EERXEAT, HRERZFXATH AL
FRNFEHET diversity, EEREZBEZ FRIWARMEHEXT .

=]
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10.

11.

AHEREFRARE. EARZTLEFHAL TR, REFEHLARR
B IUREHBRBEBHA KRNI IR, KEFFH THEXEANAR
SHRTHMNE, F-REGECEEHNTH, HANMN T LA LENK
Ho RMNAREZHABRMERELL W, REMOEMEICEO T, EHRA
BN, EREE, BORESR, MEREE. IENE B AZEE R

@

AN ERBERZIRETHIRAZAE, ENRRTRTZILEAFZ
B, ARAERBIM AERE, t2AA, ML LEZETFT, BAK
HaRAMALLT .

W RARI A E A B F e Dean, ¥ DX ERM— TR E, RaM A A?

R, Ref— I ARALEREER, IETITHNRELRTM. X1E
FIER, EWEILH! HY Boston TEHHFEEMNLBRAN, ¥RE
MR BB BRANAEZ MR ELRBIFFEERER, AR EZX—F
7.

PRI ZAF R E AT 2 E B A A KA1 ?

BEFHEKERE. BAFERN, —EXFFFRAZREAN, K
ZITRE, REARXFRRE WHIABHETT . FFURRHALZ LR
K, #RZEMERRT . THEREEA AR AR FE L,

FNMRTHE, ARAEWRTE. BAF 00 MA, SREENLSE
AN EREHAEIA, EEENASZHALRE. HETEGIAFE
Z| ey #R AL 2 aggressive. FH Yy, E AW, FLEE, REZNT FRAE
g, ZMtbAexAHECREAFN—&, EREARK, REEFR
W&o

R HBS WA 1, % ReyER 2 R R A B AT 47R2

RLUWk LFWENRATHEES T . i, RBEX DT,
BE AT, KAFLECKEARS, THFEHTEE-IWT, %EF
FHECTARERN T, REAWEETERWER, AERRRE, Tk
BOET oy, MaaREMEE,
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12.

13.

THETHEE, AR-TRAREFETRZEL, HENRE HBS 7L,
MZA 2HEE, RERRFGHEEMKERT —T, F2HETRT. &
THEF, AXRTLERZALZTEMERUERER, MELHRAFHEFEL. &
MR R TR, ERENRTHT BO. X, TRERAEFLAR

q, MWL AETEL S, 2R, EEENERANS.
Wi K E AR ZATE, SEANKRBELENABRTREFHET

Z, K—AHA, TEETBEANMTL, AT LA ZABN,

W RMRIAAEEHE — K why HBS B93E, KB LF?

F AT essay B HEEA XA FEA, B, RIEHFF—MREE, FRAAE
REHFWET HBSHA, HREH LS HBS, FHHRNZRTH.

ARG FREdE HBSWE %, HAEEEMNI N ZaE, HE2T4
LA 40 R 2

AL Z N 17 2B diversity B9 7 fL. F h BAR S FREAARFZA
FE, B2 HBS HAEAHK LSRN T Hh%H, AUEHEENS.

Hogn i, RAEFARM R — AT, R B A I S AR AR IR 4 A Y 3R
RE. HE2F %, THRELSEDE, EANERATTNARLHEE
BATFAR. BEAF 900 4A, Bl —HF R HFIBH LA L ENF
g, fATRBE#R R, RTH, AMZEFEE, Y28 —IMRA, Bz
RISt R AR RLAT S T Bk Sy, AFRELRA 480, wREFT FRE.

A LA, AEegrmphx A, A (URE, TH#Ee0leE
B, WU AKTFIRF . FHENET RS case —#, UWETEFBIM
WA, WELER, &, REMH A, REELERT . IRLRSUEALEK
AEES, HHh—NRTEHRTBETLHEY, *Ta, WIFEE
I
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A

MITSloan

MANAGEMENT

Massachusetts Institution of Technology Sloan School of Management

REBIFR METEZFK

FREAER

1. P (E. Cambridge, Massachusetts $|#F, k4

. ¥ AFE (4 F#$52,000/4; F #$800/4

3. AVEH (A) : FRMANEEES$L500, #EE$2500, —MAEREHT
B — N A AHE#E$1,200, 4h7m A 52$100-200, MIT 2 & # A [A$1,150 ;
H % 7724 $500-$700 /; 223 #F, Huék $50, /320 A

4. BENME:. K360 A, EFFF4 S 35%

5. FE¥AAH: FEA (RETEAM, afEFEIFREFEIHN, E
A4 ABC) 8 A, EF 5 AHEREFEAR, AMoHEATILHH
TRNFEAGERM, MEFEAREEEA

6. GMAT 4%t # ik, it 740 24

7. %4 FUEHTEFALLILEHREFS, Bk, ABTER
%

8. WEBHN: F—¥HALBERR, UHFHNE; BB R Case i £,
TH-—UREZREGHFN, ROAEHFHRE

Class Profile:
http://mitsloan.mit.edu/mba/experience/classofl2profile.php

AR % 4 B Sloan

L EBRAR AT FARPT IR T B AN TR S D S A A X B IR T B R

SHERIE: AT, 20104 1 A
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BHEWEANTTENEARE EADNE, CEXERELHRT, =4
FHERWT, LEXEREARMNABHRT, HARTENFSZ
A ERFHN— BN ERETE £ FRRTRERN, GERE. o
#, RITEF. AN TRAFAENEEAMT R, HTHEAYEL, &
BUBKE, HHH RRIHRE,

F/RH7 (Charles River) ZF it gy &8, B RAYER A E LK 44
HEW. AMEERAEME, FENRKIHRT, AR H. MITH B LHN
MERE, FRER, EMAK, AKHATULWARF Ligt. E2d
TREWMAENGERES, TULARMEK, oK EL, AHEE
EHEENE.

BT 2R THREIOREE, CEARTREF, AFXEEATER
XEW A AT, XENEFEEEMN; RROEHN, TREETAR
W, Mk, WY, TEFLMREOFLRS: Lo g— I RE, 2
KEWaAR BRLEE, FEFELMHENRS. 2 FE, FaXR
KT ALRAM LKA, REHTENART. EENAE L, ££
T—#, BRELEAY, BREMLERMEN, DRREALH.

2. R%AE MIT, £A R Sloan B9 & = fn ik A 15 EEEH B 4% B AT A2
HEGFRFRREHAFERZE —MAFS R EMATR humble (%
B, MARFAELCEDSNEMAFTERK. EARFRHE, REF
WAl E—MAHBREZGHITULALR, F—MAHBHAG, REAN
R, ARE—RWHE, 20F, 2RHEBELARLZERE, BEEAH
B2F, REELFSRRMAIFECES BN, BEHAH, RELTFM
MAREFSFEREFEENRIE.

MIT Sloan & MIT Sloan #7 Professional Standard (& W 4r#) , &4 A#H e
P ARE, NEZMA A, FREBt LA, 2REEEE,

RHIRY, RAARE—AFFILATC, % RFHITE,

3. WAEFRARE—REWTEITH?

Sloan #y RAE I R F, BEFNEH, —FRNE— A EMELER.
—HTEARENFLUEHE ¥, LEALERERLALEE,
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AREMERERANES . F—AFHBMELORE, AX LHREH—
¥, tracit®, ZFFW, ZESMERTEAARTHAFESF. BA
BE-REMALAN, TRAELAY¥, TERFEFLRF RN, #
2L PE—R. FIUE—FHMERRRRANFE. FRAZORENH
FREERGERTAE, TaFHW, KRFW, HRE. FUEE %
H, A#pAMatEEFY £, FMAHRRECHTHE G BHK
B, AR H RS () AR AR .

BEREME—HIRE B30 FHMN, REET2 K, SI0MFETFHIT, 4%
¥R, AABRGEERFIRWAE, 100830 TUR¥RT . ¥BRF—1
&g Sloan time. %t & 1Ut, A&, RATE 8:30 % 10:00 —F iR,
10:00 % 11:30 2 % — ik, FEEZRFRLEEWN; EZFLE, Ri1akh
EXREREGEBESH PREZL 24 TR, XBERERSH T2 HHK
B. FTUHRERLE 8253|%4&, 8:35% %=, HEHEFIRNGT., £
i R S g

BT ERUBEREERMEALRT . AHE—NFHAEALITRE,
FITRAME —NEHAARRN, UM ERNERAH R, T H#
RZWT . RERWNEERNELT M, —HERTF A8 T 4R,
R EEE N, /NETW, FAH group project X F, —EFLEE|K A
TEH, B—ASTERETET . RRICHWHE, FRAEXABMITLZSR L=
BT . 4R, FHRUAME T = EEKE,

BRIPFHNTZRE - KNI28FEKE, IHEHLEALFARME
o YN E 2k B AR T I 5 A B E S, ANRE A IE IR AL 2 AR
e L #7 6:30. B2 wAHE Sloan B E 78, Tt LM F R —RH.

4. 1& Sloan & % Bl % WM ey AR AE A A L2

KHMAAMRMITNHZ, — A7 Andrew Lo (REZZTHMNHE) , HE
# 5 Financial Engineering (&8 T2) 7 BEHAEK, £ MIT & B HI%;
5 — R W 4 B 2 Principles of Corporate Finance #J {E# Stewart Myers, 1
= B American Finance Association ¥y = & ; ¥ 5 Microeconomics #F A< #
M F, P # Robert Pindyck, ft7F#& —|77{# Industrial Economics #7i&
2, EETRA,

Andrew Lo Z —/M& @A WH AR, TrvriRAnr KR e iREH 89T —
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5.

Fo & LROHES2 X FANBREA BTN T, T2ZAREH,
RENNNA EFM A rE A AR EE 2 LFE~, thE
W, RBAFRAATE 280, S-W, AW, MEANEMEER
WAE, Wit a¥WAE, FoME—ZRANREMEE. &240%E,
IR, TaRREE-—IEBFOHAR, BEGE—IT¥XR, —
MEaF—POEFR,

Sloan A 1+ 4 & 4t #1 networking #)7& 77 ?

RINEFRAOE —NFIEANAZE — core team, RPTAWEFH A
KANHWA—REN . —BFEARLRZ 360 MA, 2 /64 Ocean, #iZ LA
AN KB LT R4 H, Wi Indian Ocean. % —% 31, —/ Ocean fT 4
MREHMEZEEN, AXE—RLE, HIZEAWZRRIAE, AFE LA
B A, UEHFHHZ B E®ERT, Ocean HHEE iR, EEARD
& 1RA Oceanmate #1f£ 4. XM H & Sloan — MFEEME, FRAMER S
ZIMBINL A . BATH — A Sloan on the road & 3. 32 EE AW E

W, ERENERT, BREREANMT, HeAREAFEINES, TER
HiEA, BEHALERK, He#HESIH. RAACHUEE2HEER
MEFHLE S, EREFEHFTNT .

FATFER R A BHES 2T A2
#5152 — o L Beer Game #9731,

& Sloan H% 4, £ ¥ &M orientation #1% — K, #4553 A7 # Beer
Game #3iF % . X H 522 —- operation By K, X ABEXR FTERE A T g
BHREFERRAN, ARG AWUANNA, 2RZEFH, #AH, TEFHAK
LEF ., BMHMMREE O TZF RIS R TITE, EF22FEE
B, ZEBLIMAH, REFHNEFH. EEARMAEES B OWIT
B, WA A mE T —HWITE, AT ERNERNIEY, EFED
ERTHENEEANZ —HH, EEETENIRY, & TH-EENHER
R, BINAFTHARLZHABERAFREL D, ARTRAREECH
WIHEM, SERELTH, BT B ANNAEN T E, FTUEE
Mt P R ERENTEER. BT HRE, AFARATENKAT
T ERER, RARHAEFIR, FEAE, EERHL,
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7 Sloan, XZF¥Z[EBE—RKE1E, £ MBA & 7E & IT 45 B9 B & & X
MNES, BRREAERRIF, RN, AAINEHARHTE A
system dynamic /A B ZEFE WL R, B XANES, FRAEZRMNT
fg, £, RAENENZERIR—PANE LT, B4 ZIH
%, B ECMABRAZRNMRER, FEE LR RFFEE,

7. & Sloan st | T E gtk AT A 0 Lk 2

VC/PE, Finance #7 Management Consulting Club &£ # & & #7. E # Sloan
aemfn kA ELREERN, LW UEHN X BHIR TIENF A LER
%, RN AE EFWIE, BEBHHESESL P,

RO, ZEHEF —FE4E8, 47 Sloan I+ £ /) offer, XA H 5| E i &
BEW. YRIZREFH, THRITFEN—MRORHF Foir. ATLHK

545 B S & — A consulting & % B8

M 7 # finance /7 consulting, A& H ELL RV £, XE=AF
il A T

8. MrA-AFE Sloan & 4 Al 89 4 [ B AT 4.2

MERWRT RO ERAINHE. RE— 18K, REARKREZ
E-AERR? R EMLEHOHE, NALEHUAFRELEZM, HeH
FAFRNF EERANERBAMNALRE, TR ERHL, REHRK
RITRe MEARA LT, RemEy, AfRR AR F EHRFAN.
HEGRUNEENEX —AH, RRER/RE, ALEHHEHERIALA
ERER; URTEEIREZ -8y, —KBA, — AR5, AEFEEN
V. LRERRN. BAREARENEEA, REET XEZH8E R, N
RMEXE, BRETHRHA

b g 3R B VTR AN RIR B8R 4 e IR RV A FFF 2, M52 MIT B
Ko KHERWEE, RNGERRHIZIFNA, K, C1145F45EL
T, AEREEF, MREFREE R T, A1 R AR
NEHFLANZERRT, LROMERHRNLESEL, RNE-RFE,
AW REEN, DHIACXHRENEFEFT, L& MITHRE. RITH
ZRFHR LRIV, R, BERERAEITT 1o, KEXELF
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10.

11.

12.

W, EXHHEG, RRENERECRET LN —Ho.
B XA AAABR T £ A FRI T A&,

Bl # RN R 2 A AR? FeAE T ERF1?

IR XA REENES T, TRRFEN, AXLR
BT EEENRAE, THET, BRZALAR. BEAMAEM,
E X4 HMR%, ¥ LL%& China Town 'z,

R Lk Sloan B ¥ [eivfn K, BEH—IMKE, RaMtar?

SN AR F, Sloan #2440 ER MIT B — ¥4, HFEERFA, REMZ
FH, BAWR, BANREXTAFNEEEEE, RO 4LF Sloan B TH
WEdk. IUmREBTIEK, KeELWEECFREA—NTHFR
CRpiZ

KRG, ELMIX, Sloan IR AFTRRS, EHABKIAKRD, Fril&
AHFEFRUEBELSHFEA. BHEINTHRERAKRR, 2REF
A, ERTENEELTF2H - LREFTOHE.

FAR i DLRTAEG, Sloan £ E A {0 MR (R — B H0, B EHE T
F%?

EFEATEARLET ROHALH, ERHEAFETRERE, RAKHK,
ERFAFHALTAREEELT ROME, ARUNFHOARLRF
oy, REELKNE, SRHBTE, AXTURFOH—RIT, RERT
REFHK.

0 R AR B 5 — K why school B 1%, R4 (T 472

WAFE: —RHF, ENRMEE, ARZZFLHX, R E LA
T ALF, 2ENLLEZEINFRIRLEE; —RE%¥, FMAHMER
KR, HXREAR, PR, HEFEEFEFCRNER. T HX
WEENAREY, RKHA, EXAFET, RTUEMNH LF2R
% ., &K why Sloan.
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13. AR AR AN A B9 3835 B E, A R L& & 2 ¥ iF Sloan B % &£ [ 1% T
ey, ERHANTEAS RAED?

FEAZERFZWHBFLE, RWRLZREEFEREGTL? RALE
it MBA Bt A2, A E iR Sloan ¥ J A 2| — M ABEEAF, ETHEA G
HWT % % Sloan E L ERALENFR., FEFFWEE, RNHAEZFHE
E&.
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@V\/harton

UNIVERSITY 0f PENNSYLVANIA

University of Pennsylvania  Wharton School of Business

RIKRERF KEHFER

FRER GRS

WAL E: City center, in Philadelphia, %% 3 7 # /0

2 % . 2011 Anticipated cost-of-attendance budget: $87,000

EVEF (A« AEA4$700-$1,000, 7R 4 H 4 ey 5% R A £7$600 — S A
FAEMAE: K900 A, ERFFEE 30%

FEFAAS: FEA3040A, REKEFEAR

THhES: —RIE34F, FRLEES, FHNFF 25-27

GMAT 44t tb i, EERAWMEHF

%% 4. & admission B F #Y B B % fellowship, {E4-%74F %

© N gk~

Class Profile: http://www.wharton.upenn.edu/mba/student-life/class-profile.cfm

ZER ¥ & 3% Wharton

1 E#E— TFRATENMT, FWA T 2R R?

FWA B BRI CERER, PAL. £BRFHMETITH, 4
NEFWAT, RBRPEFRNEL, BRHELSL, FEWIEHRRZH
MM ER., RTAXBRTE, A%k, KEZRTADHEEE
central city, 3t & FKATHEI T 0, A48 MBA % A4 4% 1E #£ central

SHHERIE: ¥ AT, 2011
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city, ERER, TMRFHFAME, EAME X LEXEN—F L0
R, RS AN EGE—/NT —#, BT IR ZR
R, WTEHAG. BRA-AFL, HEALEFRRE, RELCHRTAH
b, TAZA, LHEZE westcoast, Frl—MEFMTZHMA, NIZRE
BREMAHT . BRUBRELHEY RENERLTY; GEBHELE
WAL, REAERKRDT

FIMARFNEF O, NFARRRTEARSHELHRE . HHH
P, AXELE MBA AT R, MAKREERZ —MEE. BAHS
FHE MBALHEZREXEF OB E R THN, XUYAREERFFRS
T wmREEWEZHE, MIT W7 ERAPEVC st LT . FTLARME
MEMFLERREARFHEFREHGES EEFEEN—AFHE, AR
ERE, EFANFR, BB RTREDNN, ERAMNIEZHNGT
b o

2. MEREUEF T HWT?

BENFERAAS T %4, RoTENFHAH, HMENFRERE 2LA¥
o, WRBEREIWIE, REM—FHE, X2 MBAEAWEH, TF
EMEROAE, o — L&A, 7it®kLmT Lauder, Lauder 3t
ZERAR, ATUHKEWE MBAR MA, X#—RFH G FH bW T

7600 4. BREFT Y, TERMER, HAREHXHENNLHEA
8] 3% Tk BN £

%, BLUR? HERBEFERNRA, T24H, REAHFR2 FH
AHRFELDE, BEFREMQERFLEL. FRARZEFIFELT
WR, XA LEM, REFARRTREARER, TEWRER
%, FHENFMTEL 300 2 400 £ 4 A HHHET. EARATUE
BB
REFLEHEFE, FH-AFHRE 1600 X2, X MREFAMEFRE
FH, WRFETUK-TREERFREFORE, RTUEREH,
EEHBT AL 800 X &Rt mA T o WREHMB, HAMEEE, HAFRH
wEFILT .

T 5% Y £V R AR AR @, B A H B B — AR R A AT AR
B, EHFEHAESHE - HHE800Fexs, RAAXNTEERET
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3.

W, EAREHEET, HLFEEZRE, AFENFEM. 800 %42 5%

A, —DNEEEIM, mREEELETFONE, THE—ANEZTHLAEH
% 1500, 1600 %4, EREEHFHE, EH AR, KRBT HTE. FRA
HOMAFRET FOAES, £BER, XESWBEREES. wEETF
NAMNAMERTUEZH, YSHEAREFA—AZERAT —AFEE,

BAMAZ REE 1200 =40 A H

RHEEEORA, RAEKE, BF. WEHLH, LRNER, ERNZT
AR, MEXEANTEAMEY LZH, HERA, 1A TRH
B120%ext, RARLREFELENAWMNERM, FH50%4e, DA
LT A FNEF, — BB ey F S E A blackberry, AR HE,
A £ 80% 90 %4,

®mERACIR, ESECHEREXET, WRETFHREZRTELL
F# 10 24, RBAZGAAN L%, BETHRTXLE, FRAE
17. 18 kemHT, ABFHRARLZHETEIARE, "rEE A EL 200
28, REXAAR., TRUBFE,

Wharton &4 % Vx4, £F £ D2 FEAR? NE—THRINBEFHEK
SV,

GEA 800 NFEAA, —fL 840", FLLILEIT 800, H[E¥ 4 & F AR
H 35 E 404N, UEl, NFEEERNTZHLH, EEIAEBRKL W
EHEXENTEZRN, ANEINE, MASETRELLEN—F,
BMARFUELAHER L EEMEHRF A TELIHFEA
INEFMEE L, XHHAAERAT LN FERFHRERES T .

NFHEHE GMAT B30, —#2 730, 740, & HETE AW T4 %%
K, PEARBHERZSE 0. x/MNEAE, EANEAMITARRZRE
XH, XERMATNEE, HEANRFLEETEWN, U EAN
GMAT 4% —#& %8 = 760 ¥,

RERER?

FROE—FRAE M mix, HRELHFRZF, FRHESRZHR, —Hk
WHEZITIR RIS A case, WREAMGLiTH. £8Ey, FHEFHHK
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T . AHigaza O &, —HRKE, RELBNEF22RS
BRWRE, FEERF TR EHNAMSUAER S FEHHFH

—HFRWERELER, ZFREHRZLBIRE. Wharton &7 5 5 (T4
FI6, BMAHANST UL wave, BEZB I FE LALR, HEIEH
A RE AR AT, XA URTLT, RFRAEURHTEF
AHEANE, EETFELRLERT . ABAE 30%HWF L2 BBXLEZQ
R, BERTUS - Lo FEBR,

5. PRXT Wharton X A~ 22 1 B AR 8 B3 2 & A FEHT ?

B, RAEF Wharton B9 £ A E . BARAFKENT —HEH T &
W, T—HWEE, TR - AFHREE HEFRFZMZETE
TR, BREN. AR, AHRINFER2EZSWFEROED, R
BEIRS, RETR—AITEFF. FEFFRDH RS, WEXNF
REBRENGE-—HEBEHARANZES, EIMFELUBRFENFR
EH ey ST, XERHDW—AFH.

%7 ERIR Wharton ¥ £ HERE T . REF A8, fA1—FER
FAEmA, waRE M party, MALHRE A,

FNARH T EXZRERGBEES—HEENFAE, REAFAR
ZARAT A IB 3 consulting By, # EMEZFEF R T AT AN
=, hinEgtF —NMNEAFRASTHEE, 2F —MFE¥Z NBATExH,
ZEA. FREAELFEENA, TREFMTL, REMAEE A
T LA &, Wharton #F & K (TR FARE S . RAE, XERKY
B F AR TR b B A A 8 2003 30%, R B EHEKE B
A— A ENEE LR, REFNKMNEDN, BAZR T ERNETEH AR
TgE K #iF Wharton, T2 F 4 & F EX N T, HESTHRD, wkF
WAt 255 R B E 3 MBA H .

6. RAEFRABE—REMF LAHR?
%R 9:00 3, FERHEME—AFDH, FUE-FRKEE

9:00 %] 10:30, % — % if & 10:30 #| 12:00, %A /5 12:00 & %] 1:30, 1:30 Z|
3:00, %X 12:00 =% 1:30 A RWIE, AXRSEFRAYZ, —#%, —#
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FR. wRXBREERAR, A UETHIE. +FHEE Wharton A ]
LZEW, ANEE-—RNANBEBRFTHE, —MEREZHN, A
HRENERNT . — 300 RZEHMBRT, BEZMANEBR, BrLL
ARXRBEAFINARE SR, AFELEFT. RERAHLERE, A
Mo REFK, LA, E@hmEt 20, FROLAFS 02
HEXANEEE, WASZREFRETBHT. BEARXR S EFRMEH /N
JE, BERERYZ, — ok 6:00 £4AE, A LA LH party, XK
party #JiE G K# T L&, R Z party B RAZEHR RN, FHEHAL

party £ K Bl K LLJG 11:00. 12:00 7 F#6F 21, —EHEIER. & )LAE
W, F_REEFARE T7:30 LK,

HAE Wharton B9 REEHIR >, FRFHEAANDH, BREEFRE. &
EFREMFE-ZA AT LR, BREZRTUKE. REASFEMN
AF A A EHALE, AT UREAFL, ALFAREEHFEL,
THAZHA, TEERFRWHGK, RETHBIMENVHNT—K, 42
FRAW, MaFFWEXAR, TXMEFNT—RITILWH .

7. WEFRRERREMFZZANL?

R R RRZI B — AN AT E Siegel, EHENEF 5, ZLIMHRE
EbidREZSHH. BT EUEFF, MEHE AW, BAEFRE
AFENAMERZREGE, R R 2 REATT T BT R .

(Jeremy J. Siegel: http://www.wharton.upenn.edu/faculty/siegel.cfm)

7 Ah—A-#4% £ Diamond, 2 negotiation 4T H £ &%, HIRME KA, A
FHBEE MR, WA %5 H R 500 By HEHEIERL, T4
T 573 5 B HOE .

(Stuart Diamond: http://www.wharton.upenn.edu/faculty/diamond.cfm) .

A — A Siggelkow, #F & KRBk 89— 34, M &% Strategy
W, INHEERKEAH, HALREEEK, R&GETE—F, RAAH
ETEFEFHARN TR EFERR, KR 2R—KAFEBEHN
B, e—HEE, —HFEAGRFLET LR, b RREE, wRIRE
AELRZAESE - NFNERENE, AXMLREH, MRAKTET
hir. ML ENMFERMBEIANEN, REBIHEUMERRET, AXHLE
RUAFEE, 2RECHS TR, WRANEEAZRLRZITRTHE
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Wik, MAELEE—T, REXPERFAMET ZLEWN,

(Nicolaj Siggelkow: http://www.wharton.upenn.edu/faculty/siggelkow.cfm)

R /R = AR ZREBRBNHK.

(EF: RAERE, HELKE TUURAE R, Wharton 874 # 2 2 4F
By, AR R =T R E B finance By, H AT )

R4, Wharton 8y & AT M ERMAEAS, LRELZFFTE. wllF4
R, EEAMNEXNETFEARRE RE, WwF T REHM KK
HXE, AaETHFROAT, MIRTEAHEAATHT . TERF
BNABOEERMHR, REEBNFAFHRSIEL, RIATHES,

8. FRH M LA F e networking & E 3l U ?

HAR % . Wit — 4 Wharton £ 4018 % local forum, E=F—HHEX
Eh, REMFAHT UL S0, BiEe8EMBMEEN, kB TE

EXRMEARERER. EFHF N forum £ EATZEA8, R TR

ZEFENRIG AL, TANEHA LS Wharton R K 3 ERF &

HRANHE . AHARAE, X&—DFHFATH networking Wil 2. #

EHMILS. RAENET R K B T A ERN A% 4K AT Coffee Chat
W, RERFBNEZ(TE—TRENRLEE, AXTURET—

HH N TIERE, BRAFEMFTLBHESE,

FREARFNOERZ X BN 2, EFR, RMNL2ERRFERL
®, AXR2FNSNREMFRE, EMITEHB A

9. 7 Wharton B 1 5 &% % 30 98 SR 308 0 4 2

W AFFLIH club — /7 8 & PE/VC, 5B — A& Finance., 7 LA #E3, 7T
1R £ Ak Wharton A< 5k 3t 8 8 PE 2(# Finance, ff14%4&mA, L&
BEANEBIEAEIANAFEILHE, ELaBRMARZA, BY—BmAT
x4 club, H4 RASKE — AT R, BFX clubWER, e
HHBLERLSES, T AEEPE IIE, TRBETHIMIUIWA, &
foA K VEFE —AMRIF I F B . Finance B R ¥ st L& Z 0 — &, 14 #
A, WPEINCHEEEAT .
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10. RERERAFHE, FMARERLSNE RS L2

11.

12.

13.

P& i Lauder Program fyix e [& %, F—FW <At A, TEE7—
NERZETREBHFZIANRE, RUYNANREFE, FLELEHF
T6NEH, LEFTHNEH. RABINEANREAERT —H#
B, REBLA (BRFEEZABC) . RNTHFLEF¥FERKEFHEK
REERY, TREKLETFE, REFEST. XNMRERFTLH,
F—KRER, HEeE, KALRIEE, RENWERZIANRLHIGAE
WMEIR, YARFXHUAFTHY, REBHRAN X EREFTLAN—H
=,

TEF R EMRFNEFROERENRA A2

— BNV FILENHAE=As, BHE study, & -2 sleep, F="
& social, IR —MEFIRAEFHA, st XEER, XaEsFH, X&
HIFA; JEARBRNAETRERLT ZAA, HAEMR 4 social, X&%3,
Bt A A AR

W RARI AR A B F e Dean, ¥ DX FRM—TRE, RaM A A?

MR EL, RRBLZEIWESFEEARLOEF, T HiEx ) Wharton
B A2 T2 MBA FRERFANFIE, TEFRE T, 32005
&, RALH R E Wharton A9 A2 L EF, HEXTEENFINE
Bl, ZHSE. FMMEREAREZREFAEANER, FIERBARER
BN WA RIE T ER A RS AN E, 7 500 5% 2 H AR
B Lt EBHSRERBERES, RENFHZEGELF, ERET
R

TR 37 A FRBAR # iF LR 2 E O BRA AR A?

RABEL, BB THNHLE. R BB 28, RHMZ Wharton 4
BAETR—BRE, HLAHHREHTU, RFGTUFRST, EE
MEMAKR, THRETEN. AERNARET .. ROGEF, 4
ANEK TR, HANSLEEL—HFHAE, T—HEER, Tk
DRI RERE, M 4. RENEHRZEXMERRDAGTEAH, AL
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14.

ERXNFHETREHR T REHL,

AS—ATTEH — REFHERN, T — g RRENANNER X
"E. & Wharton % 4 Bk, KATREFNHMEZAK, HaTHEHB.
EBRBEARBREALREREEA—RIT, EWFERRESIFE—
B, ARG 2—REXZETHMA LN, EXERFFEFREFLRE
ey, ToMrxs, To—FEL, HARL&, TR AT HZ
BEER, RERSFFIRCHAHNE R, CUERTEEREALE,
EER-NTEXNRA¥EER&R7 WRAR, BHFFEL, LARSH
TEENEZE

tn RARFLAE E H F —k why Wharton #91%, R & 45?

RERFHN—H. AHREFEFROMRELLTREHHE, HTR
ZH K.

Wharton 5t & H R A IRIC R A EE, R FNHEREFRMFH, HLA
EZLRFIUALERSR, MERRREMRS, X &M% WAL Wharton
TLEARFEY, T2URFHASEENFRFY. REASANREME
DR F M AEN AT OK T, o EmE HEHEMm A, &
ERESATEUE, AXERES, WH 2 EZTZFENEA, £
party. FIZFHHFENMAARERA R —H2RESE, RHHFXNE why
Wharton — /MR = Z 8 4.

7 A — AR 5 why Wharton i AN 5] /L, B4 A4 — /> A B Ar kR
EwMrE, RWEEZH, thin Wharton £ P E 2R BH, HFREZK
K, RERR, BEAMAKEEEFELRE, FrilFk#EHF Wharton, B2 A
TREEEE DA

ReFRAEERME, RE ALRERA IR Wharton BB &, 2R 4 KEE
#9 B Wharton 89 AR FF#, # & — H % Wharton 2 /5, B2 & 5
Wharton A & 2 # nice By, ##QH . 77— A ¥ iF Wharton #9 Bt
%, REBRNKREH, KBIREAHMEERTHF. Y48, RIABRIEES
ZHWARS X AM, ERRT U, AHoAMEZEFHA,
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Northwestern University  Kellogg Graduate School of Management

HlKF NEBHFR

FREAER

1. #¥{rF. Evanston, Illinois, (Greater Chicago Area) i = fmEF H#1[X i %
Hir 4 /N4

2. ¥ 3% () . ¥ #$53555/4F, H5$1,647/4

3. AEVE#H (4) . ¥RF¥AE/NE Room/Board, $15,291/4, 4% K %,
H % JT %4 $3,080/4F; 2 4F i 20 3 5% K £9$1,000 %

4. ABAENME: 500 & FH B MBA A &£, EFFF 4 & 33%; 70 4 — 4l
F

5. FEFAA#: FEA REFEAM, #xEIfFAET, EETE
ABC) 2530 M4, HF 10 MALEEBERE+ EAR
GMAT 7-#%: 700+
FHIESF: LF
F#: &4 =/ Quarter, +£#—> Quarter, &> Quarter = %| 7|k
B, —H£FATNBR, BEE—¥FF5 %8

9. X%¥4%: Kellogg x XF¥ WPl TE2RE. EXFaARI R 1
& % Merit Based, % —~#4%& Need + Merit Based #J Fellowship. 1E#f %
BERZENEHNREFITULE 2 ERHEREAK,

Class Profile:

http://www.kellogg.northwestern.edu/Programs/Full TimeMBA/Applying/Incoming
Class Profile.aspx

THAERIE: AP, 20114 1A
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FER % A ¥ Kellogg

1.

T 2 — TR X SR B A T B ET

ERRZH . xERERHRTRER LA B, REFRZ v
Wo ERE-AMABBXEFHAMT, EAMRERT, Q&L TN
WIRT . W RZAEREBARE. FEIAMFEARE SN, ZoHF
WAARRA, BARER, RAREEN, ETFEECHFHN, AH
ST R LA N SRR LIRS, XEHEZ T E. T RE—T
HH AR, AXMPEZ pFRALKS, BRAKRF. EZIF R
HEE, CREREIN®K S, RARF, HARREZRTEEF LT,
A4 Kellogg £ Z i pydeit, BRARBHHXREI, FUFREALIE
R RARIF

BUUFRPT B T A K, X R —AHEEZ T 02 30 44
FROME, RERZEUBANENT . FREAERTHRE, RN
HREHER, FOm, FNAE, TUBEMEHNALEZS.

2 dn i 2 45 Kellogg A0 9 [8] 5 (T8 4 . 2

Kellogg #94F &, 7013 7] #E 2 general management, = 4 BY4F B 2 45 A2 ok
 team work, student initiative 1 community services =477 & .

E¥RERTHEWHRRBEN—NTH, BARSZZLNHERARZR
marketing B, 1R % Z1E, # %t #2 E 4 marketing 89, B L E¥E VG
. %% 2 F marketing X M4 T AE, Af 4 14 4 3t & general management
2 AN Kellogg 89— A# o % &, MITEARKEETEBNEN, B4R
AL T LR Bk BN B B, FTUMRE AR EFR, EE, general
management T HY R B H K. WA EL VM EEEEET ) ANF E4
R %, WAZFK program By % 1, AR marketing, ¥ % 892 B 4%
general management #y, % /0% R E X TR

KGR AMEE B, 42 teamwork. Kellogg 3E% B — &, RATHY
teamwork T2 EED 5 E, R XAFRAEFFEHM 4, HERE
WHEH A, thim®s, RNTEFMHL/E, HELHFINEH, #
BEAR—BIt, REFENAIZFRSTH, FLEETHRN, ER
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FITREMERA ¥ /N A, Kellogg ¥ asmiEsl, LHEFTE%S, #
RFENAKRER, UFENLHEMSMN,

% — % student initiative. Kellogg 897 2 & A& 4 & % 4 B CHHA L L,
AERENHE, bR AREFEACHYE, ACEE, THFERETNS
5., FREFUFLAREY, 24 NERNRTES, HREFLEEDT
ML LD ERAFMALE, BCENBFECHANS N, EXANIEF, &
BATRRHM, BRAAFAAXT, TEE/M, HAEFAHTERB. RRY
xR T student initiative., X AU ERHL T Kellogg R A IRSE
B, REBFREFENHERRER, FROFEHHT —NER AR
AR Nice, REZ 61k, WHREREN—AHNNIE #ITEHR, W
BEZHREHAN AR E X . X9 62 Kellogg £ A EHERE E0—
NTEE, RREF—MARTERRMESFAFE LIRS, BFER
BERBEBAIA, =08 ECHEE, FRFLEMAXT UUEHESUT
ko A e Kellogg B9 A £ 1K .

G 5t 2 community service, H&FTHRE, FREEHLHLRILELF
4 —# % il Kellogg Care, 14 £y FRAF AN ES . 7 Kellogg
BN RHL ST ERIEE L AT LW, TEEENET,

3. WEMRAFRABMN—REWFELH?

—ERWE—AFH, LE LB ROEE, &K 8:00£KE L 8:30 1
R, 10:00 Tik; REKEFANANE, BXAEEZEEE, B AW
% — %% 2 10:30-12:00; 12:00 Z| 1:00 Z [A] —ff & 5w — A E EH 4,
—HNENERE, —HES LR, —RAR BN B4R G 55 =
W, BREWFEG THAHE—TIREN 1:30 2 3:00, 45EFA/NEBIK
B, AHEEELAE TR, At 3:30 L2 5:00; Z/5HkA50—
MNNEIHE WS, WEZBIR; B & group meeting B AT 18], 2R DL B
BOMEY, 25X EFRAETT, BERIENER. ZETREXR
AFRERER AT AR

4 MEFREERNREHRZHL?

Kellogg & — [ T#& ™ # Entrepreneurial Finance, ##% & Steven Rogers, 3%
Ha. WEFRE|MBITHRE, THEINMREKE TERF LT,
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http://www.kellogg.northwestern.edu/faculty/directory/rogers_steven.aspx

# B T W8 E 3K e i% £ Financial Decicions, X TR 4 4], © & # finance
B, (B2 2#Z case, &1E finance £ Ak R, it M&A M, IPO
W, ARG case B, pt 2 A A finance Y A A AR K #E case T,
MR Kellogg 4.2 3% 8 4 8. X/ RE workload R E, (H2
FEWATORSE, BACR L case , AWML EMBUET AN Z
B e &1E, §—case MERSBTE KTk, ERARLSEE, NARS
ke, TEERZ4B7TENET N, SFREL . ZBE—AF
H 16 case ThRUGE, RENTLBRABWHIRRE T — £ TN
7 ## . Timothy Thompson £ iX | 1§ /2 1y #(#% .

http://www.kellogg.northwestern.edu/Faculty/Directory/Thompson Timothy.aspx

5. Kellogg ¥ RAFNATF, HHFF 4 ECHARNBET, WRARFEN
networking #1 social & 7& 54 & &2

wE B, w B H networking B A & F AR AR, BAEE TR, BE
R B EHEHT AEANERS. AHEKRL60UE, THE=, &
ZHEBINERMES . BT TR, RRFREANNFARB—LNEE
B et LE e, wBETT, SN, SAERENAE, EARAE
HEEEWABNER2T .

RESEHEERPARNEFEE, REWK™, AR, X2
BREEXWES. FF2HF LK, " alumni and current students
networking event, X/M¥R 2 EHE S, FREEHERERAED, B
EHEAEXE A HRNENETERTHLF.

6. MAIFREAITNEE RA REUENEHRM AT

ETARZAE TG T, T4 2 Thanks God, itis Friday. iX & —/-7 &4
EHMETH, RELRR—ELFTH/RES, —&EMN 5:15 5 6:30,
AT 7.000 TGRAWH T ECENEHBA RN EA. Wik,
CEENEMTHREZ—ANETAEE, fln— I MTHEHNEE, RE2RAN

www.ChaseDream.com 55



http://www.kellogg.northwestern.edu/faculty/directory/rogers_steven.aspx
http://www.kellogg.northwestern.edu/Faculty/Directory/Thompson_Timothy.aspx

— I E S
CHASEDREAM.COM B EE TR

% It 89 Brand Competition, £/ Lut{E, ©2U—AXfn E/W, Fl4
FEEXNZE; THEEENEREEY HRIGHWEE, TAEBRNEF
ﬁL/\7€i7$U££4\17Eﬂai%ﬂﬁﬁé%ﬂ@ﬁﬁ%ﬁ; HETEEERGEARE, Flina 3
Z, W KARMALAH, RAEER, XTLTEFHMAN TG AR b T B H ¥ A4t
@%ﬂ%,%m%%ﬁﬁ'4ﬁﬂ,%Eﬁ@#ﬁ$%ﬁﬁoﬁ%K%%
RINE, BBREBHEAK—NES, SHALSE, FHERIGHA
A JLE A

FI—NEHUMGIM, EF—FWER, FEw, RFNEE—ANAH

7 7 business trip, XA ZEFRITWES AXEF LR, AEEAR

FHAE. RHEEFNIALSANAERFT SO ANE, &, EZRBE
TEM — i E &K,

Kellogg &7 7 4 — M2 5 2 CIM, R EZFFZw A EH— 4
orientation, f£iX F I E #1Z N2 R £ By team building #9775 511, /N2 FFA
Z B HAERER, ABREWILCHREY, SNEHERIT— Aﬂﬁ,k
MAHES GRE, XOEFFREFTRRN, LABANBFRITEER
FERNLAE,

7. Kellogg % 7& 2R B 18 AR 30 & 0 — N sl 0 LA 2

A3 AR P 8 B A RS B L% & Consulting Club, it 4k Marketing
Club #17& 51 .18 % . & General Management Club, Investment Banking
Club, VC/PE Club #= High-tech Club . #(1R & ¥ .

H A e ARK TR X, Frilxdcub wWAHRS . 1482 4
FEZENR, NEAAT LB REEEEE, %Aiﬁﬁﬁ%%dw
BRAR, & club &t Bh o Bl R EEE] ﬁ%%&Aﬁm&@
EUE R X ERAH A HHARK TR ED . & %ﬁ&#&?
B A AR M — Lt E, WHERETHEF,

8. EHFM AL, MEFRKERLAWNETEM L

*t# F LA Queste XA EZEFFUREHFRALN Y £ S ERIKETHIED,
HREZMAETUSEE, REFET EMTadim. Z+ELARZE LR
THAANEH, RAMIEGELTHIKAKT, BHEREESHHL.
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10.

11.

BRFENEARAEBEXZEN AR ERETF U, ARHANR, —
RETTEXRBTREAENAE. RAAEEFRREFNAR, RS
TR — K — R FRE L IATH IR Lo

tn R I VR 4 Kellogg BT, oA FRE—KE, Rt a?

HELCBELZHTEF L, BARTERNFROFEAADLT, LEZ
% Chicago Booth 8 tt,, EE L Z X AT, A A E LR, eyl
BRAMIA, AELELT —%, EEXLLH% %,

5t 7% Kellogg Ao R #1289 — 475 2

KHEFRELNFTHAMLB R FHBELT RO L, MBAHKH AN LR F
ATREAT, WA TRSZ,

HhERARAEN, AARKGEZAARES, FLAWHH, THEH
T, HAMEE Kellogg F 2|8y, REMMREE R, BARAKK. T
BHRREBFENREHRELA,

FoAFEREA. EARMNERE R REAE R — A program, %2
BEREERT 600 A2, EXBAET, RTUEMITAER, T
ARLEEH RS, XHEFRER.

REREMBARRETALT . AFREWT A DES, £TREHT,

REZRUMBERR, IFXRRYELTEE—FRFZIALEHHT; #

TRZER, LERUMH T mEE 2 EHME BT UHEINER, —
WRA B TR, FMtEzEGFHAERER,

Rz, REREEWERETRERSL, BCENMA—THEAKRT, FH
BMERN, B2, HHEY, THERECTT—HEA L, M Foem
Mg, ERAET L.

A REHREHE — & why Kellogg, RaEH 4?2

AR AR E B — 8, — 2 teamwork, — 2 social responsibility, # /52
general management.
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BL, HAES teamwork 7= Kellogg = —FI& I, —Ff AR EWIEE, &
MEXBEHGER T NEARAERLWEETX: RENEERFIZE
A, E—AANFRERAMKLENAGRS, BEEH, ERMMGH
TRIAA1E. XHEEKT, BEATMARN, ERZFALT, AXHL2ERX
HEIHAEH—H, L2 EHPRMEFHAA. TUREEIRZ
Kellogg #& # 89 — % 4E, /% £ why Kellogg 57 % 7 3, 4 5k o4 & &= Z iy
P

F_RUESTHER. TERARUN, BFEREEAN, TEU—I ¥4
HENEMNES, FAMNFEEREIABNA, IHK, FER, £Z
RATEEMNAA, REFE. RAEBOLUERSEXFEAHEEGT HE
Mo it A — ML T JLEMR K, #£6/3L T — OneAcre Fund, &—
NEFREHANES, CRZAAEEFMNEHENCGOWLE., WRFIFH
INABETE—AMCEE LI ANE, Kellogg &£ — /T 4H%E,

Chttp://www.oneacrefund.org )

% Ja 1 % general management, A ¥R AR B EREIELZGEEW, WA
EEAHNALTHZLTN. TEXWAL. MEAKRKNEE, HEH
B RABE R ERAL, R AMI 4 R, general management Hy % VR AR F
g . BT general management A 2% # 64 [ % 147 L% J& Kellogg.
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CHICAGOBOOTH

The University of Chicago Booth School of Business

University of Chicago  Booth School of Business

EmFRE HFHAFR

FRE A

WEME. iR, FFAEFMN, Chicago, Illinois

FhHF (F) . F#$50,900 (# 10 [TRE), HA#HABSS00 —4
Quarter, Z ma — £ 4 K =/ Quarter

EvEHR (A « B FALNSL,200/ 8 (A, BCEMNEAM
$1,500/ f (Studio/1 Bedroom) ; H# T4 $600/ A ; =i % H$100/
H, ZARLMEN

MM 580-600 A/, EFFAEHH 35%

HEFE A% (Class of 2012) #EARK (BA42%&FH) 15 4
AfEFE, 1 46EF4E, HYEERETEARNE 12 A
FHIEF: LF

GMAT 4% “F3# 740

FHIEREL X : BF =4 Quarter, TNMEH— Quarter, &1
Quarter ZE| X |TRAE; —HFH[TXBR, HEF —FFF—FH;
LecturetCase

X% YEFEEFHF N ELFe;, FRERAL, WA
B VC 3 FR % 5408

BB & B Chicago
1 EHR—THRNFER, BUFE, THNHRAFWNLZEERN. HIIRE

H B AE R AT A2

SHiE K IE: AT, 20114 1A
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FRMEZ T, WEFEEFZART, TIMRTRANFEARZEEZF

WK, TRABNKEF DR R K. WRANT—#H, 4
NEPH—L; MXEZFFRNANFREAL . KERFTEHNF MR
Fa, HHEXMEERRAELRBRRNAR, T2FAIHR, 41K
2FBRENFE. ZWHTXERARSHEMT, FUERMKREEE Lo
WEMARIMRT, wHETHE, EHF—&, AN, BAZpTFEXETH
WAWHT, FTUSFRE ABENELEET, REA2EREEAT
NHE, BRI ENSXE k. WinGEXEELTHRE, KE
e T party, RaBARENGBRAR—RESH2FEH, XLFEF
REAZRER, REIIA, SWEIREFIHARFE, LRTZEAN
.

ThEFEXEAREAHNRE, RWEAZRER —FHN. REARZ
T uHnEERS, RET. RTEHA LK, T UEE—
Fo LEAWRAFMBRFAK, EXENHERTERERE M, =X
REF. wREEHAWMTHEL, ETRHREAAT ARG, AHELE
L, ThEAAEFLRLCHH T, OAFMRAECRERBEFLREE. &
MR E B, AR (lay back) #A; EMAILT 2%
AN =ZFEATEHLPE, EZEN MTHET BEHRTE.

EEmAEFNARARHEL, F—EAS%, F_ERE, RRE,
MEREATLAEREE, REBFRINARIT. EHELE, MNEZ%KA
b EE M7 A F R AH#HAT T, XEME; wREHKENIE, XHEE
LU AR BHATHIER A AN, ERERTGEHBF AN AER. EEAHE
fR4F 89, 1R collaborative, & % sk it 5t & Sh 4 AT

EWEABRBRLAMERE L RANEEREM AT E —NEF FLZHF
B, TERFEFER, TR cBAE —RAmEEZHTENMMA, ¥
AuEF 214 B R 752 solution base, practical base By, 2 e {F & 04k HF B IR
hatgREME TR B TSP £, R XA WFATAERKFAEE
LR ARG —EH X TEHL T REHREFANER,
ML FEFES LN, EWmTFNAEREERENA A —EEH D P
FRBG R Tk, T HBS % — 222 12 7 i R o5k % 4 F — > general idea,
FAFAARTEILRATT, TFEECHAS EZRNTH. RAIXLR
To, RWHLERE, BIRE—REA —MIZARWMARTT &, FEF
PLEAEN
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E[A: AR AR QTSR RATR A —FF 5 LW R AR ? D

BRREFEEHEN: F-EFRPEIRNSE . FREROAL ) FERSH
ERH. —REFERWER, REABZHERTENTHEL HH,
(T4 5 1R T & 2| data driven 89 2R T, MR T EN — AL, 47280 KE
EH AR, IAREZY, ARBIE-NERHER.

FNMETFROER, R, LT FROERNEARZ free
market, RITZKFEHEH, FENEFHEELMHANT B HEEHE R,
AT EENER, LRATETEBONR. oK FORE, &
WATE N A E L B, R UL 28, ERURES TR, el
FIAaKRITEEE, RZRNEACAEZRNMNG. TIEEHFMER
L, FENEHERHRZEIH, FREFELTHT, FUETEEHE
PEH— Bk, BRI R—ERRKERES L — M REW
HR. MECEAERNR, RLEFEMRF IR, AEFHLEHHN
Rie. #IRRAT DAL 20, wF RN, RET R, FRT2 AR
MEREE, E2WREET N, XEAE, BRBHLETABERL
K, AR/ ETREEA

RMEZ, RRBZMIFREEHANE B AMN, TEMF A LS,
LA FEMERS LN, FERIEZIREA LT URBENTLE
ThEmE, FIAAFGHEZBCER, EERAAXHLECHEER
/h‘:o

BZ, ¥REREHE, ¥4 £ solution driven #.

2. WRAEFRARE—REMF AHR?

REBEREFAREKRER 715 K, K/E4 8:00 WREE£%¥K, 830
% ER, FEMERTRE., RAN—%FR 3 AN, w52 LF 11: 30,
RIEFHFZR, THM 1:30 £F| 430, ZEA—LERPAFEEES, A
RERE N E 43 kP, AFtE networking, X MEF— K LLZHH
%, 4:30-6:00 —3, 6:30-8:00 —3, MR LLECHESEMANG. — KB L
8:30 . EXRZEE— =3 EE thank your notes % & F AR FBE 8
, ERERALIHREET ., RNWELERZLEKLZHN, EREHR
A, FEEEME| 12:00. B E 8:00 LUEHFTL A NEITIH, XAITIBH
DERM, T UEFRHE, RERRARAFN, BREHILHERLEDIL
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W, BHARERMT 2GRN, TRDEE>ZETREN, KHL2 =
BL®%W. THETRERAX ACH, EZRFRETEN, RTFIE
FRATT LR A R

3. MRATEFARA At ARF A THRAE A R Y A7 2

RAOVFRAZEFFREMRET, tank Kevin M. Murphy #11R, THH &%
IR R HZ R, AACERENREBINA=AAR, HER
ZRME ., TERERG SR LARE, RALLETE . BIIHREER
ERUT, RAEBRAHERZMATZEINRELEE, WHMNIHELE
FARAT

2% % ##% Kevin M. Murphy % #}:
http://www.chicagobooth.edu/faculty/bio.aspx?person_id=12825421824

& Lt Topel Wik, MEHEFFM, ftRAHE, XREZHAALERE
FEEFRE AR, EFERREARTE, BEE K. F-AEtheElL
TERRTY, 2 RZEFFRERILANIINER T EHME, X
R 2RINERE case. WIRATHEBLBEHZER, M2 W BLE
ek, URLARERWIEZ AN mHaEaX. FlwinRzA
M—ERBIES, BERBEFANT ERBIESTROTE, EERIH
H, IMBRSERREZ XBORAN, AL, BUFXREDHE, A4
WELEZINBR, NEFFAERREFECEMERKRAEOHET?
BT -—LERCFANA, ERMEeaZakt—LELFAE—
MEFFE A —X A RERG DI FANNET? 70 T RE M
W, HEF. B N, REZEAETEFE? HANF? X T B K
Wi A AR XERFMTEFTR, MIIFHREE, MAEEEE
ERAELER— NP L. X EFEREZZHIEL,

A A
http://www.chicagobooth.edu/faculty/bio.aspx?person id=12825845760

KMBETRURBHIEER L ZAL Finance 7, ¥RILETHFF=-R¥
H, HE—EWN. FHFFHRRNATLEERERNZXAL. —IRRBTAK
37 {8 % B Eugene Fama, 2t EXFFWEM, FH—NERITHEFF
#7218 Richard.H.Thaler, (17 AN#BMR 4, (82 (T80 IR 25 7 4F 32,
AN HERE. RE—AEZE, YRS FRT, EXHFREHHEF
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BN ABE R, pHEE 399, TEMAMAEMEMET —K Fama &
W, ERELZEHI 4. LREA Fama ikt Z SR LBy, O
e Fiir) , RINFRRET s MBA 2@ Loy, REANHE
HREFE, AR-—RLE, ZUFERAN, BHAERRZELR 2 S
. GEMRE-RELOREAZ, THETF2E LAMRE EHR,
BREARFAFRRNAE— R Lo, FFURNFREFRLAMLEE

B F A
http://www.chicagobooth.edu/faculty/bio.aspx?person id=12824813568
http://www.chicagobooth.edu/faculty/bio.aspx?person_id=12825835520

4. FREAM LHFEHNESD?

FEA A —ARNAFEER, FREEF-TFHEH—ATH, A
THEXKRERE EAE, 24— IMREXNES, KEFRAE L THH
Wil # A sARKRNAN Winter Formal, 2 — /84, # =/ st2—4
—EW., LA RENNERILE, XPEFRFIRE TANLE, HIR
VARRCR S O

5. EHE AL, REBAEFREREGLAWET AT L2

KA AR A career service PE., X BWF ARMALE, X HE AR
EFEFEZE, FEER, WRRNEXGH, AT _FENFEH
e, AATE N AL RIEAIRE Z A /N DL B B 8 2 3% (5 7 B9 9] R,
T hiE, GEEAR -FEFZHARTIT, AT ELZ —ERRKE —
B%, BREEABFE KB N ZERHB. KERTHELLEEL %
FEHAER, W10 2 e B R AR, B AR E A A,
BTN FENTSFTRE, EREXEARENRALE., ZHZE T
S LRI, WREHAE, LEHANELE, XERER., RER
RAATESZ R QCRBIRE, T EwRReEE—IMREHAF, HiloE
W BRIFH, 2XERA—AIRE. —MNAKENREI, AEHEN
BRREZMITNMAEZL, TG EMFRAEERRIITHAITX
B, EATECHNENABTRERE, TRNEANEI LTEREFRA
WA EAEL. CEMNAEL, AL H LT HBS B 7 .
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6. R LA HF IR Dean, ¥ LI FRM—TRE, RaMAA 42

F o BR SR HBS ik #l2 [5] £ f— 4 competition, A % 3142 1= 8]
WX RLELRERE . INRRENEN, BRFALWN, FEAZETUES
AR, TR, RITWFAT UL F S FWML S, B
TREZFANTHET ., XFRXRTEZRIMARX AREHN, MTAATEER
3SR X o

7. REEEAFARIRR A F LR R E R AR A ?

RuBFred T ROHL., RUAEARRTE collaborate 4 X A E%E, #
BRAZHMTEREFE, YRKITENHERSAAXENREE., &
Chicago, 1M £+ F 202 FAMESRM, AR G LU AT #HiE,
HMEHAAE, TEELHLUT, HR T2 —FHHFLEE, XEE
— B, XEREAE collaborate EEE, WHEMGEELN. F_4aAnRE
MREE, ZRNEEEAART . BERAFRUEZSEE, HERT H#R
N, BE—FFce N NETEFTRER, KA CHEE —HREMMLA
A, BRI LENEE. FREFHEERREELKELRYS, RE
RAMBEOANEEBRT LEE, ATFEETRFELREN, ERRFRL
AUKRBECEHAMKRECREF A, —ETRRQOENELE, RECEH
R EvE,

8. MR H{RfE Chicago B94 1, % (RENERL & B K 89w A B AT AR ?

B & e BMEAT, U BRERREAZEMZ LT . F— 5274
FULET R A B finance & L&, M HEXMMEE EEME THMEMFK
e F_ARRCRERTRREBMENTE. RUNEHTHHEN, ¥
BaWREFES—A, EREZ A REEHZIN W, WG HFreE
HFEAH point, WRENR, XELEEEFN, MEREHLMEFR, ©
BB RE R AR B ZIZI M RE s R . B2, MEAHFXAFEZR
unique # .

>

AR B TAE S Booth WF%, fHAFHARIE GRS, BRT
R EEL A
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X mE& T finance L4, HMmb A ZREMN, X—ERE AL HE,

Z etk T finance LLAN, LA —AREHIRE entrepreneurial, F X & ATH
— /e f Steven N Kaplan B # %, b2 entrepreneurial 589 % - A #7. Fr
PL# A1 entrepreneurial 1R 72 #k 8 57 1% 2 Lk THTE M HY . Captain 2 W £y
FERE, REAMLSLME T, WWwEEHEEE, LW EREE
Fé, REmMLH CEO 44k, 7—MBHAR—ART—EHE,

1, 7] B 6 41 F B—%t 2 marketing, 2 ApE B9 marketing & DA% 61
 E Al E marketing, T & A2 X AN E A B B9 2 T 4o Kellogg, 18 B % 2
e — B

EXFAEERRE RS, BAETEAEREN Kellogg & X 7 A~ FULHY
A o
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78] Tuck School of Business
1 at Dartmouth

Dartmouth College  Tuck School of Business

BRFHMRE BaBFk

FRERER

#IE (1 E: Hanover, New Hampshire

. ¥ () . F3$50,000; F 5$1,200

3. AE#H (A): NE—EES$L000 £4, #/EESL300, 7% E$50-$100
(EEFHE) ; HEIFH $400-8600; K EHF: £ FWREEFRE
REBEAIFW, F_FRRTIEN, WREEFRESFELE, &
EEHEEFR

4. fEEHNME: 270~280 A/FE, EFRFA S 33%

5. #EFAAZ: 2011 F10NMFEAR, X 9 AEBERE AR 2012 7
K20 FEAR, EF 17T AEERE AN

6. %iE AR Lecture+Case, iy

7. GMAT 4% FHLETI0 LA, FHIEER 45 FEASELRE

8. L¥&: HA, FUEAMA 10%-30%H ¥ %

Class Profile:
http://www.tuck.dartmouth.edu/admissions/how-to-apply/tuck-class-of-2012-profile/

FER AR Tuck

1. E R — TR AR B 7 30 B BT &
Hanover 2 — M A¥ 3, XEWFTEERBREFRNFLE, HIRA THMAT

W AEKIE. AP, 20114£ 1A
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WHEE. EALHRMNA D fagt k.4 %02 B4 Dartmouth X AN ¥R #. [
X RHES LMK —MRESGBRAKAENN T, RTEGBARSER
Fo AfE. HEVRYL Hanover 3t 2 — MR /NE, RAMF AT, —F %
AT, REE, BRROERE, E4 P 4EF. NE% %% Connecticut
River, TR %L Kk LiEz), ARNEHERIK, BE, THKKEL R
RFAT-

2. A FRMEFNNNEEE LFH?

B A Tuck Z2— MR FR, TEHE -—FHEEK, AZHFAFLL2EEF
BRI, FrULR % R R R ERE RS A ALK S WFREH A LS.
FRETERRARET . BRIREEET AP HLITER, Tib2FA.
TrEsH AE L EMERE, wREEK-AFEFIT, BT ULMHRIH
BE . ROV REE 2% H 2 HFEBRAE SRR £ B,

1818 — 42 & ¥ & 9 Career Development Office, W% 5 (19 % B RO R
Ho Htmit, B 2008 4@ AL, MBA K TIERK T AL, WMARYEH
Mgl AW git, EawlbREFEET, Tuck Tk &L 3 X242
B, FRAZEER AN, ERABEFRETHATERTN: 100%
BAE BT 523, BB E LR F . CDO WA #R A&, A
B, REZRMATIIE LN T, EMTLAERL, RITUEEERMA
=R B 1. 2R E TWEA Ak, I summer intern B AR, R
MEX—IWA, T2 CDOMWARFRIEAEANWMT TIEHR R 2K H
kT, AELHARRERGERT RAENL. AMaHIRKAEHE/LRA
EfE &R REL WA, FH2BREEEGHK. IURENRFER, ©LEFH
B1E A Tuck 89— .

3. MEFRABH—REWFAEILH?

—E R EER LA H IR, M 8:30 2 12:00., 4 12:00 2| 13:00 £ &
EE#H4, TFRFEZF/NHARE, FIEdk, 3Tk case, s## group
project. JLF 4 BA — A & A12HF — NP Tuck Tail 89 = &1 4 & H
4, e Military Tuck Tail, 2% Social Sector Tuck Tail, #tZF % — 1%
AE— P Tuck R 2, BEERARRE—REGFEERFHZEH RS NIED
MR RBRERE. REBR LEEEFTMEL, —R—HELF ¥R, £X L
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AR a#ex RN,

FINARIA—H, —ERHERIFRITELHN, BARLZTERE
KUVNA K BT R, RE REMHESL —A/NEH, BrDU/INEE 385
MBI,

4, MAEFREERAREMHZHRZDL?

BRERWE —FHRTEZHNR, AN FHELER, 4 First Year
Project. X[ TREAEZFH, N=ZARFTH—EELARER. BENATU
REETHABEFAE-ANTE, BFE—AOUYWEF HHMAE, F
Efpr— A ERB LR, EREAE-Z ARMEEFREKEST A
AWITE, KXt E, Ak, FEFEAK, A=A BTE®
ERAFHET. EMEHRNMBERLT T2, RREE, BRENHF
K, BREANHELHRT T IMF. RNLLEZFMEG K, #+
Wy BT E A EX BT E LR, ¥ & /5 8 final presentation, AT+,
HR 2B BANERSEN, WwMEPPTERE A EH, WKt
BETT, BNREMRE - ANRERERTE. RATUE-FRFHA
AREMBEAAXNTE S+, BEBAEZFER, KIBTHEE, %
EEME, AXMERF, KX FEOCHENTE iR, TERHK
G, YBRAKRE A SHRGE, mEfIdRINOITEETHER, toRA
R

Z R RN B IR Z — & Investment, 3% H 4 F Y # Kenneth R.
French, ft & Fama French & gy 5 A 2 —,

(M #4548 http://oracle-www.dartmouth.edu/dart/groucho/tuck faculty and
research.faculty profile?p id=ZZ1WAY )

7 #h—1T3R & Countries &Companies in International Economy, = & & 18
8|t K Matthew J. Slaughter 3 E 3% %, Dean Slaughter & &g & 7 & % H &y
BT MR EERZ X TEEA 2% mpy a8, hamREmL
W, THEFER ZERESES, FEEAALENL.

(M #4548 http://oracle-www.dartmouth.edu/dart/groucho/tuck mba
program.syllabus?p id=CACIE )
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5. ¥ A 4K %€ 8 Networking #7592 ?
RAARZZ 0 B E R 2B Tuck Tail 7

A — AR Fire Chat, 3/ — MR E¥ R ATHAT, A — LR A4
BAREE, MAKK, BERWE, 0% HHHE.

#1114 4 %4 = # Spring Formal, Fall Formal #= Winter Formal &7 = % # 3k
FEXNEL. FAZFERRR, LEFHBAR, ARXHSSM, HN
BT TEHCHERKMR, w9,

6. AENRMNFR, A, RFRNAREFENBAREFA?

FIL K& Ice Hockey PB, EATEA L, XTUEF W LI E T #KF
KRR ERTEA T UES . ITENERNFRIERA, TRE
ZEAT I URER B AFT DL S Am, AT A — /S Tripod Ice Hockey Team
W, BMNES X ANESNHEFT UM, FREFHLATMHM
Ivy League 07 fo fim 2 K 5 & 2 [8] B9 AR PR ok 3K P 3%

BE_AfM, FREASHAA - NUUAEZFLWIES, Winter Carnival,
KNBEE B IFEMATIAF RN FAEE Tuck RS X TED) . HEK
W, BERMEERFEKTEHMLE, THKEZAKER.

Ecﬁ:—%i AN E A 4, %&E’Jﬂ:ﬁ FNifFEaFEh—NEEL
1, "4 Run for the Kids, X & — /M HmKi, FELBEHF. AR
ﬁﬁlﬁﬁiﬁ%%%%%%ﬁ%%ﬁﬂﬁ L 3 2R 4,

7. Tuck #x % W el {8 AR H0 A 0 4L 2

AERITAEH KW BIRMEM 2 A& S, EhE &K, L Consulting
Club, & i%‘kﬂ]%&é’ﬂﬁ%%ék%ﬁ*ﬁ Bl DUfE #oEa e . HA
H 4 #F] 8612 Investment Club, Healthcare Club, Marketing Club.

AN ALERERE KRB0 E, aa?kxéﬂ//ﬂ:f—ﬂ]ﬁ Connecticut River &
% Canoe 5(# Kayaking. % KB %, Outdoor Club 74 4R —#2 & ice
fishing 7 ice climbing.
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8. MHWEERAFHE FANEHEASL? AT A2

10.

WA, Tuck # 2B iEH KM £, LA M4 Partner 2| %4 5k 5 ip
—AEBKIES ., B SRRNT SR E S BT IENF £ R Tuck, X
Ay P Admitted Students Weekend . . 5 %5 5| 89 22 77 5t 2 £ 4 Sponsor
Chair k H X TUE N EHF. RITWEFREEKIREH X TGN A F], L
BREHHNTE, RIETEIE, MEKAT 10055075, KE— %%
ETHRAELNEE.

RAEBEAMRENREENET BHBFEMRLZ, THRLSAT
BENTRAGHRER, —FARERECENEERREN, FHRY
PHETERNES S, RANEDLRRE DRERMBE; Bi bk
AR EREE Tuck BH 2 —MREBRFUNEF.

tw RARIL AL K B F L Dean, LAY Tuck Bi— K £ MiE, Ra®
ft a2

FEEHMEF AT, FAZEFE, 5% Tuck. AKX Tuck £XE A+
WEERE, EXEHFATIERATERLLL. REBFRAFXE
TG Lt BRI ERAATHES TSR, T1HRFXH,
TREXLET LHEFNFE, AHNTFROKALE.

1R F A FRBRAR # 1F LRI B 2 A e BRA AR A?

MEEW, Tuek E%FA, RLES, RAEFGAET T ROHL, WX
—REWAMLAHERNE, AREE SRR KREENEE, ABEFA
IWEEARF N, FHAIE, T LHEH, FAHMEMT. TREREA
LEHCRHE—ANEL, AHYKHN—BEHBEHFICHLN, FTRRXELR
RECHEM, REBGRLZERES— &, HEHOUHWRRHE—NEF
Wiy sREs, T EHX AR EABREMT, XELTREFS, RIE, &
Networking, #5#E4% ¥4 T #2417,

EFRFAT 520U, KRB CHFR”E£T RZR personal # &
&, FENE, ZNRFLETTELTEAETFT, FAFHEE. £
Tuck, T EHZALZF £, MITWERRVEESBHENSE, £7
2R T ROERH,
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11.

12.

RAEELEF, R MBAF M ATFEMEED?

DL MBAWE M, 4 ERFREM B A X MEHLHRE, RE
BERET MBA, RptawEfto2MAT, H2RERT, EFERSFL
EEmPAH, REHUE, REZNELE], MBAEXLESLZER"ZX)
EHEH RS, A e RNRMENREE, R2AHMT EE T3
KA LEBEAN, SBEREBMMA 4, AXNABEFENE, EA
MBAWHE, MERHRAEEGMERNERERE, XMEFEELS
£ BA lifelong value #y; HEFAXANEE LHHE A Z MBAAEHE
Ko

WRARINAEEH T —K Why Tuck 83, r2ELE?

FERUNEWARECELSZ: RENRK, TIYWHET, FEHNRRE
o A HNENTERERNERE, fRELARYEETT#EERE
Hy, FETE, BEMMETETER. R ELE T Tuck B9 K 4% 7l
RE, BEFANMEERATHE, BRFEXRLE, LEE-NLHRE
WEfR, KEGFLERK, illaE/IRZAREESME, EE2EELSRT
Wik, FMNER, RAEHERY, KA TR R LR
RRALEER,
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University of California

Berkeley

Haas School of Business

University of California Berkeley Haas School of Business

M RFMAAGEK  BHBAFE

FREAEAY

H A1 E: Berkeley, California i F| 4% /2 I M| 18 3% £ 7
FH () o FHFAMSS0,000 —4; FHEAMBET, AMS200 —FH
Biel, —HWA¥H. F 2 RERTEF 2 KT EZ AR A 3T T b #

3. AVEHR (A : EIZIRey#, $1,000/F FAH; 2R AHES600/ Fl 5 H Ak
WMEREMAT, wRAELIKENIE, EMNLENH=_8%%

4. FBENME. 240 A, EIR¥ 4 34%

O FEFEAHK: FE¥AL6A, EEAAMEERN 44

6. GMAT 4-%k: X6 MAYF, FKitE T 44 AH GMAT (720, 740 # A~
750+)

7. THEFER: FRFASEFTEZR, FHANFFE 29 HFRIAHFR
T — )

8. ¥4 10%UTHWFANFHEXFYL EANTEFAETEHNELFI
MAEEF S

Class 2010 Profile: http://mba.berkeley.edu/community/classprofile.html

FER % £ B Haas

1. S RPTAE B3 T 40 (R B B 5 4w T 2
Ha b, #AER, 2XRERNMT, RELA, —FNFETLHME

Ol ERIE: FHEFB, 20114 1 A
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tEE. ZTESEWMMET, REATHZESN, HRF. ROTAEFH
%% Stanford W ¥ &, Hahxd, Aozt \TAHRGHEY
H, FRET . FREHAFXRBLZRAE, HLEHAZLFHHE
F, ETE-AWT, EHE I WENHEUNSN, T 1058 F 2/
H, BT 1009 X B A5 ADE, ERAELARRAE _FHLEETH
o A, WinERT, W F o msERE, REEW,

2. WA EFATE Z T, 15K e A2

KARHRBRERERFAWERRL —F, XEWAHETH, KXW
B, i, — R ¥ IR AT R aggressive, B & AE AT T
Harvard. Wharton. Chicago Al L& ki, REARWX EWEF(IEEN S
1, EMEFEI—ANFHIE, MAREAANETHETER S,

HEFRRIANEE, BRAEEREARAECL, Haas ¥ £, & LLwl
RIRFEEMEEE S, MEEHECHAE, IAMERAN
BB T, it R E A S 4 banking, RTAEITEE £ FEEHNFERL
B 4F, thin Chicago 5% Wharton X £ #y DL 4k LK B £ S ¥ K

3. MEFRAEBH—REM 2HIR?

— R ELEF AR, THF MR, BRZEANNIRLK, B ot
FERT, 900 T4 LiE, F311:00, #FKE¥2E, —HEF TN
Ao, BRERENEFARE. AHENFLRW, BHEEAEK, wWRR
HIERMN L AT RHFR, FFILERSLHE. TFHIRE 2:00-4:00, %
EXEEE¥, WhEFFAHHBERTE. FE, ok BT ®W
BE., wEAHELE, CTUAXA GG T®H, & Case. —HIB L
6 8%, FRANS—BEMERNWENRTHT, W& EBHNERITE
., Bh. B—EEBRLAL. THER, ZEHREFSH, EEL, &FW
t, —HITBE -S4 REEEREER. REBFHWERNE, thin,

HEHOHAE, BRFEECH—STE, REFFRTILETELHNLLER
WE. EERAFR, TFHEARELEEECALHEFRS,

4. 11445 ? =% F concentration "% ?
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KAV 2 8, 1ERF A certificate, R7 L &2 X/ certificate, 14
Real estate. Marketing. Entrepreneurship. Finance & # 4>, R R4 £ F A
J 8, £ 3| Certificate, HEXF LR — M AERENTEH, EXNMEEE,

W REGGHE T —ENF 0, B LER B EHE 2 B XA Certificate, 1 1E
LR L REAFMBAEEEXNAE, BAARAFECHWE, XNEE

MEZFHERRBRALT, RIOFEFS 2RI LE—AH, €1

EF 4T £2A Certificate T % % & T e 5 it %,

5. REFRKERHREMIZTRAL?

R ERHIR, AW, E#H2F—A#3% % Dr. Reza Moazzami, "1z &
4T ek 3 (Future of Information Technology) . & Z%k X A2, HIE S
EHRECHEZR, T—EZHAMERN. BEAKEDHT R, RREKX
TERAEHWRE, XTRENENABRETLHA, BEEIT Ik, #
BHEE, RENENTB,BRIEE, ALEANE. SHK. BRREE
%, BEMNREQ NN EREF R, T EH2H— T H A

g, BaEE R TR RMIA LU E, iw CEO, Z& ke At AM.

EAFZ AR R R, FE A E TE entrepreneur ) &, Z#IT 894l
BpEw, AR MrlbAs, RFF b8, HRTE. £LRZE, it
SMRALHES, AL ETENET, & THREEHH AR
RRFEE. TRRERZARKARARE, EHEFE, RIAFEITR, HxE
RS TWAHALZRT M, LRED IBM, JrE il imey, 2Kz
NEEEHHEMIURTLSRT B BAHZ S NN A RERY, #
MR IBM AR E LT R FRETMEE, MRXNERFELRY, &
2HHER I RENAEZERERN.

Dr. Reza Moazzami:
http://www2.haas.berkeley.edu/Faculty/moazzami reza.aspx

Future of Information Technology, Course Syllabus (pdf)

http://mot.berkeley.edu/Berkeley Students/Students/Courses/Course Description
s/Future_info techSP09Syl.pdf

6. MAIFREFANZE, THARAK, fNE, URAERHZZ A M A
H ¥ 5 1 net working #4775 575 ?
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RARHEA . WInRHERSEEHATFR, kR FaEL, THAR &
AR R FE SRR, RF AT E IR — RZAR F AR E AR AL
2o BMHEFRHA2AMHRLAZ MG, L2F TFHEmERE, ¥4
MNEE—L, —dEmE, ZhE, BRRRARSFRAELRH
B, THNENFREATA—BB2S .

BEEHFLSH R EBWENNS. N\ EFFE, EEFRE— AN

T, A—ANEZ, E&md, ARLHEMERRNES, KR UE
Mz 88, —#e, — AW, FHINARERAHENES, AREE
H— ke, EAT™ B Coffee Time.

ER—EAREFFTE, BALNTFFRH2HEHA—# Confection Function
WiEsh. ARLERARRE —REHEWK. BREFHSHLRNE
A, thrX R RFEFRT, HMATREEEFNTLTEH, #HEFAE
CRAHR, FREK, REFZH. FH, AXEL.

/é\z/lj\%/ﬂ]—:%g%’ ﬁt#ixé\&Z(gU*ﬂJé\%o

7. RBERMITHAERRAECHBEHA AL —F—KHR KN KD
.

AAEES, RECHRERNZ—NEREHTE, »{# IBD (international
business development) . X/NEFEFREEN, EF —FHE _NFHE
RZJE, 2 MNNEH, AB=AEH. ENBESXATENEF
HEEE, BFERAAI0L 48, m%HI. X 70 Z LB %45 KA B8N
A, FletREMEHRTE. ASHEHEEFER, thiwf, o7 E#
Wy rmy, thimEH4R . £5. 2NN EEE, WFTREEAK,

. FE, TR aEdRD, XUTEAEZERA R, —RA
Z—ANEWTE, thinAm R AsE 2T & SRRl BAER
B, ~EEF2H.

KEFERAPIE, REGE-IREFOHTER, TREAREREX
Wo wmE— T FMERNHE. ZRAEEFRFIZMETEZE, H
RPN RFAANSW, AFN2L2F A CWBRET. LI =R
ZHENFENEERATE.
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8. Haas m il | 1y 1E R HH Lk 2

% K B4 7] #E 2 Finance 72 Entrepreneurship Association, & — MR #A T
B9 & Business Plan Competition, Fif & g — M2 ERH, M2 — &4
—ERABHE,

9. BEEF AL, MIAHECAEFRERFARE RERLWNETREM A
BENZERABLITRNAFREGENETT L,

[ # % £ #[ 4 Business Plan Competition & Co-Chair, % |7 %15 4 3 B i H
NEEXE, FHILEFZLHRAREEZRFRUMBA. B I REE
GHT—4, R, EA—FLF, KAEHL A EHE R K HX
HEFN.

F—FR—FFFHeE, OAR, M _FEFEHL R, RNAEES
Bt XA, RATBESLT —/EH Co-Chair, 1 RARA XAHIE,

5 — /N #iE N essay PP (L2 essay, B¥ IR EHE RS essay EE 1,
TERARR—BRIAEZKITIE) . Essay BEEHIEL AT N, HH
LB, A LRI UMET. R E—BAEFREKEREFANFiF
A, BRERITS, FREHERM. AU E LTI AR EHLR
TI—NMREEZLT, AXLSHIL, ARAEIIMTT. AOATI %
B. AAATIARREEE., INEHENRANRA, BFHLEL
IR MRS ZKE, —REME, —REEFE, TH-KERFE, —£&
AAAREE ., EXAMNAWIES, RINIEMNALSHRERHGE, &
Bi5FNEFATT ek, XBRBEFFHMEK, thin, F—
KRBAVEHZ —MRRFEAFANREAN, FEFUEARELHTR
FRGERA BRI REAN, ELAREANESF, 287 —LHBFE ¥/
INHRHZES . AR 2F—RA, MERSWILE, ERMEZHAN;

REME —MNFHAIE, ERFEIRFRMXANATE, TRRIIREE
HEELMTVHER, FAENL2EHMNEAEINR,

ATHLREAWE, RINEFREACEHE, IRERATHIET .
BMNZ—FFZET 7, A5 A EHAMES, MTHWEMENARE
WS, MG, EZHEH.

(E[F: RBFEIERROLTLERY, M2 T2EERFEF 2 VC o
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F?ARRZXS? )

M ANRT £8Xe2E, XAVCHIILEARE, —HAT2EE
BHMTFEVCAELE], EERXAEEF(TTUEHNFRAFEE —
T, SFENZEET R, BT248, NZAELLHUHEET VCH
o

(MEEF| 2K %+ — B4l A% http://bplan.berkeley.edu/)

ERENBCE-—F55TALATHE, THREAZXNMENEENRE, F=
ERBECEIAT —AnE, KEWEANES, FTHREEET

THEBRFITAGEZ, wREFNRELFLHA, BT LHERZREM—
AN, EEFNHAFZm. XARATUH student class, #52 & %5
e ENMNEENEIREE—F, RFNERE—R, 2FAXNER, F
FA LR, R4, REBRERANHFHETARR T EHNR
2, FRFRME

10. KM HEEFNFRESHASREF T, FE? B kT A#FREL
fE. networking £ LLAh, F| T 6B A £ 052

REBEERELEBEINFA, wRREALTR, RALHLTT,
AR bRy #an b, fitrbsndE, EEWATER, BARS, EEFIE
ZRNZ ZDIMLE TP RETEN, KETAATFRERE
EWgA LR, RERITIIHERA, TREXBFLEEL, 22—
R, ART2EBEREE-MRAWES. ELWEANTRABETHT
B, RETHRSPIEMRENES. TeFIET=402—, KIESLT
Zaz—wEE, FTHW= g2 —HEHZELENED, FEZN LR
FPHEXELWMAR, XEEBFRRANNETAET.

RECHREERAFINFAIC, & FHRHENIREE T EUNELR,
RITEFEIE FA1, 0% AR BRI H, 7 AEA 10%-20%H A fE
# AR A & f5—4E B-school 4 #E (B —F¢, it 2548k FH,
FTEELRIIE, WRBRERT . FRE_FHE, AXZTERATS
BETHRBRY, BERXY, RAER=AMINERERETT, FE—AD
RS EBENEE, AXR/LFHREAREERT . HARZKIITHEUE,
H 7% (signbonus) , TR JEA, AT, AT F AR B 5 A
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FHITE,

11, R L&A RNBFFRARK, o UER— T4 FRABENIE, ]

12.

~ WA aR?

REGFRFEYT AN, ¥ EAFE. BARNMBFRA S ERLER
L, EATZIL240 A, EXCEHZWBINN—PIAET, EWLE—
WEIRMF £, w2 240 A, iTE% LSRR LR, REXFH
ERBA, R —PR, HEREF, TERESEH0MA. BAHEH
AT, TR, EFLE—RTRHIOMARERFTEAR, THEBEZEHR
TaZEGIHHFE, A 50 A 60 N AME KRR, FrilEIAHFRLIZY
.

RAERAE SR E S XHFFENERKT. hn &N ER S HTE,
FIEREFHAERHMTE, T8 & AR study trip, HEH2EERE £
NT. T2/ —FANFL, ERAH,PHRYET, MAHELE T H
o BENENNTRLEKNFELR, TRBREGH, Hi1o2ED
%, BHE L E. MEF L, REZFEFN LK, THERFHE

T, FRZEIH. mRARTUEH—ARENE, HELAE, ¥4
% F M trip.

FETRUE, WRINFRZA, FAENFROHLE, HLEL
T, AR EE T

BREFHELET ROHE, LRARMT 2RREWT—FH, E—— N7
RERALRAREGE LR, AUAWFEZLZGER Ttk

To B4, REFTERBEELFINSE, AFTEAHEALR LR, ¥
B . AARGENEF M EEKETE, FTUUT R € # 2T H

2, ERFREHRSEANWHRRERNT—H.

HEARNREREATRALLEEBCE RN ZEH—A, RRFEA/L
FBAUT, EAWMARIE, Bt aeft. EEREXT, &
REECTHESE, AN THT. URNEERE, BEANEZT R, FI&
ARATC. THATHAFREXNT Ko Haas W H 2 H B dHE, 3F
WERREAIH, R ITERALT, B8 xR HEEE TN,
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13.

EZENMEANEE, RERENEREALEN —BET. AAEKHE
B, BEANTXRUTRA—#, ReNELZRWAE B, IR
THEECHRENTOME. FHKANIF K3 F &K leading through
innovation, 3t & 7 QU7 FHE AR AT HAL. FRIIT X T REARER
', hwalFe. XERTARUAHA LD, ELOFHALLIH
ERMHRRSEINREEN T AT EHE T,

FREMXFFE, LREHT —MHHFEL, 3, R, S
B, BBHARANENL. REANHENET, LREEKT —MF
AEGHA. BEANEEK, TaRUM—HARE -4, AAECHA
BB AR . T B 7 4 B e ] AT T e B B R T R R E PR,
Haas T2 W RiL RF BB 2440 45K H, BEAWNHTESZ /TR
WERATXEN. LARERORTHAE ZL2T A2 T —MHHER,
—MRAIAETEE . Haas 0937 &L, EABRAZ - FEFBNITRF
B, BRTBFRHOEY, TARSZIMFR, 2F¥RnFEs, HENHEL
£, BMNBEN2ER. KNBLAZEHTALREFEA, feI
MEFREEAREE, EEEHAEAT, tHALE-IRAEEHA
1 o

BZ, BRRGHFRANZBZREFEGTESE, R UERFELE K, &
71 & 2% % Haas 1,

w R RN EREH EE why Haas, i &L EF?

REFHHEE DHAEFHNRE, CRUBIFRRAETE. SHFE
oAl REREE XL AL REEEFT. Fril, RENEFFES
FIRAFE S, BAZ-EAEANEY, BRAKALRE, ARERAMNF
HGELREERARE-—TRAGESACT. RKECTE—LMAR, HANF
BREFAH CERFREHIAEEIMEL , bEHLREWNH, HITTE
BMABA LT, MAIFHA, REFROZ)T, BERZEEU
ARGEEMT 4, ERRECHEZZETRE—EEIL, FKZE, UA
ZTEURELTE, KXBERAFT, AZLRAERERAKA, &
FRAE (HETLFNEEFRTTREAT) , IZRFCETE S
17

a4, REZNRZQL M, wREEREH T EEEE TSN
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TIEEN1E, & Haas & #r @XM ¥R AR RENEE, BV EH N TE
(R, RETEBREANMN T, W& R T REMEBHFAE, KRLRK
REANFROAREETREEMNZL, T Haas 2 ERmIA— K. wRE
EHBFEEAN, TibRATILZAN, #HAERSKIE. 74 Haas 4
LT REREN, RAEARAT L, ZL2MVC, TAGRAETH L L Fh
Rl EERHET

([ &, REXBEALLEAMFLARTHFRFAFH IS BH
LA inside YR T . R 2 AV 8 18 U IR B3y XA AV F AR BT I R AR
BFELAER—HFTE BN, AFARETRAGINNERESE. T34
X DUHT 9% 9T 2| M9 A0 £ 3 Haas 7 UCLA %%, RRAEZ—AMNAFH, TERAY
HrREHERER? D

I % Haas JR UCLA B A B X 7] & Haas B9 F AL 2R 4487, Hanir
FHLENRKET —EBE, TETkELE. wREFHIRTI, 44
WERHEE. Y8, IATERFROAEREZRER, FAZAL
*BEA, RECHTE, WELLHARLLWEE, MLEHEH? FEA
BN Z IR R B A — T XA LR DUAER ARy St R, £
AEBEXEMNENN L AR, ZTAERWER.
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4_: Columbia Business School

e

Columbia University  Columbia Business School

FHRIEXF FRICEFHFK

PR AR

HHEALE: New York A4 K
FRYE (F) . ¥5$54,000, @I
EEFR (A« —#£8$2,000, *F#EF AR T; F & EE$700-$800 A
H (6T AEFAERERNTEL£H) , AEWEE (FA) $1,000, —EF
$1,500, 44E K% H; H % JF4H $600-$800 ; BLiE 2 $70; Mk
J1$50, EATABALEFE

4, FEAHE: 1,291, EFRF AL 36.1%

5. FE¥AAH: FEA (REFEAMR, EFEI AT, E2 14
ABC) 30 4 A, EFI 20 AEEREFEANRK
GMAT 4%t AR, EEHEL2KT 720
THER: $BESF, BEE3IE, SRFHIFARS, MAHEHER
1

8. %(%4%4:. LTEHEX%4

Class Profile (2010 Enter):
http://www4.gsb.columbia.edu/mba/admissions/classprofile

TR & B CBS

1 EHEE—THENFR, FEFOEER, wilRK HRFEETA?

AR —NEERBRMAT, HEB L EANEMANLTREFEH A
. R ERR— AR AENET, KA e BEEE 0

Uy ek B, 24373k, 20104 1 A 412011 4 1 A
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RE I HENARN, B 42F 2T RE R £F /R LR Bankero [
AT R E AR R . KBRS X MR AR Z T,
REm, ARG LHIA#RE, Ik ERER, UEMHEHEBIIN
EENEEFAEZINAMTETLF. HEKT, AR L2EFEMR
WREE, RFERFEFL2EREBRTE,

Flof XA R EF R SE, REXBHEEREARA, BENEE
CHaXB/RIAL. MALTRNELEAFELA, HEHSAE, K4k
HMaWFREK, TREALHEBRAED, EHEKEKE TEMTHH
FF

B FAFNEHERREA, RABENFRA, BAFRAFRTHE N
FRERE LS UM, EEMENKRHATS) AHE Finance WEF. FE&A
HREZMIIHREE. KERAX —RE—PEEER, REASHH
s, e X ABNERTE TR, FANATILERNRER S B
A, T REALA 2 R AL team leader; THAMA—EELEAEHEET
HITTHR, = EBRMAT - MRETE AN A, K/ EZFR
FATHA L . B A ¥R H % $ A% F— Finance School, &% 5k & #,
WETRRETLE, FERAANLELD, MAELAFHESSD—
B, FUFRRALZERESL LEEOAL, BB RATHMAAL, F2
AANERSAELE|ENTAT AZTANRKRAK, AKX Finance F1&
W&, FIUAAEFRAEZANBELRZRERE LEHAERZIAF M
Ao

2. WRAEFRARE—REMF AHR?

FATFR 4K JUA cluster, & —> cluster B9 B 8] & 2 F~—HEH1, B2 LT
B By BT I8 A # T — B, RETEWY cluster 8 — AN HEAM B (B R 2 X BRI B
—AZR=ZFR, —_WEAFATR, ALRA TR, #HLLBR.

B E#—FRAE 9:00-10:30, |8k E 15454, % —FiRAE 10:45-12:15,
12:30-2:00 2N F EH L HF LM ERTEIED, —HAXHSET, KE
BIEE 22k R TFHRWIER A 2:15 746 3| 3:45; 4:00-
530, ZEB EAEE =, ZFE e, BT UKSEEZBRE, B LAY
PUEABIEANEAERERT, BrolEATH X 8 fo g 3 /N IT 8 B B
B 2 FHEAREMEMENZEH, A SHKEB LR,
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WBEF e, ENRFEEER=ZAHKE. RELRERERHA,
M#l & 12:00 BE5E, F R 6:00 /K.

FRE-AFHORHZLBER, XER-FEN], WEF2FHE
11, #+=11. AREIH, IEZAHRTEFEFNTUFFELE, E
REFGARML L, REBEEAGREINFTFEST

3. MEFRRERNREMIZRAL?

B A marketing H &89, {EE & & R HIRAZ & finance 77 B #Y IR ;

[ A & finance A8 %X IR A2 L6 A A 2B kA 2 £ 4k % 4F . & Corporate
Finance ¥, £ Capital Market #r, AR E K. FKATF P Finance #Y iR
BHERAMRAE, RELR, REGWHENEREE RN, HROGETE
SREMNHARELOECDFERELTXENERE, WEEZWEEY, #
EFH . EREXBLN B CARAMASEK finance B, BE2RHFXAFH
HEAERRIA, IR Z R X LR,

FKITH b A% ARA B B Z .77 3T Capital Market, [EZ AR ERZICET —
RERAR, RBEAMLEGNRRET; TREETA, RANSHEHRIRHY
ZHM, BOFEH— Model 1, #FERELEAF. FTULKEET
marketing, # 7 1R % finance #yiR 2.

BRI AR REAT, REEHEH. R AW finance 78 24, R4
BEBERELR, EEREFREBMEANKLE, TEUBBEMML
%, finance HARERWNH L F IR, FALBIRNREX 285, BT
FAMLHERTRRUE—ETHAFRAFE, HFRIEABERTFHR
B, THEIXIMEFHFINE, BRAFRAZURFE, EERER
HEEFH .

4. FRAA LA K€ Networking #7527

FAEAEALR R H, BFRTLEZRSRA 09 ARFRUE,
AR R RATRAE LB E A . R Z 4% R A8 58 2 2009 4 11
ARFRFE T BERMLR RRMAE, DHEFAFEFNES,
A —KREAZ BT 15%H F AU A H 7 AP £HF . RRZSR
RE, REtE#HEN. NEWR, AHAXEFZRZ-NELREEFHNLS,
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HAUMEFE, KERALZFALTUFRE TR EXREELE
R, ELERBREAMART, 2R EFR, TUGEHFRNZHARF
ERINMABNE. IHERUNEANEE S

EFREFE, F—AF N FRHAEL happy hour. X3t 2 FF (1R E
—REMNRHT BNL2T . REFXERE, REARBE-PATE
H, 58 EMIHAT(FFReRREN), FMAREHREALN. K
TafG—R#E, BH—RRIC, ZRRENEARCTHTAND . BF
RENEBENZS WA TN, FIAMEIHARM 2EZNECRERN
F, —XHERRZEFRN—E: HE, BAZHFRN, ALHHE
HCREWEM L, ARERE. AT LAHBRNEREEEM LHMU
TH.

BHE-—IMURALGHRERFREEFELT, ¥ Fall Ball 5% Spring
Ball, #F %K. ARNFARUR — 305 dh B0 & Rk TIFH 8938 RV 258
REEFREMR, KEFHRAR, RE-—RREHH. X MEHEFFR
B ANFEFH2ES W,

PR ARME UL ARG X HHERN—RE £, himgE BW, T
T, %, KEAREXRNBIRAZRAE-REEN. TFAERAN
EAL, THNRTIRE CRER.

HMTHENTRAMEANABFRAELS, REAX —REERTT, *
BAMTT, W E B T Track T, FRUHA AL,

5. FF AN R L R o (B AR HR A
BEARHBAERMN, —MHERE-RIH, THEERITEN.

B K E R AR R AL 1Z 8t 2 Investment Banking fR 4R ¥ T, E A E & KA
HRATE A, S EREF 4 &GS, B8 F20 320, Mock
Interview 73X £, (738 2 iF B /RETHY TTS B3Z )k ¥ K. XA RE /R
RA G — A1, »Y4 Train The Street, &% 7% banker 14 &:AT AL 44
TAE# HIFNE A F .

7 oh— B 4 8918 5 32 Wealth Management Club #2 PE/VC Club, #f
WRELES, VCIPEWANWH 2 ELW S/ club iEZ).
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A &P AR club, R % 4T #i4 % ey Dancing Club, # B
w7 . BERAFWALHEF £, HWALTEL, FFHRMALT
i, EERRER. AXFHEFARICT, REDE-AEHHTMN
28, MU DA Bk £E B B4 Net working — T, o4 A BR A BR 4 R F

1A — & 3 fancy 89 club, H.4r Adventure Club ', {714 £ T 23 el A
HEEHER; LF sailing B4R, KR EHEET, BALKRERE, MEY
BEFRH; DRAZTHEHMZHERE, BALNLARTEFOREL, U
%ﬂﬂTo

6. WEABEMEY, —FREF_FREF, MNZEERTLE T TN T
W 2

AR R FA RO K R |

FEABEANFEWAH, finance & 2| 40%-74£ A B WA, H A HATH,

 Corporate Finance #y, XELEF KNS, LEFRH—REX. 4‘%
HENAREReRF TS0, LLEEALRER LR, RELF
20%MI A =MW, RITHREEHA LT, AR DT,

TR XEFENFEARAEAANAR, AZRZHAHFEAN. FEA
—ERMNX—FE18MA, BT RFFII—ANREFELREN, HWHAH
finance. Ut 2R QLZ B 2R RANK LW F L b7 @ Tk,
Bz, EF K, wEMLTEE finance 7 B TAE(R M IES FEA; 4 E
E¥ ke Ty FEFE£EL2T), ftkExT7 —NMFE, —IEF
LA leverage (94T L IR K IR D, — MR TEWRRZMHWALLTZ, B
EESS] Case A RBHATF. REREZA N FEWER.

BRFREZE ZEN finance school WH %, (ERZFH N ES%, MEAHE N EL
A, MESMHNHEERRINFRNFAEZRM, LW BN, HLMLHT
EH, FRAEFHMTEE AN,

7. BRBARWEHEAREFRLARFANETEN L2

REANTREZTAMNATE, - ST gBKEAN2 LAWA, KIAR
TRERKANE ¥, 2T UM T2 RAE TN LRV, ©F 3|
TREZmR; ERRERNERAAT RS TalE. RHERZ MBAZ— 1L
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WA UEF T, wmREAKEH, TRITA, LHFERNWALERS
BEUMNNAEET =, ERIAE, REGRTUREALEFHHNR
W, KeEBXMEHRTH, KEHT 2B,

MREAVH R E, FANFTRIL, AFeBMRTZEH, RERR
TR ERZHNFR, RLW, LTEREFK. TEELTXEREL
G, REAAKTEREFEABRUMBRAT T R/, UL, ZHREK
FETMTHRIREZHFATNILE, RAETH, RATRETWNAEDE
TRER, BAAR, RULRGUAAIHTINE £, Bt — R
WE, FAEM R B T AEMT AR

ARRERAEFAN. R RAL, WHEFEMFERGCLT RS &EE
JINEFRES, AFAERNFR. IHENEATEREEAREA L2
WLE, MERFELE, wileta2L TR, ARFHEHE, RESFHA]
WS EMME T AR,

8. WRMRIAEM LA HF IR Dean, ¥ LIM FRM—TRE, RaM A A?

BRAEHNTAEBELWAXAERE. FANFHFREGE M8 4
K, FEEORET finance. FFUKFZHEL AXEXER, BHFRS
REXACHEWHE, NeRmFRE 2 HE-FHELRNEFIx.

9. {RHMAZARE Columbia WA 1, % REvER L & J& 7 K o & A SE B = AT A2

BEC, URE TR ERITET Az, BARNMAFTEFNTENA
TR, o, REECWEN. TRAAEHFIROEIMNTE, &2 L8
TE: TR, TRNER, TRNRY. hwRF /N NEESR
xEA. BEA. mEAALE-—PFRLTA. FHEEE, ARER
SHELER, BTHAAT 2—MA RN FARL, EEH(TZ
—ADNAH, BNXNAEERE, AR EaWTREY, REENES

2, #MAWTRE, BAREEEAMAEKNIES, REAFEH, Towd
MALMERE . MAELEKNE ARG HFE R F2EERLLRA
XAB AR, +o2RlHEas, RERNEE, A EXMATHEEF
1. TREFER - REFRE"WITE.
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10. W RARF A EHE — kK Why Columbia #97E, RaELF?

11.

BARRLEEZ2T NYCo TAMHT ARG A MBA R T REH2, FAlE
EfRF &

BARAFREATAALZHAE. RENKXNMAZAANEENREE,
—MEBEAFHILWIAEL, RERTL2EEHR2RTLHEZTECHY

W, BEELRER A EEXERE. TRAXLKE MBARE,
BEEFAREIANHEHORIALH, SERENREMRL AL, F
RALE - NFEMIHMAFE G THEAM - EAH TR, wiEe
CHRREM 2T, THRECREMMT A, BR#M4, NEREA S

R, REEeBOWAR; T EEHNERBRIERERRKE LW

%, EMEEIH, ITEERAHBE.

(B[ FRAEGLAHHEEL—RIR? )

—HHEFRRRKEY, ERAXRARGEF AT A FHXHLEL
NEAAT. BAZNMATRAEAR, FMARFTRNT BCHRLE,
TREMEEF T 5. AANVET URFHME XA : £XENELER
W, RmRAN, AR TAANRTRE; ERELY, Rk
Kb, REHEL EEFXERT, &, TAET MBARTT K,
REM T an fTdy, — R EHEMA L

AR 4% 4 T8 & #iF Columbia 89 %, fH2FEEMATEL ZaE, EE
] REIE T 0 E H TR ?

BRAEGFREARNELE+F2HREN 2. FHAFRKH Dean FFILK I,
AKWBESER, BMEXTRALHEER GDP o3 Kk ZR#F LR
B, ZFHRALT . URFANFEAMEN D, IFHETFHLRKT, M
BARKILEH 2 FEIG N
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NEW YORK UNIVERSITY

NYU @
STERNy

LEONARD N. STERN
SCHOOL OF BUSINESS

New York University  Stern School of Business

mhkFE MRERFER

FREAKR?

HIEAE: New York City 41 277 5.0 Z %4
FE (F) . FHES$47,000, HHES600, XHEFRUTHARLKE,
FEWREK

3. EWEHR () : MRMECHTHNEZLSZ, EBEZRLEA, 64
$1,500, #—A 20 F £ 4 #) studio$1,800 £, HF @b ke, RABHWE
H 8% 4Es, $300-$500/% #A

4. FEAME: 400 AxLAE, 4K 64 Block Fif

5. ERFAEWAF: 45%-50%, 1T & AFfE A ER M

6. FEF¥AAH: FEAAASI0A, ALHEFEHNER, ZEZFHL
K; RE24 NH#ERETEAMR

7. RERH: F—SF - FHASHAILER, F_FHBR, FR—EHT
MZQORE, FEABHEFHEA
GMAT 4. FEAFH 740 4, FRIMKENES, —H& TOFEL108+
X¥4: RORD, AEWMEF4E, JUHEF

Class Profile:
http://www.stern.nyu.edu/AcademicPrograms/Full Time/Students/ClassProfile/

LHERIE: FHEFB, 20114 1A
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FER % A& B Stern

1 E#®— TRFR AR IR

Ay, REEH, WEHRWERT O, REEATRNRT, KEELHMK
W, YALERFNBRTLZ—. AN A A 200X, FHRHX, 78
AKX, 2ERMEG, L ERPORT H ORERNRE ., 449 K% Stern
BERAAT 2. AAdUNHEKR, B55HHBEMAFHEE, Wi
THEAMEERG. ERRRTER, AHLRKE, FREENEX
WMT T, BRAAETFHEFROUILRA. AANFEMAEZT S, 24
FHRIEIOEEE ARAE, BRRM, HEEF2H, ¥ TAHNM

T, MAHERE, SEHBNEFLLAZALT, AMREAAEMNL
o NERREEA, MKNE K, AATHERLHEBNET. HY

e, REMHRE . EMez, AAT—IMEETERK, RE
BIF I T

Stern EA KM T &, EHMNFFR, FREGRE, RF -1 #HFE.
BRI IHA, HECEANZEFTNT. BEEEREREANF R
W, RIE, HAZewTENTERER. THEIIREER —FA
banker, MBI H —MEERFEFITENTH R ZRAE LR, BRAR
THEEARE N EHAE, R (U EFERERIMCEFE b, 7
g5, RREZFNAAZHELIARNEER.

EEAFH, KTENFTEEUE, 28N EARRMNZEFRS,
RHERNL2REAY —REALEY, THEFRYET, LwAH2
W, AREYE, REREREZERN.

2. FREMHERTERRA; L2

EANAMEFLD, HARTETARREERS, TUENEHHE
ERERWIRA . P FRARWFARFEHN—AZ: BeerBlast. 41 E
e b, EFRAMTE, 2FEEMNL, XZ—NFEF] Net
working W Z T E, HFMABKI0 TEWITZERRLTUES . BREY
HMERFNT . INEHERHNELENFAELBAER, AR
Japanese Club 473k By, Algt &tk ZHBE A, FRMFBEH A, FH &
FRSEF R
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[ A & %R 5 5 1 net working 7& 71, Beer Blast 5 AR % .

3. FREEAMLHFEMFLEN?

BENER, FRHALUEH—A International Passport Day. & 2 & F #
WA -—MRAW 7, B—K, ¥RLEZINT FLE-ITRAOKE,
ENERNFEAFECH —NET, AXRBLEHFTAREFET
ERXE X, ARFEBTHETHAE L&, F8W, T,
MR HBTEE, RHBFNNMBECHER.

EWENIEF ELF - EE, WRAXBHE, FMFEERRE A
El xR F#H L EERIEEE, FRIEHF KRR G show.

4. Ara o7 A — 418 B AR NYU TR

W E NYU £ — /3% “Quan (Quantitative) "BV, &8 finance Z i

3%, finance F WK BT, AHILAREAEERHTLRHN, WATH

BABAIT L EHK T, Model 1, FA¥RWHEBMERET, i
HIRE, FLLEEIMR £ H T2 6 Banker ', 5# Z4 BTN E R &
MEEEW, TR R RH R AN LI EA,

4 WA A AH LBy finance B9 K R . A4 HERHA DI ERH S B E R
EUHEAEXETEIEEFNE . MAFEFERNRD.

(B9 LML T2 RWERFRNIE L4 international, T 2 L& %= E
A

£ Stern A Z Y EIRF £ #H AR ERMETHEZM, kB AsiatiRD. K
ZHEANEREVREFAEEHREREMTANES, CHEHEAR
. WP E. BERLAWIETE

5. WHAMEFREERNREZA 4?7 WLREMHZEFKEMR popular B
e ?
& Stern B B TR — A K 5t £ finance. X o — |74 AR AT 897
Corporate Finance ¥ & — |72 Valuation, #32Z —/ #%Hy, XE2— M EHE
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# i, fh"d Damodaran . it 2 2 4 /RET AN B 78 X4 B LA B B
i, dgt £, 1R% e B-school WX [ TREWAM LA EMT N, F
B HEFELEHAEAR, HEGH,

i A~ 1E & Valuation 4T B AA B, T HMPFRIFFLIEFWT. FFE
A, HE/REH NBLET banker #54F boot camp ), 1E 1 # A2 M R
B9, X4~ boot camp xt A & banker #r AN EREY )|, — A FEZ T A EH AL
Fo AR % Hx L N\ ER banker 35 9)I| B £ i, a2 M Stern Fkik H %
B o

Stern @ H R £ A # 4%, it Accounting ##% Gode; Econ #t#%
Roubini; Bankruptcy ##% Altman.

6. FHA - TIHRAEFRARE —RE WM ETH.
% — 4 f0 % Z 41 schedule 2R~ —H#H,

F—F, BARE - NFHANETG . BHASTIABHEOREE

B, MEXLRERZEEBRN, FAFRFEME LR, FFZMK,
THAAREHRESE PR, ERELZHH AR, ERBEXA LR T LAR
T 46 recruiting, LA LLEE NN BRI R FRMAE, NEFHE—X
Fik, RENTHMLRRIRHAE, —HELHFHEY, XX LHHEAE
THE R, FR#E LR, RIMHE, LR, WIMFE. REALAWETH
MEAL, RIEBERNE, CEFEEMK LBRBE, F5EE,
FHEIK. XRE—NFH,

ZRETEAFH, HBERUE, £ETERUBHNT, 2ARS
REECwrtE, XARERT LEER EER, XMW parttime. H AL
NWHRLNE, Stem ¥ ET DL EMIEHBIAG. SRETUERE
W, BEEZKE, #HALL

ZEFARMAyHRME T F B LT . (B Stern, HFANFHAEEA
Revik, MELITR, AUEMANRELAEHE—HN. TEE—FX
REZER, RIEREREE—NFH, F_F-FUN FHRITAEY
BRI T, FULRE-—FRRREZFR, TTE - FH5
FERRRBERT . SAENENEZEREBIFNAE, wRREEEHE
BERETHE, BEALRRA, FEECHTKRLHE,
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7. % Stern ¥ networking event # % 46 ?

WRLBRBIRT . HY Stern AL E%4, RELALTHF LT, UK
{184 networking — f% %t 2 clubbing. R 2 HERAARF I T T UE, X
#BE+A+—BrE, AXBEHIT, FEEW, &2t 202075,
B8 % 2am, LT Eopt 2 EECEE, WA, XHERNN
networking .

WA HEA L RAH LM IES, outdoor M, WwAEZAH, —ANAMT, KF
b, BAEA, RTEERRS -8, Fx e, ERMHLEEH
FEREWN. TERECHEF T2 REFFREL. THXEFEL
XHEs, RERFERKRE, RRBELTRHE.

8. i FIRAE Stern mAFA|, HERLLWETEM AT

A4 A recruiting. Stern FR—E I LA REF A CHHIEME, BEAHK
THERERSEA, LR L Stern 54 B9 F £ H LR EHEZ B, TAF
REAMKA AR ECHHEMCE, FEEEEZNAE, FAZERLSH
Tl ey s, AR REARATH, # 22 Stern R MAFH., FRMAFAHE
REMEMIEDFF £E 0 F S UBA interview. B DL 5 2 O &
RAE): F¥AEEHERITLEER ERTANEAT. RINIRER
K, WHMERLTE, RERENTEZWR, REF-—KoE, FHRLERTAX
WEATEE A TIEN. RLE TR REMREN, FRE(EERE
B, mEALERATELH, MT H24deal, AH28ET, ZFLEK
MEEFLR BT, TREYERE T ALY ZNEE, SIRERE
#, FRBEF LERTHAFR L LR,

9. YT Stern WK, RAIEERTEHRA, ERITETEZEERBK
Ky, =52

A, BAHZRR A 0BG, WRBEENFEEANREE L, FHR4E
H R BT, Stern B E —MNIEF T E, B Y Stern AR A £ /RET L&
EKR%T, BAfim#4H, HA department #&, WAIHWEFICH. &
MNNEFEPAISEHENN L HE 142 Stern 8, ¥ £ R A E LML
BHIE, REARENFEHT . BAFRAZBHIMNFERSSL, B
H AL
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10.

11.

12.

WRARH® A Stem WY IEK, FUM—TKRE, RaBtaR?

* & & 2 ¥R E i well balance — &, B b ¥4 & finance 77 @ E IR &R

i, TUREAERMT . YAFRIAELEEAZEXANTHEE AN, i

H A AR AP I S0 4 #3%, o dmit marketing 77 T R ATILE B F — AN ETH #0%
REEW, THEGEEE, TERSEENFRENTEHNLE.

BRI & E Stemn %3], REFRWFARLSAMA, —HELBE RN, —
FREGBET RN, EFRAXAMA, BE—IEE, BARARDIA
Qk, MEEE, REFZHEB L, FUREMRIISE— 2N EL R
i, MABMIEANL LT . ERBLMFRNEZIH RS EE, 3t
S &, Stern EHYZ 4 K £ Hi A& 8 2 # finance #y f14T Z 41 finance
B o

(& 5]: iF19 Stern AR £ D Wl £ finance T &R ? )

KRR FRI A TEH KL finance By, AMLEZ —2FL—FmE, &1
Be AR B AT R R R IR LA, (B R R ABREEH R I AR Z AT 4 B
R—F—F, EEANRUERETWARS, ©2WH, ARA—FT1
& f finance B9 A, & 7 Stern #[,2 # 2 % finance 7. 3T & 14 banker
FAEME, gt Zi, wRIRVLAEE L RE M banking #7, 37 IR 3 1
SwBEHRStern T, REAGRETRLTET, KT . K42ZHHEAL
TREEEEM banking T, MEFZHATULMNER.

FRA M LRFHRRAT, FE11H 25 mHR?

#1175 — 1 GFA (Graduate Finance Association) iX42 A X & A F#ia %
feEg . B AZXAMEREHR S B MR M MK RI AT, Hir Goldman
e, XEEHEE LT LW, FAHITLM, FLF networking event,
Bril B e m el B #4450,

K E LS T ABS (Asian Business Society) , iX/M# A b £ & F 2 4 4
K5 —MERET . YRDARERSEFMWERET US v, i
dn AR, AR K ABIREW, A LA S A,

KE| Stern DUE, REBRNZAHWHAZEMEL, A 2HRARETER?
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13.

RUFAMITE , KT FUAREREAT, Mok, HENHTHAR
REFRENFRBE T ZAN#E, REAERLFET RS & 507 HH 40
Ro BHFNARSALBIATEHA, TNMREBFROTHRE, £
EHERT, AT, KOHEL.

TH B AR R RS BIANFREWNA finance T, EHFEE, EER
W, RS, #Z finance A E K HH.

R EEHE £ #H, FE K why Stem B13E, KL% L?

BRARCMRZWAMT, HHKFZEORHAA, &t ~EE finance,
H ot R EM finance. RUAEKRWF IFM M LERRA G, RAZTEHT.
HABE Stern T UL A KRB A2 £ 2BAENHR, RBHAHAK
AT

# B 1F Stern 1y 7 4~ — AR [H 5t & location, [F A RAR B K A R R,
KA AERERANZM ARG, W, EyEw, ek
W, XAEHERALE.

Br UL R — ok iE, |ILZ 4 ¥ iF Stern, €& 4 X5 why school.

H A AHRHE MBA £ —ZRAWEF, UM TRRAFFEATE,
TERNEH R, MEEERK, FAELE, FEEZLHLE,
HEREHRERTE, TORE 20 F4, FFHEWRIE, i
il & X # 2 AR 7 87 commitment, FT AT RAGE #iE—HFR, T—2E
IR X EHDEERERNFR, TERZIWEH, EREA.
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09
3.4
L )
Yale scHOOL OF
MANAGEMENT

Yale University  Yale School of Management

HEXF HEEEFR

FRERERS

H# 7 E . New Haven, Connecticut JE B A4 14~ % /Nty &
. A FE (4) . F#$52,750 4, Program Fees$l,150/4, % k% $800
3. AE#H (F)  MjF $14,250, H#F4$8,000, =i # $1,000, FAFE
3
4. LEME: 220 AAih, ERFEHA: 28%
FEFEAH: YEFNFEFIOA, FELR (2FEFEA) 15 AL
H, ABENKHERAE 10 A
GMAT 4% 720 £ 4
FHITEFR: 34+
# & 7 3.: lecture + case
%% 4. Dean's Scholarship (241 % % %), A#H 10 AALA T #HF, Hb
¥ RBE—FHREMAL

i

I

Class Profile: http://mba.yale.edu/MBA/students/class _statistics.shtml

TR A B Yale

1 E#E— TIRRFR, FARATEB KT A B F BB R,

New Haven & — /AT, ZREZEWHFECAGEEL T, ME—
town, MEL R —NMEAMT, BLZFEET. THEFEFRERZLW,

BYERIE: FHEFB, 20114 1 A
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FRAGEBR LRFAEBRORS, wRTHLRENHEFE LR E
F, PER—IA, BRI LUTRE L RERRA, REYRFRE. LR
EARAR, BA RN AN ERREFNRS . EHFROETD, RAEKR
43, FETE.

HEMATE, LEEERZIMRTH, BATRREATEHEKNE
. REREENETADA: CRARNT. LEAF AT &R,
A RAAY A AT R B RAT RS . B 3t R BAR B R AT R T
WAR, AREZM, RERER, BAHEGEHE. RTMNTHAZA,
HEHEN, BME—H,

WEFR, Yale EREFRURMAFZ —, THALRELELT, BAEA
A, AR MBA BYRTRE T KA LUK By B T4 .

FROF-—IRE, REER, RRFEFER, CWHER, HX. AH
#, AMARNLEMARARE, TFEAT LT E AdH R, U
BAAR LR R B — R F R KRR E, HE AL, AT ERER
RANBER, LRRER. BH, WRAIH, REFRWTEEF
Zo. TR AT W, RnRNEZEF -2t RE_AWERE, 27
HILE, HAMRmEHE, LARBEMEFNETELR, XEEX
. BEFANREREL/NT, BERE. BRRIEHEK. FREE
NE, FREMEROXZENZ0CNETEE. LOFRA-IEE
club, AR/ EEXEAFEBURALHED club 7, UHENKEE
M BEFRMBERERR, &% LEEMEFR/DNRIER, AREDLE
H¥FESEMmEEE, MENBHRERT, TEAMIOXTEZSLE. BAN
BEUKAELETY, EXEWERRERTTRAAMET. SAHKLHF
Fhe, RATH. GANHET. IREFEAFHFALT, RATHE XA
WK, ZRFEHWERLZFE .

XREATENNBAYN., RATER, BEEF AR, FRUER
REAMLIET, MEMLEE, $ROERET LR LR, 5
I A AT RO, T AT AR B B AR T AT . BARERY
HARN, ERENTANEER, TRAUNES, FRLJAFTE
F

F—, HARWEFFEF. FRAF LR, WwiGsE, ZRNOZ)m
MEERMF R IELE, RFRANKFRAT. REKREFE £37, £k

www.ChaseDream.com 96




— I E S
CHASEDREAM.COM B EE TR

ERAENHE, ERKRNEALELRMETINIE, ENEETES
M. T8 RATE F IR K Takahashi, 2% K7 @MW AF AN, HHE
FERREELT.

MR ATERTFA LS, BALH LK LN, AFRORSHZLH
REMNBEHAELERER, LLARBRATAMNAZEFATRN, WA
Ml = BRI LN S MBI, AF - RFXNXTPE. VCHE
AT, IHNERZL RN AEEERER. REATIH, €&
e YHEP

F=, REFRWAE. BEZMWLRZAMREE, FRN, AD, @3t
200 M AZEA, BT te i e B R, ARRELE. (REME, 45t 200
A, REZIIF—FLUE, LEREZTSHEZNRE, EEZRT HH

V. PEFAZANREETT, BUARNAEETORST 30 £ +E

ANy ARREERS WLREAR =T LTORE, AETH7, TER

. FEFERRTH, WwHF, $#HF, 2%l paty. AXHRE
ERFI, TEHHLEIL, BIERTEFF, AEAEAR.

FE-RBF ARG 2T R FREKF %352 — & high-profile #y
speaker Xk R¥ L A H ik, —FHEAARKAN AN E A, FLZEA
BB RFHAR.

(e FRRHNTEARNFANELFHEERRZRE?)

BAEFEH, AFRERLARETFIFOIT, ERFEAF, FHK
FHERRMAE. WwARELRKRXETE, 2 THERFH.

2. WRAEFRARE—REMF AHR?

KN—ERNFELR L, LEERHARNE —NFH., FFE 8155 %
FRT, &5 EHTIE, 2 11:15. 2 E M 11:45 F 46, FH AN 5 HE,
THFARERE—FR, AHEZFTR, FH—R&F=FR,

THFLEFELER, WREFHTROE, T4 TR, EXRIEALEMME
o e AR 6:00 IT 46 7 Sh— BN Bl E S, (B R BE AR E R
T. T AaEHUNEHFERSRESS, —RFE % L 11:00 R

1200 i E%, EEREFR. BAREINER, TUFEFF, KFWL
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Bk, %3 LhmEad—&; ERF-EXHREEN, FHELES
B EHE, —FAH.

KRINAMRHFHRAE, FTUAREEL. EITRAELET—#, it
ZFRFFELILEFEM model LHEEF® X, THLRELWENE AKGE
RANTE W E RS AR, s, ThHENETEEENRFME
B, A% — /N case, LRI E MR T E,

3. MEFRRERWREMHKZEANL?

KX KRBT, BEFERINARKE . THEHFEZFHLIEE TR
#, fhed Edward Kaplan, 3% %N 1Z2 & KR T "B, S # i
MEM R FXNEEAT R, EMEAELERNEMLERFH
M7, REXHAALRGEER; T EEFRARNARETK—F, T~
—ETHELFREA,

Dean LRFEHHE N, HRFAFHFE, KAFE, KREREXT LN
A, EPMEARREZHFTH, TELFHF TFHLREKELR, —f
B IR AR H R

Edward U/ 3E % e Bk, RESIE — LR IENRF A, AREH—LFR
Fkkik, FIROEHER TERHEE. REFERM LR, TFH &%

%, A—MAUFLREFAFET, EFRARPEZLIRN, HHFRE
FEEHAE, FEIFMAF, fiHE Capital Market E &%, FH H

7o

A — A #fz * # David Cronwell, -2 # Venture Capital & Private Equity

Investment, it |TiRH4L 2 A% ¥ £iE#E, LF —4 Andrew Metrick 4. 2 B
ERMHZ, THEASIAHEHRRT, DA EEZLRETHER, H—

£, FEYL L E M Vnture Capital, 12 K5 £ R, iR 4
HB, FTHAREAETLMHNRT . LF - #E, UEXEHHUE
AN, ERATE AT — TR # Develop a Winning Strategy, % 5 !
William Barnet, .21 % A BHRE,

(B R REWHEZET, FERKERNET—HPAR? D
TARAEY, BRI HOHMEMEHRE, EARKGENRREMYE
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WA R R, AIUEMA it Ty s, AELREHRRIE, EXRD
ERTFEE.

4. FRAA LA K€ W Networking #7975 27,2

RENBEIAHELTE, EEERNFRIMNEARERAMERE L. KA
& A 28 FR AL happy hours, BB E ] % & B & 4 41— 2L party.
Networking 7~ 3t &2 — 4> party T2 4, Tt 2% £# % party Z 15 &2
happy hours — &g, ik, Ik, T wt. REFEHENFEF 4
AENRARELT, HEARERRER. FEFAE BRERELF &
home party. &t B A EIZ AT AR EFTENERT .

5. EMMFER, HHITH, HZRAH, BEMRAAREFEHE N ZM
2.2

BB B 6 S 51 & 5 2 Date Auction, 4141324,

#FA1H—Aclub, BFEHEEN K EFEXR, %7 A# Consulting, # B4
B B E BRI AR P AL, HX TR A, 2 E£F Tk,

B AN G, ATURMNTESMAT L8, i@k —
AHATHE . EHNFTXARSE, AFEH, REFERZAL EHNE*
FEY, HAKITE, LAt 24 Date Auction T . FHEZHEE, FHA
ARHE—IMANET, RETERAAEMNER, RGO ARTURE
RN AL LW %,

(A= % B+ B F #e9 consulting #7757 B »4 # Global Social Enterprise. A
0 4 & nonprofit organization 2 LA 41y, [H A &A1& £ LA nonprofit # 8
LW, XATENREFERSZ., TEHREHAZRUEKR, BETH, BFH
ELRNER, hinEFEHWELRE, SFEXFEH, WEENETHIL
B, *F consulting X BHYE %, FLUHFESM, AW ZRBRT 45t
eE, FELAMFL. —FRER T+ AMA. BAEE. D

6. & Yale B T & & W 10 By E AR H A L2

HEMBE RS ®, BRINOFRZWKZ LW, diversify, & MERIBAER A A
2 Ko WAt consulting R & + LA A 4%, AM#Ed 10%. Nonprofit = ¢
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# 10%. M job placement # # & &, BRE & F —F A 4 # finance
function. 122 50% 2 & X R 48, H. 403 insurance & 5%, AT, W&
B, #HRNE%E, HLBEBHA,

BT, RALERZ W, 7L 2 consulting A2 finance "E, H#% 2%
¥, ERXHAMTULHRES, B FERMNIFERT, TRARAIILKE
MEHTES, MEAFZUHLEAETRE NN E EHET.

B W E R LA Energy Club, %% 48 — Sz,

7. REGERWFHERERLANZM LY

KABRENE, REFERET T REAWELZ, KT LH—HFF
RERE/RLAN, WR-TEHNE, RERNARENA2HEZ2. T
A A AR personal B9, AR PR,

TH =M ERAZREZ R EHZRATTNA—ANE, 5T BHRARA
¥ 1 4 2 B Business Case Competition, &A1& T #— %, &G =T MK
MRS, XERLMT —RWITHE, EFEETFNET. REFNE L
RAFHNE, RFEE; BARLEZHEE, b2 —MEWHRT. F#
MXENETHT IR, B—ERW case, HAZRAWFR —LH
M, JLRzZI, ¥ TRZ KA,

8. MR LN HF IR Dean, ¥ UIA FRM—TRE, RaMA4?

RALELMERE %, £ LHBR, RABALREZEALFFA
wBH, TRBWNFREAIANER, —BXE. BRAKEGET, thiw
¥ accounting AR iR, 1REELA CFAFEH TR E—&, ELtbbE
2

9. MG EAFARIMRFIF R AL E LBA T AKA?

RREBAMY)HELT KWL, MEZAANIRWHE, WInFFH
AP EERE. 2WOHY, WELEAREIINT, FEURE—
REBMAER LR, WRUAH LT REE, TRERNFREERA
ELAREE, WERE, FAWBREANTEAN. EXCEEET, Bk
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R FALERHALW.

10. B AR —ERT L, RA MBA B B RHE Z g2

REBNZRA ERZ NP, EmiE, HERE - MBAFHERERE —
MABAE, EREFTHE, B2 MBAWHE MBI L, *
REECRETROBETR, W RKZARSABTEEREE AW, 3t
ERABEAAR, AERFTHESM. FTEEUE, THAGEER
—NEATAEANF . DHAARFNERE. WwKAGT 0T RE
BMEHZUHALZES, RB— I RENFM. FUEEFTE—A, R
HOURU WA, T&RELROART, TAREFATREEAT
HH AR, BT RE.

BREGECHELAETRZBCHABRIY A, BEET . KRE
AR A NE, TRANERT 4 AL,

11. wRRIAEEHRE —k Why Yale iiE, o2& LF?
FREAN, FRORAK, XEFREZWN. Yale SOM SR 1L A TG
E, RFLE-K, BRERLLFAEZINFR, R ERMX EHE
— AL,

AX, REFTFEMET, RREFLELANT . AFNXLATE, #
WAl KRR ER, REEFERT AR,

M H R sEE, wRNFEF AR R, R E B EE,
Yale 094 F L ERF B, BARKNEEFIF essay BT A e, EWRA
REZWETRW, RAL, TEIHN,
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DUKE

THE FUQUA
SCHOOL
OF BUSINESS

Duke University  Fuqua School of Business

HAKF FFHFK

R HE A RN

1. #¥E AL E: Duke University, Durham, North Carolina

2. ¥ (4) . FHE$ATI60/4F, % 1,240/4

3. AWE#H (F) . EFHFASL5900, (HEFR L ATEHR S XK 10%--20%
4, FHEHAE: 420-430 A, o0 6 NI, B T0 AxtE. ERFELE S 40%,

LLENE A Fust B A B %

5. TEFAAH: PEA (RETEAMR, EXEI 4L EL, B2 14

ABC) 2011 5ty 25 AAA, REAMWAE 15 ALEA; 2012 FE I H

30 NEH, EF 20 ALEKXEAFEAR

GMAT 4+#t: 700 4 LA b

THER: NFHFETHERAE 2829 %, — B TIEERFHEAE

Fhl: BEANFY, ENMFHE6NEYH

#%iEH A: Case+ Lecture, &

10. E B IR G 4% K: Duke & 14 € 445K GRE fn Ideal (RIELF EHE,
B—ANET, 2HAHE) ; F—FNE—RE _FHHREHELEN,
ERABALFRNFETUELYE, F=FHAF 1L BR, HEHNEKGL
R, FHFHOE _FHMZHER; 1R 4H case, REHETH

11. FEASEF LN IE, XARAGHNER 2/M2TE

© o N

TR % & 3 Duke

YHERIE: A, 20114 1 A
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1.

HH R — TR F AT B S A BRI IREy Xt B S B BT SR 2
TR R B RFAE Z AT A2

T, FROENMTHARELTHE, REE—TARME, REM, TR
xm. LENEREZFFAN. BT REZSE, ZAEFEEE, R
R w3, TERARETZRAL, DFEXFEEIH. RERF
R%Z, ¥IAXETE., £FEAALTES, TFEARZERTUEER
W, REAEHEORS . B2, XELHROBEREEZFTMR.

Bl 4, RAEFEEHAMBRKA, XI#E. 2B LRBEGTAEL
W EAE A, XA FaTEy EiRA team B9 TE P A A REFHIRIAE %

LEBEANG|, R 22] T %6, KHf Duke % %K1 offer, # &
ZEtE A nBERRE, HAXEEmEA M AN, FRE
BRTEMRAEL G ATE. 4 4. 5 A REHRE, FREH2E| offer iy
B2 0H &, FRELNLRTI 23 offer WEFHMEES K., FRIH
B ¥ EBBE I, FTARKHAFLEEXENAR nice, THXERSZ A
& Duke #JE H .

REBFENEBRFNHAREHRE. EMAFFURHL2E L —A
team #, KA team EF=AFEA. —ANHEA. —A#HEAf—
BA, EMHETLERZRERAN, E2EEN—FRNLBERE,
AFEEEMR B, B4R, HanFk %t accounting 2R 7 #, RV Azt
AW ERHAMB LR TENRT, £RE DGR BE B HEEZ F,

R F R R — KA AHH?

BMNEF—FHRELY, THEZLBR, R—BE 7:00 HE2K, ERTE
A, EMATHREER—4H, 800 A LRE—HE+4F 1:.00 £4,
REARE &L ERT. T2 team meeting, FAKRL ST
FREE A BHED), —% club 22 ¥ %7055, EMBA ¥ £ 4424
—o, EAMEHERLTZHEENIERK, IUXLEHRA2ES 0,
B EmE A e ARBEL, WIF-_RRE, E—F case ¥, &
REgEREMN—KRT . —RHAMEEF 12:00 £ LLE A R,

REBRE—R: RONZ AR EEET, TBFRRRFFETH—I
ENEERZ, FUAREBRETUFTT R AR, T ERRED
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%,

3. MEFRRERWREMHKZEANL?

RWBEHTXAEE, dTEMAIEZHT A —F, FUELTE0E
T —HW, b finance Wy, 7[R 43 finance MY # % b i #F, #
marketing ¥y, 1% marketing W% 4. Tt A9 RHE, marketing &
PAR & B PE

RECH—NHBFWENZ TR, BEFFRITHHEE, HRA Global
Institute Environment &% i, = Cathrine Schipper (R F EHH 57
AR - wEXELWITLAENE—— Ll R, LROERE, X
EREHK, RERPFMBMANBAN., HULRIZKENE—HEF
£ —RIR, #IFT Microsoft W&l & B k& RANBUEV, EEANAHE
FALRREHSF, ME—LEHAFLIULARELHTM. TMALRZERMNFR
BOEBRERR, FRAKRE. F - RARN LROEE, RAOAAE
DHEBERARRERFAN 2T —HEHE, #wFiX TN ZA Fuqua Bk
T, REMMER, IHFEHMRBARNEE. I LAEMEZXHEHE
BEEREALEGHN, BAFEHIFNLBABREXENE, 2R
SENETE:i o B € b

4. FRAMA L4 E ZH networking B9 E S5k F B A ES 2
KNFREZEENMMLELTFH 530 5 6:30 T4, #47—1“Fuqua
Friday”t G, AXSGEXBEES, RHEAELMEFREFZREN,
XA [F] % 2 |5 8 networking, [B] B4 4 % 2 A — AV IE SRS

{]\é\?\o

FROGEHOERLH, &M FmAME, F7FMN club: International
Business Club, Asian Business Club, Consulting Club, #u|\r % %44, (2
RHBAMH 2 RENESZ Duke W3k, E&EF A RHEENT k£ 2
RE, ARHEAE, b EARA RN EEFRKERN, EHFRH.

5. HEMENEFRAEMT AEEAREHE?
FRER—BEHE2F - LAFNGEN CEO R F A —LEL T HW
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RN AFFHNE L, BREGENERRAEFEN,

6. RN R 2w RS R W BRI A2

EDCC, International Business Club, #5& 3% 7&Ky, 7 45M%H Marketing
Club, PLE —A v Equal Fide #y ] 1 75 B 44

7. RAEBEAERNETFERERLANIAE REANE A L2

KA RAEZNF - RBERIT O TREOZLRENZ, NRHEL
WREAEFEA, CEH¥WE, THEXE— F_AFHZE, REATHR
RBEFT . AXRMEFRIAT, BEREEARNFREEGNA LR
T

A—HHERZWERELFETIRE, YEFERT —MHFIRY, #
FTHFRAANFERS . RN BT HE. BEERY, LRE AR
FT—FEFE, ZWMEEHNEBERER TN, THRAXBUIME
REFFARBL, CULEARBENSKT M+ EHH W,

AEXE, PEAZFEMXREEFREN, AXFHSF - LAEEIN
BWEHE RS, HERTTE., 2Rt 48,
8. WRARIEMR LA B FITH Dean, 7 LI FRM—IKE, Rt A2

RAE LB — Lk A1k Duke B9 MBA EEIF FHFEAFREE—%, £#
LE s, F ¥ Duke ) MBA £+ Etymg EELE£ENRRS. ££E
M7 A1 Duke #IET S RE¥IFH, EREFERILETHRHEEXE
R X LAEE. WRRA Dean It R LM A 2T M A%, %% EREH
Tt

9. 1R31F Fuqua SRR 9 iF LURT B9 B2 B8R AT A R A ?

R FRER T RO LHE

BaEEOFETRZ4R, Wl ¥ A @mrysiR, finance, accounting,
commerce, XK E LHWAAE ., L FEEEN®Z RN F L EFF
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10.

11.

12.

FE EFERS AW, Fuqua R RANREXF—ATE, EXEAX
HERBRABAZRE, wRFHEERBHUNE—AWE, ©OIH
A—BRANNSE, HARSZERFINHT, RABEINZFFTERE
E3:0

BERRR L. RS FHITEFAATRAMLER, FHEXANTHE
BIMAMHMEER R, BRIMARRBETEREEWN. AKTAERH—7
BFHTHAFFENAR, Z—7ELET -2 TRNA, FHET AL,
RA R BB R R T T

AaEek, REANTLAETRECWHEME, FHF.

BB G, A MBA HH AL RAERA M ARE A2

WEEEE MBA ZH AN EA XA AL R, REHAZES, AR
THEEET. ETE—F%, REBRAWEAREZLE THRAE wy
FRET, BET -LURETEWNE, AMERT BFE, TARRKEE
RETHEXLAMENBET, THIATARERFTALT

75 4% Fuqua B9 MBA T E % /R B BR AV & & 7 sk 09 s A E 2 AT 4R 2

ERENFEEFZRZURAN, EMEHNARE, AXTUTUE
HFET . KUWEHEER, NEHLTEHOREAT M, EEHAERIE
MEERTXFNERRE — X idea T, MEBAMAIEHFF LT, EAE
i

W RRIAEEH T — K why Duke 15, R B LEF?

THREAEFHFEFTRAFEZI MR EL AL Duke B4 89 H ¥ %
L7, AARNEEFFNEETREAHAEERNT .

& Duke W E T B EFAIE, XWEKN— LTI, “Peoples here
are smart, but they don’t take themselves too seriously.”iX & 1E #H & F 4. R
Mir KL KW E, REH—FERE bereal, F4—FHE be
smart, Smart 4 AR ER T, W RRBEAF RER R, AR SATE

£%, M—HEEL; EAS—FENRE bereal, TEXRETIRT T
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XHAREEFRREEZENF A, WRELELANRTE SRR ZFFT
WEET, THEMBIHENARER, TUXZRNE A ERT.

13. AR AA FRE #if Duke W%, HAFEIMIETLE, ELTH
VT 4 B 2

REBE MBA X TR FHWAL R WEHE—ANEANERE, WEERAL
BRI MBAREILE CH THEAKFRE R EiE, AL EE—
MEFFHAR., BAEEARTRECEAURTEHITHE, AXEEH
TRE-ZRREEFE. EERE/AFIOAZLV, MBA Z4%¥E
BRUR—BARBEN—NFM, ZRETUREKR. HEHRETE LA
W, ZRMET: AREZWHAABCRENH 4, TNTRaFEHRAK,
REHMA
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il LNIVERSITY

DARDEN SCHOOL OF BUSINESS

University of Virginia Darden School of Business

FERERF ZARAFKE

FREAHRS

1. HFEAME. Charlottesville, Virginia # & &I M B &4 4 /1

. FRFE () . ¥ %$50,000

3. AEEHE (A) : EAEFRMITE Ivy Garden (EB E¥ Lo 42T ) #iE
&£$975-995/ A, #A-FE, $700/A, —AFEl; HIE W 4 F0 A g AN B
$100-200 ; H % 7 4 $300-$500/ A

4. FWEAE: 3B ALEA

5. #EFAEAL: FEADBA, HYABENTEABEIENFT 2L A, Hih4
MEFRMERNIFE, B .

6. FEA GMAT 4 : 700-750, % %% 720 LA £

7. FEAIEFR: 2-6 4

8. 4‘”‘% 2012 B EF AR INMAFFELE, 3MAEFFEAREH 30%H

%4

Class Profile:
http://www.darden.virginia.edu/web/MBA/Students-Alumni/Class-Profile/

e R % & ¢ Darden

1. FH# % — TR Darden #y 2 (K ET 4 .
KR EZETANNE, EMTERT, RNEMS, EWEMEE

BYERIE: FHEFB, 20114 1 A
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EMFREESRN— BT, L& Darden, RA—# 4 REEZA
2R fE R B TEH T LE, LECAB TR, FHEEEL, RAE

Charlottesville R =, 44, WwR/Dh. WENAFH/LEEH. HF, UREZ
IR ERETFF—FANMAARBEAR T E. REHT, TEEFHE
W, WELEEE, REFEDES; FENAR, ERTHAEE
Darden #7, X8 —MFL, £EHEHIHEHEE. EELENEA—
MEEGERBHERAARAXETF WET, ANAREATATZFHY
BWg Lt LT RELL, EARFEETHE, BEFLEAN
BHER T NRAZRELEERS. FRELZ N, FHERTHAR
B, 0 °] LLIE & £ 72 learning team room (— 7% A 27 6 F 2k, A< AEF Y
MNeWE) | #HE. BTRFEGEE, YAl r2EFEL, EE
BHprm, EFRAE—R, DEMEH TEE. RKAKRT, KT EKE
WHATEZ Darden 1, & Lg% ERER? |

2. EFRBBN—REEHELN?

—ERANANRHEEEFFE, RTEONES XNAFTEE N FTEN
£, AEE N EiREW case study, — F A ZMBIR, WA EHER,
14 2 Al 89 Accounting, Decision Analysis, Finance, Marketing 1
Operation %,

BR=FK, ¥R case, FER-AF/N, NFE 8007, &
3| T4 1:30, %[5 E 47 75 e 2 Darden & 4 & 84 first coffee, M 9:30-
10:00, XEHME, 2R%F, FEMNTEE AR 2 H I E PepsiCo
Forum, —iZ*gvmee, —HA WK, FEEFHFZA LN, A ELEZREAL
N EYE . HEAERBENES . FERBIE WL FH 2RI
RE—Q ZHERFLFEHRFE. T3, £ENLFRAEEREEA#T
RE#L, BEMEELERKZ EEHEEHER HR 28, FHEIKE
R, BERTAUE, TELTE—HAGHNERE.

B _E 7:00 %] 10:00 & 2 learning team — A2 2 > fn it 8 — K B9 case Y At

B, M#—A quarter —E %% =/ quarter, ¥ R#EZEMARZREERE
B, HTAAEANER, REKES learning team Z 5] — & & 3K, H At
B 48N L+ % N EH A case & 5%, A Excel AR, HERER
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case % & Accounting, Decision Analysis 1 Finance; &8 A % 4k [7] & #
& Excel K4, BRANTHMEF EF LI MRAILILENNF KEFHNA

WRAR—FFHaFNiE, GBALEANL—FHKR, 10:00 24E KT
learning team LGS EHE E R, THEZH IS MK RFRE ¥ — £ %
R, Rk, B XS, REFEE R FEEREAELAT T
AE, B EERMERT, EEXY, wRLEHLE, EFmEL R
7

BEFREZGEALRLER, BRELAZARHAR, BEEATHFENT
WS, BEREAEAMEZBNETFRRLEARENS, ALbbaml
EHEMNARLER, SE=ZRER, EEEE—F, TMHEARD.

TrRIEFREARER T, RKOEFNTREE T2k RTFLT .

3. MEERAREMHF M A?

HER £ A# 4, F— =& Yiorgos Allayannis # Valuation in Financial
Markets 7. AEEHMHWX | TRENARELE, —MELEEHRARZT
500 % % .

ERTURELTVHALLREFRES, Darden #Z — Mk CEO EFR, 7
Zfr b, FRKH finance R4, AEMEN L, 4514, B CEO 4
FEAH LS A, Yiorgos Allayannis £ #& 8 A, KEEMW, TEL

HA . %k Darden # 4 DLAT, fhe 4 &4 /REH Citi Group Bt . LA

FWMERELEL FHRIFAFRRTKANENT, MAHFITR, FIHE

bid RE 44 6ELE . TR, RETHBSIRE, LREE, o
HEN, FHEFIHERAGARRE. BERATREIEFES, b Lnf

FRWERE D TNEEHRERBNRE, EEEINURIEESEES

BAHEREREK. EFRE R H AR bankers . £ 2t H 22,

—REBMITF TR, EF, RTNEMFHRBRAART, REHZS
DRTAEF. MRF—4: Bhx, AT4% BERZEEREHEEHN
T,

4. WREIEFAL, WAIMEM AT R, A kA 47
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RH R ZRWFFA, FAZEERFN, #WEFEHA, FEEAHE
B, KREZHEBEFIBEA AR FAZAKLLEE: RaR nice.

“av, EEA, WAURERT. HERIMNEXEHRREN, MLk
FRENMT, BEXENFK. KIEREOM. FUKENERUAA
AE, IRABAFER, BRALERL R, KTHEZFFRELE IR
BRFL, QEFRMEFEREAN, BT —IERA, ERBAEL
To fARES, TRFEFREEARNH AT, &S EITEFL
RHEWERELA LAKA. REGARFHZERRAFTE, TEME
EATEEA, FHZAA.

“Nice’ZFR—EHFAM LML, ZFEHFLLBE LS. 182 FHF
JREZAF R, WIFREREHREEEGT IR, SARSEFRNE
FHEAF, BAERE. AFEHEES THENLSWEE/LTRETE
if ., Career development center (9 £ i, #%, BERELLZHNHK, £
ek, e UAEEWRZRN, XLEREFERLIFTFRNE
BERHZ—, TEXENice ZENTRBH, EPEXBFRIFHIATERL
AR EF AR

5. FREAITWEREES A AL

FRELE/\NEHRS, ERENMAERAENL—EED S —K “F
7Y B, P8 7 18 AR #5 (TNDC: Thursday Night Drinking Club) .

XEAMBERNATDSRE L. TER—RWRENA=Z, EEAZFIF
7. REALREREH, RFEZPHRERXNEZEC, RNWEME, F
AREAFHARESL, MAEALTANCHLYR, BERXANER
K, FUMNFE - 22N ERRIA K. 2T ELCR2TTHE
A, BRBMNBAOEZERY, ERARELEFRRLES, BEF R L
WIS, RAFHREILE, EROULTHWERERAEZRTZELC,
HEEEEERLE. BB, §F8. REGYHNEY, api—L5FY
WXTiE, WREREXHENTE, AXTHRERTET, REHE&, BT
i @ RN

6. FREMITWEALLZH—A?
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FREclubR%Z, HHEIRL KRN, HHLAZEIL RN, AHEEANGE
by, HEHATEREENN, WELS KSR OAR, EFLFAAHS
% Jm #1843 ¥ 86 E & Consulting Club 7 #r. Consulting Club & & E £ 4 %t
AR LW N E TS, W14 2 H1E 518 A 5 R AR FRM
W, ARHBE, WeMAEALNIEFRAEHSATIR. 7 LER
|18 %t & Finance Club, 7 £# 1T A#F4 % /m; L4 General Management
Club, 4 5 #7 & 284 General Manager #J [ % .

d [E A Ak % 4.4 % 4m ABCD (Asia Business Club at Darden) , i/ club %
HLALRZEIER, WSS RAFRELN, ZEZEZFE, TEANS.

7. IRAAEER AL, REFRERBAREELANET AT A?

REMNEREANTK S, REFLAWE B2 &K1 learning team 4
FTE—X.

AR, FRUSREFNSANEA. Fh. TEERELARXS K6 A
FAMNA, BEEKLT. TEB LA L2HNLT, AFXRE-FHAHL
R HEfEA]—RE. A& LT WERFWIER: RMAE—ALT,

BRTRE 9 mETL case, RERMNAA—NIE, RILFREFEZT S

To. RYMTRRAR, EE-FEE, RAKFHNEEARE LT WAL
fr. EXBH—NEARMN, MEEAMAROCKARELEZRE, LTHE¥
1148 24 2 B8 & 7 B

B, EAMHFRWTERS, THREFEENEL, REREMXE
ARMR. LTERZERERT —MEFHT MEE XN 28T
&, BATEMNLEZRECRESS, RINMAANLE, LXK, X
.2 Darden Hi & 9 [8 IR 5 4 78 B K 5% 5] 89 B 1k A it 47 B9 fu 3 [ AR A0
FXRMWERREZ L,

8. WRERMKIEKRK, TUM—TKRE, FaBHA?

F AR BUHE A B R

Darden #y# 4 X JLEH BT T 18, XRTSFWEL, ¥ REFRTAMNTHT
%%, Darden EXEMAZAMMENTEHWS T, FROEH. HFAKE
PRl RE. FRAGREULZRARMAS, TRTEAEESL, “KEH
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RE, ENHLREL? ", B LFRASHRKNHMK, ZTAETH
LR EFN, HE 2008 F#2T % 164, 2RETHAEE, KA
HFER. TR 0% ETRF AR, FAESFEFERK, HLT
ERERNERTE, EXARIHFHREEINET.

0. LI EARMRKE S 24 F A IR b2 A A AR F TR
242

WERIR, TE-AFELENFR, RELKAFNEERR, HLHOE
RUHEHERLAF XL RFHANKTA, AMAZMERK R FAL
Mo ZAME, TURERBEE, EEZFNGK. FRFARE K
B, HEAVEFNAFKRAT 5%, XAERIETERVHENE, Case
HF LR EHEE B B8 1. FIME Excel 1 PPT B8E 77, #AIRIREEA
RFER W BB AR B NR BB R, Y RDEF KBRS AT
BYMRTROE ], TN RAIREE.

HRURBINERNEE R F MR WMAF X W E T, BERE R—
MEEE, BIARACTECEFALTUARE TR XHMHHMBET A
HLFREF L BERX 25F, EDMEELRESN, B EREEKYRTH
AW E F I AR S L EFNEARER. EREESF LR
Al EH R ST, RAT @ REAT L oy 52 5] Ao 2 R TR 4 R4 AR
R’

ik & B A& B A T 1% community, I EZFREANK L E R
O R R R S T i & B DA BB B BN . BATEAT B A28 2R
M, WnRRENFA, BL2ELHHNERFMHEENHNTNI., £F5MT
— AN LA ERESEE FRTE, # Building Goodness In April

(BGIA) . ENTEHFEEK L —F, NWHNERTH, 2HHE, £Y
R TFM, BRAGELT, AEARFANER LY R ETHRME, &
TP, BeWhEE, FMNAMEECRENREREAXANTEH L5
#, H—BRFI K.

BEEEN, WIFRFAFIENETH2HED.

10. & B —k why Darden, (k& 4n{T%4L?
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11.

Hh, LERERN, BRARMERNTHEMER. TEZRE. HEK.
Aok, F AR A B L SRy St . B A OR R AB A A, BT DAEk
NHFEARNEEYMAE. KAEBFREZFFENEF N FE AN
e, EERAIERESMA; £, RERLT LIEN case study, *
TRERNFHEKBAFIEA, Darden Z ¥ A, EHEXEF¥IEN
HHRA, RORE, MEFREZRELT H2EN 08Ok RS, H#
TERALHYFl 2 EA 7 R #IT Br o K % 8y Darden #I & (h A R T
HEEL. RERZFR AT UABBI R RAFHHHM, iz
BARZLTFENAFRTIEANRKLE N,

T A4 A B RAR AT AR H o 1 AR 1% A0 38 T AR BT A B9 3838 R W
RHIT?

Darden R ¥, HHRFE, MEAFROFHNESL L, FARLETN, £
PR E TSR FTUKEEME, RE A FiE Darden # 2 /F 4 — &
JROFERH . HEXFEHAY, EA Darden 8% E, EONHEL LEEE4
Z, ~MAIBHWEFR, FECHIE, BLHRE, TREHEEER
WERE, IUFRARSRERH, L HOHE, EEHANELTL2TA
MEE, BFENT EREXLEUFRIARELIF T EZHRLEREET
REEANFR, BERETERILHRAITN, ELETLH FREMK MBA B
e

BNMAEBREREANFRE, TRE-TAFHEREFROHSLT . AU
AL ¥ 1 Darden &Y B F 1482 £ D B AN T FREHH 77 A & HE,
BRAAZNEERBKAERR, ZHESTMAFEFROKI L RHAF
Ao
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UCLAAnNderson

School of Management

University of California, Los Angeles  Anderson School of Management

M KFE BRBIASKR ZRETEFR

FREAEA

1. HWIHE{LF. LosAngeles, California, % #8L, AnF|4& R I M
¥ HE (F) 0 F#$50,000, 4 HE$500 (AL F5 AT LA E )
COEEHR (A FRFENFENAE, FAS700, WREHFRRELE
$1,000(4, 45 A B % F ); H % FF54 $300-$500; ¥ LA F A E, H&H
ELREEWRAE
EAEMAE: 370, EfrF 4L 35%EA
FEFAAH: FPEARIS-I8BA, EF 1112 AEAEERE FEAMG
GMAT 7-%k: F E#HiFH R % % # 730+
FHTE: FHNFERH 28544, TEEHERSE
B BRESEAHFL L 50%, MEREKRE, BETHARE
ke IBHMFERFAELSS, 2FHLYTEHEEFHN 12-13. h¥¥
SO HHFES, A—FELENFEFALS, 2HE LG Z4/4F

© ® N o gk

Class Profile: http://www.anderson.ucla.edu/x18991.xml

FER % 4 3 Anderson

1 PREEHEIE — T AR BT 2 B 38 7 40 1R B R O 75 2

RARG! aHh&BRxE, REFW, LD, FRELAZLZ ZHE
W= AKX, BEEuRE, ARER, NREHRFFEFRE, XT
#, XEH. MAREREAMTONGE, GEAE, BHHEEARL.

REEWHFARKS, BHA, RAPREHRALENE. xRERS,

OHERIE: FAEFB, 20114 1 A
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X%, FEIE PEMEAT 2, FRII Sawtelle By B AKHE X472 X
e, ERHAFFRELRFR.

2. 1R*%f UCLA Anderson Z R iy B & 2 EREH 2 RA180 E FA18 1T 4B B 80 &
B2

WigRAEET ZTHNN— T, wRIERZFERKBE I RNE, HES
MAZREZHT, RAZEFRET, SHHARUFEA, RELNE
kL, HTEAERSZ, KTEA, KEXADTEEZRT; B MTFHA
T %, FAHELRIK.

REBENMMTHAR, BFFRMOEFHRTH, ARALEK
collaborate, #i48 %t 1~ 7 4 # aggressive. BT KA B ZRHIF, FUAXK
BR—BHET. Y8%, BAVERRNALERR, RE=XE, EZ
RANEREFFFIN, WAEEREH ETH.

M #A [ #9 Santa Monica ¥ # 2| % T #9 Malibu ¥ 7 X S #0748, B
Huntington Beach & % 4 74 & 37 F7 .

3. WAA—THFRWREZHMEAEFRARN — KW EITH?

— SRR FTIEM Core Course, BAZCRE, ZOREETA T114E
Re FRUEREZRBRE, —F8F - TRKNEER, H Applied
Managerial Research (AMR) . #4:% A~ quarter, —#% 6 1~A, 8% 4, &
Sy Bk, XTRER LR AANEF—ANE, FMNEF—A
HEEF, AR—RBE&E—INE, H—MAHEFEREHETE, HaFE
R —AB B ERE A, XATE 27K R, A#$10,000 % 4 .
X NZ Anderson bR AT — TR, XATE F LR F (TR L& —
AR F R AR R T ERa i b5, FF 78 AR SEFT ] A iy it
A2 o AR A AR R B AR A 1R 4R

¥ 4 41,44 concentration, (EF 1 ER ™4, HEAEAEE - MAEE 4-5]]
B, R U B, R R EH —A concentration 3%
R, TEBURETAMAXBEN,

E—ERWEE, BAN—KEXHEHN, B2 7:00 £k, 8:00 4 i,
#—FiRAE FF9:30, £ =F iR EZ M) 10:00 | 11:30, 11:45-12:45 % Jim /A =]

www.ChaseDream.com 116




— I E S
CHASEDREAM.COM B EE TR

AERNER S, FRBARZAARET, HAE-LT—HZHT U
7. T4 1:00-2:30 L% =47k, 2:30-4:30 K%—\]/J\iﬂﬁﬁﬂﬂﬂ, F 3 /NEE
FRATRGRELERN, SNFHAST—H, N R EAREFRHA
E'ﬁ%ﬂo¥2¢ﬁzﬁﬁ%'%memm%Eﬁ 2R LUGEH L
BIRT. XERIRNEFERE 11:00 £F. LEZFEFEH, 5L, FE
fr, —REEXHHERCE AT .

AHEEZEART, RELEFRNFERERPE-T. REFRHAZ
B, BERS, BAATERFT, REREVER, TERXRER—

MEH, TEUBARFLT .

4 MAEFRREREARBMEZRAHHEREN BT G2
%,

"
VCIPE, JUI 3 % Ao A4

# 9% & Prof. Garmaise;

Managing Finance and Financing the Tmerging Entrepreneurship — Prof.
Cockrum

Real Estate Finance and Investment — Prof. Sussman

REZTTRENNHAE R AITIR, Bid WEHEE JL-FF#FTF Points, £
BB Z &R, (RINEBRXA—ABID 2%, FMA#HEET A,
ek EEG—RAZVERTHE-TTR, KEHIHE L P 2TRITR
48, —HeB - RINERNEN, RELRHTHIERHEEEINT, RE
AR, ) HMIT AR £ A AR 4 Brand Management, Negotiation
Behavior % . B2 X T 241k, FE L PAE, REXBHEN: B4
REFWE—MLEHNZMN 4. BF IR, K£E TELE networking & £
RENTA? BHEER, FAGER, —EEAETRZIL. WRFREFS
HES—(r, MTHRME LIFT. ﬁfﬁ%k%ﬁkﬁ?ﬁﬁgﬁﬁ
ik, —R—ITRNIEEMERENHITR, 7RI ANMDEH I
case, L% &> case # 5> memo, AFH MW ELREHELIFRK, XLF
IMUR2FEREL R, [EREIRT BRI AT B #LE £ 1 networking. AT
DB ¥ REZNZ LR EERNERMEFLERANEA .

* TR, Anderson &H —A & i &t £ 7 MLk £ MBA (FEMBA) #
Ro AT RAZ ER B Foreysr b, R RAE FHL. #
—, Anderson B FEMBA # £ R 4F, B ZZLELF. £ =, FEMBA 8

www.ChaseDream.com 117




— I E S
CHASEDREAM.COM B EE TR

BN (MBS T, FfflxkasagflTFHRIE, T
LRFIEANKEEXRERNAL TN FERY, $=, KHHN
% He# | T4 academic intern, 5 £ R A L4 & ¥ HH 4 —A A F K
%3, THADNLERKESWRWERHELE T, TARBEREFR
T8 b R o — TR R T LA T o R % B ¥ AR XA ] B
2 2|7 full time offer.

5. & MNIRMET, SFRVAENEEEE, UCLA LM H MAIRR 5 E
47

B 56 H % & finance. iX 7 @ & 151K Price Center B #F 58 K F £ 2 R & 84,
HREWXFELHRK. EENR IR REATZECEMR, £
RAEX2ZRTH . L4 2008 F4 bRk, BRI FE#H 22— MK
AR, T B AR & 7R T 2 K finance A A TR R R EARAK.

BAEAA T, Entrepreneurship, # B ZE NG ZWEH, T HERK
% LA B9 4] Jk F7 San Francisco & R 1~ B #9.. # San Francisco A X #i#& &
P, DR 28 EEE LA BRATX A B L 38 AL ag AT L A #
AT AR E, B — MM AT DR R A OB, R, Ao
EERETNAM, RAmEXANMZE LY, YRBEO0TF, RZEE
W, BAETE A A ARKE

A 52 media FrfR KT T . EHFEE, mFEHEK, RII—AFEF
FAFAELHESE MBA, BREENEKRELY, BRLAREE T X
BAENVANBHELI] AFTERTY, AL R—AEA=ZRELIE, X7
W\ E AE F R AU, &+ F Santa Monica 7 century city —#, #iEy /A
AMEFREEMFRAFTE ., ZENNS, BIEST AR FRLA XK
BEMEREGRWFERFHZHEN,

6. BB/ — LR AL L BH 4F €59 Networking o Social 897 1175 ?

A1 AH Anderson Afternoon. &AM T, FRA A HE N F 4K
YR B 2T _E 34T 8 —/ Networking #9755, R4 EEF E
BHET, ERAUMTMLELT. ——FRNEFH2E, GRMEF
—ZHASZM, AR U—AZ—HR%K. BFRARF(IN2HLEL
ERAXABN, FEALENAREY, AN EEMRIRATR, FFE
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FANWKR, MUk EFQANBFBAREHBENRT . OB ERR &
T, BN, FEARAST, casino night & 2R A A KM,

7. RMFREATIHRHE 77 KRENBEARF AL

FRARER L Party, PTREEEATERHAILAEZAFT, RES
IF Party, FiEFHRFNLET EEMEAFHRE, RAMBELSF L
T R, APE TR .

FROENREMEMEEF N RAE R, ETEEH — MR 0N
EE, REJLBTAZFERSEHRN—NEEED) . XANEHU—F AL,

ARWEE—F4, 2 EEET £ VHEK. Anderson — 54 Ly &
REHEY. ZE2hy. Z2HcNERAGHCEIBRTRE, R0 H—
MNEF &, BRHMEELERAFHITH, "4# Stanford Weekend. % 5 i
HEF R 2% 2| —/ Golden Case, &6 Fi#Rff. JUEFRRE—F, &
AT —FmWrFE, RIFREEZFLERZXN2EFRANTE. AU
ERANEAR, ARG RAZHIGEBAFETE, ORSWLRE, B
LUk, vEIE, F—RHREIAA Case EHF K,

ABEEIIRAT Z F RN F IR BE N CRZ KA. A 2011 J& T 46
TRERAEEN T, FIUENAZKFFHM L IR
8. FREAITWESRHZAL?

#AZ SalsaClub"l. F AX ERMATAT MBI RTE, A RHERAT

Salsa, [H 4 H ey BRI E T, K0, HEARKTEMES

W, Ax—RxfERTET, LW, ERAEN; EORENERS, =
DARF BB RA AR, LERBA SR, FTULERERSAN.

AR —TMEERERH AMSA, FEAFAA, DIRELITEM IR F
o
9. EEM AL, REFRREBLANETRAMN L2

#FA1F K H —4> Woo Conference, £ % A F fozx Fz [ 2 5 2 im0 —
Wiz, IMBEAEWRERZUHER LY., FENINMRIEL2HE—3H
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10.

11.

12.

K, REEZSIHITALRIE, AE—LNEEHEA A EoTE,
BRNEBREERFEZFNEFAE, HE, BFHRERNFRN
Greater China Business Association 5k 4418, ¥ 4 B CiE AREH, BOHR
FEVWHHEEE. FREXNEHFRATESE, FAF KA. X2
—NEFFNEEE CHRARBE S ANNS, N RREEREF
EERANL A, RABEERKFANH—ANEZFE,

Link: http://www.anderson.ucla.edu/x16550.xml

/e ERFEH AXERERS? iRl & E.

BN GF—FMAR—HN. KNR BRI, AXRE—RRZITHE OF
R o A TR ILERK, MELFL L, MHEEA
WATERS . TEHRMNFEASDZEET AT EAHNEE Y. RAT.
B A AT BT R £ 78, £ X [E# £ B2 M High-tech £ 7 E 2
Tl e,

R IR % 7 UCLA Anderson B9 K, [ L #R#M— Tk #E, K4
WA 42

FHBH . AANBFRAERERBRFRNT X, BFRELREKX
FEWRRFER. RKWETEFESF R EE R, AXEFRNFKE
ARETE e ket ny, &L ELLRAFETER.

, &
I

1% 7% Anderson Fu {7 212 B — #9152

FRERKMNREAALLT KN, 2F-FHKT 13%. GARXHE
EZFERTE, BABIC. mMNERIRE, 2B A K
WREE, RAZNTHEEARN, EHERNREIAEREREIM. X
REFEFERAHT . ETETZGE Anderson K E| R B Ewy, At ENR
HET. RE-MASEARARE, MERNTFEZLLRN. RELEF
FREVKE A1, NEITIREFR TN RAF A Lk REXHEHAERE AR
Ay at—NF AR, E1T— A top B-school #&E 4 11 #2 £ Ty #2275 21,
REFHRE, 2MHER, EANRKME, REZRWAFA L LA
To BV ERwMEYy, EFETREE Hin—LiES,
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13. AW EE(EINE —#& why Anderson, #R& B+ 42

TEET TR ZFRNEEITHEBEEZNEA, $EHYER AMR

(BT R B TE ZERRE) K NMEABESLAGHT RS2, E
RZEFFT M B LELE......” AMR RAR R —MTE, BF AR
HWHZEN . RABRFREWAZFERFEXR LN SN, REX
KRB CHEECBEFAFEENERRETT . WRRLEKLFE
AREEMLTT, FAKEFTHLR. KE—FEREEAEAFE
kB IRE essay T, BRARAEZARF R AR X
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M
MICHIGAN

University of Michigan  Ross School of Business

EHRRKFE FHAFR

FREAELY

1. #3EAE: AnnArbor, Michigan, % &R M

. ¥ (4 . ¥ #$50,000, H#$1,200; £ $1,500

3. AEEH (A) : WAAAMNAS600, 7% F$50-$100/; 721K — & $5-
$10; EHFMARS, %7767 $8,000-$9,000

4. EEAE: 500 % FEH B MBA AR &, EIFF 44 33%

5. FEFAA#: FEA (REFEAMR, EFXEIFEET, E2 14
ABC) 18 A, HFHEREFTEAMKNE IA

6. GMAT s 4: R T, 710-770, FIH 4544 28 ¥ £4, THEEIR 3-10
£

7. BB E: Casellecture bb 1:1, H b Emk St 24 EF|H¥

8. ¥(%¥4%4: FEA/LFEE

Class Profile: http://www.bus.umich.edu/Recruiterinformation/Profiles/

R % A& B Ross

1 B3 — T RA AR B AR 3k B BV &

REBEERANRFRT 7THT, ARETHERL, RREXAZMT. ©F
ShEEEXREREERTETHALFEF M. KEHETECNN LEEE X

VHERIE: FHEFB, 20114 1 A
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MRFHIN A 2 HEAWRT, THETEEEELFUREEEENA
PN E. RATNERE, ARFR, THAEFR, EL£4R
%.

BIETERA#HL, REFRTALY, FRTHAE, BEVEEIE,
HaWBFREF O, ROREFAFEATHERE, BFLAMT, FHakR
RRLZEFTITAZAHTH .

2. R Ross £ & A FFEIET %2

BAFREOEMRYE, BACKREELERALNLFR, FHRAF, %
REHMEN, RAEXEHEHF LI+ I A0+ RIEE L LA HK
E—RELW. WRERNIAFAELKERALEREN

% R XA Ross B F A — B CARFM I E(L: Ross & —A% T
Tk REIR ¥ %, £ EZE corporate, 7] LAt Z 7 industry 473 3
INF Y, FREKTAE T marketing, general management f7 strategy, fRi&
AR EEX AT EE L EIEA . Ross T o G2 AN R E T X W4T
BHFR, EEZFIFHEE, 2@IRREaf a8 rTBA, FER
Wt & X ERAW . AEAAER, Rossgt Vi, 1€ EE M
BHRE AR, UR KRB K,

FEZRRAMWE . E/ Ross KRBT XWAERAA LR B, LHEKR
W RETERMNFRAZGFLVHFERREN. XTEESE T AH
AREBAEFEH, ZARERNIMHRH. A MREENEER
FRARKEREH, KTCREARZLFEHEL DL, BE2EexH
Fle B A AR LA

F12 2007, 2008 & T #HYHF A, B EREFRHEF R E T
HIH, F¥ER. ZWFREAEFER, GFEZNE LR, &4
L EaWBzT, WERTHOAS, BENMFROESLAER.

3. WEMRAFRAMN —REWFELH?
—E RN FERVREK, W ERTENFER, CHRELEH.
BRERAE 800K, RT00RK, —HUZRAE —UREFRL. FRE
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W 8:00 Fri— A 5| 12:40, AEHA LM ELZ R, BERNAMELE T F
TRCH B [B] An — R B9 R networking,  — AR R = R AT A FANAT ML py 2
MR, ME-—ANTWEEZE, TFRE—F ¥4, ARHELERSEE
ER, ARERTUTEEL, FERFINANEFINLE, k5
H. #&ELEMMA % corporate study (A FFHE) , AT M —THEANNE
EMALTE M, HMAEBLERRAEXE AW, WAIERS LT, —F%
52 3] B 2 F| full time offer, Wk X EE A T R TIEH

networking .

TH 500N EWE, —F—R2ERET, RO E THREXE
W TETFNEAENE, PMAABENATANE, BTLRFABEE
BEE RN RE R F RFFR A, "2 T BIRLUE 7 gL 274 group study,

— ARSI Bk 9:00.

EVHME T EXREFRRLE AT, FERKPE. FAAH#K 11:00, EHRK
EWIRERE, B UERT . TR S FEFFA L 11:00 # K MR = EE
WMEEIE, —HEBEFHRT . wRERK banking W TERIE, REFE E
networking, YEALW; HKEEYIE B EALAR £ BB 4 3 case

4. RAEFREEREREMFEZZDL?

FMARZ EBGEREE, Bl & E % — 1R A& Advanced Competitive
Analysis, H5Zxt & — 1% strategy #iR, X2 E A F AR EFH &M
Fit Py — TR, #RWEZ— AN EEIR, =8 Gautam Ahuja, fhdF %
o, MAOWR, ARAIECZREFTHAR. ARAMR L AE KA AN H
R, RAAK, Bl BROEHBERER LS AETUH. W RHFBLEF
¥, FE—AZ/NetRyeT ) BE st VB & A — B TTIRIE .
X|TRZ 4 case HF M, ZaE L RUNRTZAFMA, FHHEELMTE
Ao AR Z ARG F AN TR, EFSEFRNMESLR,
EREEABFARFNEF N ERWRRE. B SREN N FEELE
Azl M ERFNEFE EE R, &N SHATAWIHEF, F2H
HimiE. XHEMAR EARAABHEERTF, T—EE=_BEMELXE. A
RERNE LW, AKX TRENL ) strategy 2 ETRER THE, BAMK
BEHES, ERMHXERERAY, XxH, REKd, wRZUE
MM EEREREMNIE, BEZEX(TR.
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(HFEEE:
http://www.bus.umich.edu/FacultyBios/FacultyBio.asp?id=000119876 )

5. Ross # % i Networking A1 Social #y7& 3 & 0 28 2

FRAMoES A A d Club HREy, B# £ECW, TIHRW, FIED)
W, BAEEBVRA, WRELWE, FRHAFARANESTUS L. T
HEXEFRFAELENFFROUHAELSLE, BAMF28AW. TE,
B A F 2 NILFA, Fril Ross iy K& 2 LR IWF/\ ARy, SEHILK
Ry, Fo A 25 AT RS

6. Ross & Bk By 1B AR B A — A S LA ?

Consulting Club £ R #1718, #UFHR T4 . #11% 5 # Ross Case Book 7=
B¥RERA L, EFHME. 74 Finance Club, Marketing Club, High-
tech Club #7 & th 2 it TR SR 30, %t Ak 77 & % %, Ross #9 Marketing 2 &
AR, BTUUA A% B3, T & Marketing 2 % A 89 Club; 3£ 4 5t £ High-
tech, AZH 33%H L A& & & A AR T IE. ATl 48 X 89 Club 4
SHREZ NS, BA A EVC, Entrepreneur and Venture Capital Club 4,
BB AT,

7. Ross & A K G HEF 2 A2

SRV TN F A RAE KB —iES), »# ABC, Asian Business
Conference, XMAERAT, 242 -+H7, EREEXERHF LW —
A~ Conference, #. &2 & FHWATME ANARBFIRES. XMW E
F—F, AR HE, BXFEEHE. AP HEATFEN, HENRW,
F E WA A

T FRAA —AMRA B 84 47 # The Samuel Zell & Robert H. Lurie
Institute for Entrepreneurial Studies (ZLI), »4# ]\ K& 50 0, KA1
KRR %E¥%EE Ross ZEE A X ADAF L, ZLIZF|TEAS IV RE, THF
NEEHEFENATEL AR F 4, TF— &% HH networking #7E
1, HATY# Mingle and Match, 3t 218 % AR E—# o0 F &M &R L8
BT PR AAFEALRBER S EMHTRE, BENMFRIA, AR
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8.

10.

&AL AT, FE,

(h X 4% %E: http://www.zli.bus.umich.edu/ )

FEMAL, REFREERLLWETEM L2

REMEEAFRAA-NFWELRE, XZEXRENNET, DA ERE
MER, RAIXANMEANI RS, aFERARETEHNIEF, FK
%7 EREXF, thwmin, RAFAT —NFELLRRIE, #iET PN
SV RFHKE S, H2BE, RERAT B FHESS 500 AWAALE,

TH BT, wAM 700, 800 AW, MERFH. ERFA2WZ
A, REEFHRFRKAWMEAE, HEXRFREBRT & LWELF. HEZiER
ENERKRECHRERZE. BARRKUNFRSFELA—NRE,

RE NwmRAM, KA EE, REFEWH, BT H/LREK, FRHA
REREET S

B XEE N, REHELE]T Ross X T % & B EHRWE TS Fris
TR AR EIRW A I CF . AR XL, LKA EZZRHADT
EHHERF.

WRIAE B LA Ross (IR K, UM FRM—TKE, Rt a?

RELEREBRMSR P RATEETSMHT, HHREBERGE
BES, BHHRGRS, ¥ENTRORSHL, EARAHERRE
B A T REEHEREIR, W ATAE N ATLLR S R T —
M, S — AR, EARE ERZ AR E oA R B 28 MBA
#5731,

1R 3% %% MBA A1 Ross A1 /[ 21 0 — #6750 2

AR EFZH, RALBRE—HpryaiR, —& network, LA HZE—
Walh. RERNFAREBE, RAREEF, FRRAR, TERHALHK
HEET . EEFRRUFIN2RE, RES, G CBEN
RV R EEBERMCT, RS AERH A AR £ Ok R O RAR
BRHARI S G LT ¥ EED, ROREFIENEAMT 4, FEMA
"
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11. AEWwFEERENE —& Why Ross, 745 F 4?2

RAEATR TRER-ADAFR-—AFTEF, AXHAETEA, MEE
TATHEDT, THRECHER, BREECHFRERT. MEXWR,
ABREEANWH ABTL, RER, £F Ross & H kW /LFE— M EATA
Wk, MRREAZETEMN,

RHBHRE-RFRREERL RFRZ XN FRATRER HE I F MR AR
W E AR T RCE., Hin 8 £ finance #y, 3k #1113 £ # & Columbia
s # Chicago ", 7 Ross #i& ¥ g4l & b — &5 (22 A genera
management 2 # &8, Ross & & T8 H i,

RHERERRAWEL. RTEAEBREZOALURR, LEEXERRE
TR E R 2 R BB 2 36 B R W R . Ross 72 3% /77 B AR R4,
BHECEEVYREFHNERK, EaRMMAR —RRE 2, RIFENEE
REFAHART . B—REZERBAHIEN.
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JOHNSON

Cornell University

Cornell University

Samuel Curtis Johnson Graduate School of Management

BRERKE HMBEEFR

FREAHR

1. MWEALEF: Ithaca, NY, EAANNB AR A, BANT 230 ~ELA, 45
AN
FAF (4 ¢ ¥ #$47,000
ETES (A A7E#$10,000 £ 4, H ¥ E5F%$400—1,000 7%, @1k
HENETH, F—FEREREFAEF, EEHFURSE, —TURS6 £ 4
UPEZ RS2 £A) , BERNRELFN. F—FRULETE, nF
WATH T L E$20/ K. F-_FFEMFLESE, —MA /L. ZTHE

4. FHEAME: 280 A, ERF A & 30%-35%

5. FE¥AAH: FEA (REFTEAMR, #xZEIfFAEET, T4
ABC) 10 A, E#H 45 AHEEREFEAM
iR MK Lecture £, case Hix >
GMAT mi%: EKFEKE, 2010 FAFHWAENAGE KRN 440F 4,
445 1 770, 760, 750. 720, ATE # E #iF ACFH A#E 700+,

8. X%¥%: VPEFEWHE—FHERX, FHNER2FALL, Vb a% 1
T, ZHMESE 4T

FER & B Cornell

8 kiR, 2 AV, 20114 1 A
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1. FHRAE - THREFERAERTHEN L,

FREAAN, EXEMRE LN ZHEZARIA, T Ithaca. Ithaca £
He— AN L T, FRE-LUE, FUR—AMRAWH, FUERME
B, XM MATRESNRERAG, REKWOEZRE, REREZNE
A, R AR E WA

BAEERV, 2 MREWRT. NRT, ADTEST, A AREHZ
@ ?&&%% BERAHNE. TANELRE. ZHFE— N

RREAW, —Z+HFHT2K, hw—LEE, H]90 FryR
ﬁ ﬁ%%i%ﬁﬁ A L AR LE — A 2B IEH 4 bar, AERLE
KAANHTF, BELARMF 4, HARM L, DE-E—HH, HEEEX
i, FUNEZERE T REREARWAT. MRENALENZEFEE
K, BH LR R, RIOBRERZ N HTT

TR FEATARE B R A 2 A 102

BARAMT A —HBHTET, BAFRAERL K, ﬁMLﬁﬁﬁ*
MIHE, WEE, WEA AT E, HRGEE RN, REAFE—

&, B ﬁmwm<%Mﬁ%zﬂ%%%%%%ﬁﬁﬁ%?&%oﬁii
AR T, AERTIERE, KEIOEE, KRINH
&, BEEZ—A email, 9—ABFELE, 7EARSRELE, REH

RE KW, W —L mock 1+ 48,

AT XA E AR AT A A Bl 2 2 [A) A8 B A e Au AN ET A
GRS @%%iﬁ%%ﬁﬁ % AN, L 50080 1F AL 482 i
FIA A ALk B . FREWALZFFI N, —REENFAF -,
WEHE—ERERLHEZXANMA-—RYIE. LF2H - ZFFW
Fh, BRERROHRELR, —RBHHE, —RECEFRMNTW
leadership. REBFRM— TR BERAXANFEFER, FUE
—FHBRBELERAA, RMEIHRB, + 6T

543 Johnson 5 Eo b B % B L& AT AT B Y AFAE ?

MATER, RNFRE-ANEERNFR, BEREERF, LoiEklt
BRAEGFERNER, SRLERERE LT —HBTE.
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BN FEHTLKARTEIECHEREFBEE AT, AR
RFE, FARXTH. REFEIXH, ¥FRAELZEHEZ 0. o
o E] R FRBE B R B RO S R, AAMFRT AL, EF
EaBaE, BRINEREBNEY, WeEFEFTEINTE; TH
i, F {18 marketing. consulting. general management DA % % {130 7 # &9
BAM—hZRBETEY, XERMERIENELE. FFHABEHLT—
B, EAREF UL 20%-FH, 4 RIEA TR, RATFK N offer & b & ¥
BERRILLNITH, 2Tt 2A8#ME, FTRILARKE —BFARXE
FR, BRH—4ER. 44, WELTFHHT, REFREEAET
- Z E B TR TR AN & A — AU

BNARREFRASENH TN RN EE, EHAELE THERENRA
R AR, HERNEWETE . FREE R leadership, ATLLR
P EFEERIAT S - %, BHWASL L, AXRBIEFRAM®T
B, RMRLBFEEMM L, BTLBRZEE, BACEERERT RFHE
TERERFRYPLER LG, T ERAANZTRIE. 2, ER
WEREFE, BAAT2LEMFERE, TEFRIZIHNE, LEKZ
RIECH BB

4. EFREBN—REMLHR?

F—NFHERBEN. BRINE—FHAREFLRHELFE—. ALF - F
AFEN, BERER8A0 9T LR, —R=%2&K, LETFLIES. &1
FH XA, T R—A, U semester, RAERF ., AT
EE—AN¥H, I5ANEH, —£F 61K, 6182 £ coreclass, %
marketing. finance. accounting X 2t, FrUARFE., REA L HERAMEE
team meeting, #M1EN, FLFE=. HERE, AN FRFREE HE
B E . FIZA AT 4 typical 89— K, "E— typical #9452 A A i # £ H
—. B RmEHW, BLTR, TFEHOHEETEHELSZREZ
Eik.

AN AREAITE, ZFAA program, —APYH LSP, —A-rf
MSP. LSP £ leadership skill in workshop program, MSP =& management skill
program, #tA&—/NR, MERFEE, CEHF M0, EELRD,
0.1, 0278, HENMEHALAL. LA~ ALARMA LR, FLEF
K, AEE—R, HEE., AXBNTULS W, LF LI RBEL excel
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FAF— 2, T LU excel skill iR, B ATHIEHR T AN E L HE. B
KHBEHE, %ARE—F, KHMAHAE club, S A HRWIED,
meeting .47, speaker {47, 27 B K.

5. MEFREERHREMFZEHL?

T ATET core-class FH —# finance Bk, & — & 5 89 % & E R 4 & 1 3|
KANFHF . P Michaely, ZULEFIA, RAEZSENE, ELET]Y

EWEHE, RBEEFH, BRERNXLH finance, ATLAAFAIEE. b

REELHEESMRNET, REGERNAHEXEHELELE, EEH

EWMTET, TARAFHEELAELE., REABENMIARKEERE, £%

ZITRUEURBEFENATERL L, DAFRAKMELERE, EFR

B, wREHMN, £ LRANERAEAT 4, XEETLEA, ¥

WK . FTUARFEEEH. MER M HFTHRATE K (wREEITT 4

BB A, RE AW, KEHLCFA, BEREEFERITRR. EELE

BN AL CFAMBEFEA LEA - et sZ Lt ilik, EwEs
Mo BTt R AR, REXALRER, RB/ERXTR. Th

—REM BRI AR R FHRAW, TEXRAFEE.

6. A ft A Networking #07% 29,2

ENEHRE R AL, X% LA A% /NETH coffee hour, 2 & F
S B SR F 8 Bk T 2 E get together, & . % ByemHE T LIg, AR
K, BEF—RWK. BAREENEZH T TF 430 £ 5:30, F—MHEX
EH, FRERLE, HRE— LW, BEA party —FH, ANFRN
FhAAE R, HFhE—R, KKK network,

7. EFREWA LSRN BRI AT KGN EE?

BNEHFREMBARAR—RED, FHELARZS club BT F 897
I

¥R club B =K, —EE4xT career B9, Wi ATHY S E B HUEH
B, BF—RRXMAW, hndEFEs; THECHEGFFEN,

¥ basketball club. wine club,
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Ithaca & — M HLE/NIR T, HEAM LAFFEAHEZE, AUKN2EFAN
trip. X club 22 FREMEEA—LFEY, v EFARITEHEXHN,
% hireclub &—F— AL HRA LB ESN —LEFTEFTHFLHNE,
# facebook. twitter 25; consulting club st 2 AR EA L. £HEFT. FH
B ESNARAT LA E . BEZATHAI ST ENRAL,

P32 F By H wine club, Ithaca & 4> winery, A XHBH A 2 HR AR —
REBH, AR EZXEBETET . LHBARETAE AL club, sk
club, & F# 44 K Tuck. Duke %8 JLA¥ &K — AT H %,

&%, culture club, H2ARWANARNE. KF—PRAEAT, 7
MEREANEN, EREFROEREZZT . FR—F45 500 £ 4-F

£, 400 Z 1Mok, 2 ARE, HFE—EMRL. ARERNE, HN4F
WREET &, —BHLHE, TRERW. XW, HBFELOWERE, 2
eLAS, FLEHAZSACETE. BAFERBHRNMHR —ALE
W, RREAZFENERREFLRES LAREE, RARS—H, #F

=
IS /Eg\ é’/\] o

A, B—FAF-AZTHEY, HEFEBTENN. ZFEFRELX
BHAE LR, RNALELAZEXEFE, #E., HALT 44 club &
SHTMNEFED, XI5 A1HF%. RINFLERZEFAHAFRERE
B, BABFREAMNES, B - LFANERSERT T Fit, +1
BRESHFEFEREREREMN 289, T2,

8. WRARI AW LA B F e Dean, ] LI FR B —IHE, Kot ar

BMAREERGHECER —ANFEH, FMABERNHMTL2EE
Ithaca. REFWRARRIRKANE, 2LFRMALLYE, SHLA2HA
. HEEZBRANTEL %N %E — medical school, & —4-club, T E & /L4
Comell b B ELANH—MAF¥, RANNFRABREIRELRBRFERE
I 3 7 AR

Wi BRI F R FE IthacatF EWE W, WRIBIAY, IAKELS—
¥, FRORELLHENNEE, biFaTBRFA—F. RIIEFRE
TRAC—HR? wRE, THELELRET . KXBEFRFAFLBELA
FEE. AERERLEAFEFE (44 , IUBEEERK, 2% &
#—A semester 2 # # > semester HYIRZ W EA L, XAEE LMD T FF
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10.

FANNFR, RARE-IFHEZE - AFHRTENREK, AKX
AUFRA R AN, W EFHET B CFER. /5 EE Ithaca,
WA AR SR F AR B TR

RS AT A A BRAR 5 3F DA R B9 B AR He o T 2
B G FAR LT B RETUH, FRH 7R R LB RO T

M RNTHA TR ERS. RAFE, AXFRT; THEH FEh
ERERTA, REAEIFREHEX 4% fdE /7 5% push & AT
academic 7 HHN I, REREFHTRELEH AT,

I HH 77 7] g6 2 admission 7 H . REAIHR S EFELE TR T ER
FHIF, XERFAT, FHEEREEM, RAKRFAEL, TaEEAY
FRAAFRFAZELE D, BRIOAECEEFMERRAR, T—&EH, &
2R ATH admission & director B K, EHRATE FigA, FAlZFEFIF
AR5 B AT R, KRB — &,

1 gt 2 career center, R LA E & RFR, Wath offer, R 5EAN
offer B & 4 tL 7T #E1E 1~ %] 60%, H 40%% 15 TIEAL& 2% £ B CESEH
B, T REE & AR E £ B focus, Hin 4l 4ymg — B SR K & 5t focus FE
SBTH, BHENTE, ReFeR. BRITTENXR, FEEARN
FHEL T, ERRINFRES THE, MAELRNTLERA, AR
AN, BERZFEARBBEZIFANATL, ¥FRAFAH, FaFE hire
T LM ARMXITIAE,

EREEWALR, REGRNERO A, B0 = #H7TUBE,
AREREGATHERLMFIRNE S FRY, EAFR, AL LK
AEHEE, IREFREH. A, KBEFARNBER S TH¥

B, HEMMLagEES T, REFXE - HERLRALE,

RIAFR—F7 b, R MBA B0 RA A Z 5?2

HH . RZH, REGUM AL RS, BHERRRALT, £E
HEERBITUTLILT . HELELTE, RUE AR consulting 7, K7
2 MBA % # consulting L%, FriEFrEF L RINEN X Bk, BT
—B, MRECALHCHWANEA. HLEXRE—MFE, KRG HmEE
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11.

CEAMERBRE MR, LREARSEREA, FEARST—HEERE. U
AL EENTH, BRKEZUY,; ERAEREFEHMLR LW
", GREBMRENEN—EFRATHATTF, ERERAEFE
B, REZE L. RRKUMEARLY, BARELRXTFHUE
KHRLERE, %%

BRI EEHE — ) Why Cornell 8935, 1R&ELE?

Hefocus ERA T H. ALK EFFNHEALTRAZHE, BHER
M #EZ Comnell fov iy, AL EXHRS MBA Z N E B F Il
fy, FEAMAIEIE, H&EF Comell W ARABGER, RRAEFET, KA
ERATHRERRSE AW T UBRBRESMNAN B, HBAETF, 2
B AT A RATER R E— R, KR Comell WARLF IS, FTUALHE
W R, RA—H oA HRERMIRZE AHN.

WRAEH N FRAT B, ARETT#, TEREFROFET L

e, AARSZIE CH 2#HX2, REMAHT—H. KA, &

L fa WA program, FA—REET 2B AR TE, BT ER
Hex s, FRMRIELAREREREN. RINA, BRALA 2%

SR R — AT, 3R & T —FRE network.

Bril, 4o%EHE —k Why Cornell #93&, #iE 24 focus £ & F.
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London
Business

School

London Business School

EHFR

FAREKE LY

1. WEME: XELXEHAEF

2. F¥#%F. MBA (214~ A) % % 49,000 3% 4%

3. AVEH. EEHL 150 45/, #4204 F

4, HEHE: BFAL400 A, EEARL 10%, BN 30%, HAMHX 60%
5. FEFEAZ: 20105 FEFAETA, EF6 AAERAFEAR

6. &= EK: GMAT 710, TOFEL 101

7. ¥¥4& 1528 kK%

8. WEMHAX: HEMKREME, FHERRM Case & & —F, HIE 80 A

Class Profile:
http://www.london.edu/programmes/mba/studentandalumniprofiles.html

R A LBS

Lo R BRARAT FAR BT 3K B A8 3 35 B B S A (A 3 B3R T B R
RHE—NZ TUMEIR AT, FEEA, REEH, RFEEA, BA
FEEHRE. RHE—MRADITHIRT, TREBDFEFLRIKRITESE
FH, EMERBLRET. ERHIRBRFRLTU, RFER-LXA

YommkiE. #AWE, 20114
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NEEIAR, 1M RRE. FRETFT RO, FUREEELE, X
=hx, REGFIMERE,

2. R4 LBS LLK LBS 8 [F 5 An A A AT 8 B 4 s = AT A7

FIH T LBS &K B4 Rt & 3 ¥ £ T f——diversity, X &0 H A
Wi IR, BRELS M HRBINFEABHLRTY, Tak+ET
AANER, EATUAMINIELREFEE. FEERRKALE, b
HULR R THy, ZAUEFI R EFEAANE, 2EEHFNAHMAE. LBS
WRERAD, ARG SRFS, BRAXREZEREDETLE,
R, RiER, FIEFMREZ KA K.

3. WAEFRABN—REWFELH?

LBSHWRERMFH QLA , EAFEHEMKMNFRAG—FFTE. £
—¥#H BAZ12A) #itteEE B AL NG, ERALES ZFH (1
REIBA) —F¥EREHEEIEMT . IUF —FHRELEKRS, XE

HEKTE, FIlaf¥ R, BEEF_F1stag—&.

2R IRAZ BE 2 8:15-11:00, 12:45-15:00, 15:45-18:00, HAT— W2 L& %
IR, ER, FFEHEm— BRI RFERMNEH, TFRELE R G, b
BUMAR, TEREAR — R — case, B L5 m—LiEH,

4. F£ LBS K% R F W MM %A RAZ A A2
SRR EITHERT.
LBS Wit B REF 4, 2R BRLLAFLMA LR LR, RAELF A
Kellogg 2 #3809 — M F F R |k, LLRT T BR AR R b X A B R A B IR
wB RN TN HRE.

5. LBS F 1t 4 5.8 networking #7242
ANFEEREMBFEANERSFINA, BNA6TA, FRHMIAE,

MEAZHREKEENAMNWER, FIMTRARME L.
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8.

LBS tWE ¥R %, wEEH = MME K52 finance. consulting.
investment management, AX# &L E AW ERITBEER G L. &MHE
FUENERHBEHRELN, WREXWEGETH. EW, XAKFHA
AR AR BHRRESRT, REAADRAIT, I IERERE
HIAMERE R RAR B, EdToshehsEs, THENFAES R
REA KD, R H RIS, 3350 2L 7S o H 5 R OX AR,
REVRWIE, —EESWINMLER., REFEFARYEHHFE
HFHEIME, wRERSWT G, RETE, FEFT LRI XM REITAR
R,

TANFRFEFENEN RN L2

LBS A XL HUEERUNENFELY, REFEZAFEHNZED
Mo LBSHKE 70 5 MNEXWHA, TRHANTERWAMAL G CERAF
EWES, ERARMHLENRE. REEXRE, MANEANHRSZ.

LBS 3t b & 7 a2

LBS 7 £ W 4 5t Ak 77 1 finance, consulting ## industry A 274 & 1/3., 724K &
EREEF - FHITFMAKFTIHET . BRI, EARMEHNAKAL
b, LBS#EMZCMERFR, QEMAZELHRFTERERNNE, RE
7 — T 118 target school, —#t#F2H A, LBS. K#l. FthT. #rE
4%, ¥ wEFH TG target school. BN %6 3%, % at# LBS, ©
WHAL, CEANHRBEFAL, AL IBSHEHCARTERRK, KE
T2 —Hr. tbirii DB, DB &4 &F% LBS — A M4 41, 4 FER
MiZJLEABT 340, LBSHE R HAERER SN S, PAIKRME
MHBREHER, S RNIRLL BN TR E2 TR EFTFiE. o,
LBS BA A ENM ALK HE, ToRE, MEMMK Y ASHF
W EARR, ERANERXCEEUS L BN oD, £
BN, KRFE AL B4 LA 5 8 offer, &M AMARE L, FEB
FRAFALRA FH B

R ATE LBS F 45 A E i — AT 47

BEM AL ZES I —ERRED, FALAREAE TN, FEA
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9.

10.

11.

W, WA, EKEFAWKREFZR, X XMENHIRS
T FAREREZHILHMAAAR, ©ENRAEXATFN2,

WRAEH LER LBSHIEK, BEM—TKRE, FaM Mt a?

RADERUAA A PBREARR, BRADLREE 2, KNAKL
HERERME, ERCHXMATELREEY AN, READLETTE
MLEE. BALBSHMTHMNRS ¥ REXFHELRAS, EARK
BARRAHEEERALAL . fIb, BT LBS &4 AR Bkt 4 5k
MBI, BT AT B AR A S B A B, RAEH Bk
&S

WA E LRI, LBS A LA EmARN I EER — 4, HEFTEE
R ?

NEME, LBSTRUATZELET RATH. F—, ZWAERF/KITME
MR E —REgE, AERTERERELHF, REKLEATREAF
WER, ELTEHR. INFROETS T RESHIL2, F=, £

LBS KL Em T RET—HIWA, MEFLATRUESEKN—4&
R BR A

B FZ L E R MBA BIIR T4, #iF LBS 28], "reaflm —£&
TYIEFRBI 2148, AR T MBA, LUEHE R — LR, MBA ZH K
A, FetfEEREARHRBERA T, FE-ANFRETHEE
B, EANFRREART L B, REIREENLEIRT EHTHE
ZJi. LBS & REMNRENF &, RFNHKE, 5 LBS & mAFH A
TR HEME, LREEHALAASFE—maiR, JFTHE—
wEN, ERREAANAZEFR, L2 8 THEA, MBA T ARA
BRENHREETX., CELMAUNERERE, RETHL, RE&T
fro, RBFTHL. BT EENEE MBA, ZHEL G TAHMN 4,
HT—REFEE,

TERF/AEBRNNA R ERT, FRENLEALFH LBS WF LML T #
iy, EERNEAY KON ED?
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R B A8 essay Bf, WA ULF —AMREER, F—aEERRIK
HERREMT L, EHEFRRMLT A, E_HAERNB-TRATE, FEE
RAERMLABHA, HBRE—NDKBAERREMS A, HT ZHRMKH
BAr, ROEHERRMTA, ZHAXNMEHERF, ROEHT 4, T
BAT 4, BrUlEkiz MBA, REEBESMAEN, RNEXPFREKE S
& 1 MBA ¥4,

WARRE—TEHCHWERTRE, ETFRE TUNREXUAET &, f
e &2 & B R B PR TR .
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INSEAD
A

INSEAD (Institut Europésn d'administration des Affaires)
BR TR E T

FREAERY

HWEAE: ¥R Full Time MBA B B MR X, 3 B B & B Ao 37 n 3%
FRHE (F) : BERANE, FHAE, 2012 FE VA FA class F F# H
56000 ¥ 75

3. EEH (A) : EXLFESHF, AHLFHANEEBERAN; WA
BERXWRFWREETFOMRANEL M — 20, EETF
SRR SR, & A 500 BT LA b, St HYEE 800~1000 BR 7T, 4R fE LT EY
#FHE 400500 Rt at, EREFEEF;, EFMHERRAFELSE,
nHZBREH, fﬂﬁ%soosoozurAﬂ ik T i
%, % J 4% H 300-400 Bk 7u, A7 %% FHE 100 £ K on; 4 H 200~400 BT
T ETER

4. FEAE: SEWRFEEEL 00 A, HEF 300 ALHENAEE, 200 AE
HEEF MK, FERET0LNER, HLEAMEEREENBA, AK
KR LZWMEREFEXE. ek, HE. UAFEZEESRNER, A%
w4 NERFR—MELEF £ 10%LL T FRAIE diversity

5. HHFE¥EAS: FEA (R#EFEARK) 40-50 ALA, & 5%; HF
A8 % P BB N g A o E B R e S AT

6. GMAT p %t Aths, FEAE@LAE 690 08, FE¥EWNTHLE
7 730 AL E CR#M ST

7. FAEEWR: EAHEEHLIFRA, FHAANFERHR8UE, ROTEZH 3
4

8. £%4%4: PEAR WBAXL¥ S, KALAFKIT, REFiFE, REANLLH

>

0 g kR FAHK, 2011 514
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FER £ ¥ INSEAD

L FRAERT AT AHET?

FRAFMRK, —IERAAEE, CTHEECREL, EFCEARST
60 NE. FA—AIEFMBE. IR IREEIE. AXERBFLETR.

P aBERE-NAREME, AR EEHELHNRIEF L. EHLH
ITERBEME, NERITHAEAET L4 BE, NEEFEX
B, WABBENXUABRKE, THHFLEEXR. EF ¥R, £AL
FRH2A party, ENFEFEHRS party — 2w EEE-, EEZRE
ERTH. ARTEBENEF R BEENTEE, FARILWE
£

MHZT, FmEREAEFWIARL, NZETFZANER, RET
BB, AARFELEFRMES, EHPRHRFHREZEER —ILE
HE, U R A REL, AKEZHAIIR,

BERBENHFELIRKX, BRI THFEH(ENAA)LE, TLLE @ FE
R, TURERAMEENEZTUN. AIRENERFZZERER
A X H, 47 L& Wharton 2% Kellogg % 3] — M58, R E &3 AR
PER

2. MEFBFRLE, FAF0F, HRRXEFREMA?

REENRERESL T, XARFR—EBEAN—E. AXKRETREE
K, TEBX, FRATL, EFRENAE, SME#NARRS,
EMABEECHET. DA level Lt B ARWEL, REEE, =
FEAENA, F¥LZ. BRIMBIPARAZER—EIFAEE—NMERH. |
LZANMEAE—ANEREE, ARET A —ANER, BEE=NERT
1, RAEERABFAIRERNBH—MERT o it AFF89 T
T k&, KEFE 4N INSEAD £ —> consulting school, 7 4 5t & A
B4 A#Z consultant, H5C5% AT ZX R, X class E finance st
corporate & & # 1tk consultants />, ATUAR 4%, # INSEAD, iXff % mik
TRERETEWMEY, MHEE—NEFHE LT E R,

e ERE I, ATLLEFATHAR open. X — R HE X H W E fEAE A F
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THER. BARRRERLAZNESR, TAWERF X, SHAER
— MRS A E, A e INSEAD, FH#E B TR TRk

A, BIFZEARZEEGEN. Wi AFKAE TR ES AN
Bh, @R, /8 TH network 4 H b xd X 7 E TR KB EIE ¥ £
ARERK, HAIEFHRE, RORE TEH4FEEZETAEN. 12K
RN BRI, 3T 89 A 3T B 4 RO Ry IR AT, A — it
AL, REZFREAEE, HERNT EEsF X4
BRAL

3. WHMAFREMN—REELELMN?

BHRENETERE —F, EEALXESFR, RNFET A 85%H
Fh. TURNREERR £, BT REZS, LHKXITHE, networking,
A party, A1E K EAEHZHHN

LEC AR, REFZZRBIMAR, ARELEHRLK. THERF=
TR, BRRE-ALNE, REKE 1554, F4 1:30-2:00 2% FH K
B, TUEFRABITZAE, TFREBE LR, B E5m—LF
. HERARM, EMHELRMEHNEEF. L L EUERAGANEH
&, T LU EH AT, %35/ 5 53 cocktail EREZEET LB A
BeT. TEEEY, BH. BENHEENEFF ., REFHE—
FE, ERZXMELEAGRAMEET —AZWTREENEN,

4. HIER L HiEAHS XL, INSEAD 2 ——4WTH, HREEEIIER
HaH S EHD? KRR T RERTHAENR?
—FHMEEIZACHTL, REZER. L EFRNEFLAR
L3R, JATH full time TEEZHE T . ¥ e T Z 8% F finance i &
ERMEETEHBTHEFAL LSS, ERIE, REEMLTTLEE
—ANFE, HATUB—AFHELY, Bolle. RANTLRNALY
—EWEEZET K

5. {&IA % INSEAD = —~> consulting school " ?

FREG FF . X 248, RZ 7 INSEAD 32 4 79, McKinsey % &
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7.

A F — IR, H A A E R 5 E BCG 1 Bain WE RN F R A
B, EEEZERIREREZ IR Z % B top consulting #9 [ 2 & T
mock, = # T ## 4 firm T [ office 1 M. Fr LAx T REM K\ HE E %,
INSEAD ## 7 & #IF &

{EH 57 INSEAD £ 500 A A B E W 2 2R R E 8. wRIF finance
MEE, EEXRAUNS T D, o F—LTRWR AN, ik
BAT, BEHLAFREE. BEFH, KKR, HMLEFHALRKNFR,

A BB F A class B % £ .

=

REEA28— T INSEAD #Y bv 34 Al #VE 71775 2

AT T AL R F R party. B IR AR A A & A9 party, EEHEA]
FROMEATIHDEE, EREET, XAFFER, FEFIANN
7, RREBMARRBAEAE .

=)

F R ALH — /MR popular #77E 512 national week. A2 — A E R 3 # [F 3 X
WINERAERAR—NEHWE, AX—ArRE¥ETEANERN
B, T HHEY party, FRMAER —LNEERMES, b EFRE
— e gRetn, ANHAREXNBRE, ALFE— B party, &
ZEX—ANLFHEIRREXNERWEFRLHT. —FTk, 28T
AN 72 A [E] F 3 X (18] 40 7R BR) B AL 4 4E 423X A B national week, BT L4 21
NeRFEDIW.,. REBRNFEMLEFTFESE5RXANES, £ bidW
BE, il —ReHA—LRE, REIFLEE, TECWERTE. #
L.

THEFR—RAEFRARZEARTCEE 2 —LEH, FloR1F
% PE club #7 PE 4 & 7 BN 2 % & H 8 PE FE 21 F s AR . fltm 44
5 A B PE RS 4F4, B HA4 AFr Oaktree Capital #4146 A ¥ k& 1A+
B % # 4 Keynote Speakers & fn 2, UK EE#HINS M 24T L Wy ¥
# A+, WA A LBO, Venture Capital, Growth Equity, Emerging Markets,
Distressed Investments, LP / Fundraising %, LK% 5|89 PE sk ERFa BRIV % &
session, M ZEZIFEFEFHFN, XWPH T FRELFAAFRBHFE.

REFERE —F B ERFEANNE RN L2
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REZEXEREERFRHAZTERFZ HHAELE., AXRREL, X
FREhIE . + 4 national week bidding, FATEL TR £ 7G50, FENif
RAKE, HE, FIEEEAMESE, EMAHREN, AKEHNALE,
FlF (RPN, ANEER, FREEEEIK, ERARALEE
BRENEAREENEFERNF, BRATREZAFNE. REFZA,
WA FFZRAVNEF K

8. FREMITHESRTAAL?

PE club, Entrepreneurship club ## INDEVOR club ] & & & /& %K # .
INDEVOR club(Social responsibilities), . {1141 2 # 7 51 & & 85 B 4 [ B K 2,
WX EMIE, MEERAERD, EFHEFS, HFERIITREEF
%5, VCIPEClub t3F ¥ E K, HAFREXNMABHRAFEFHS . K
WA — & J)L89 VCIPE B & &9 partner —#% #1% INSEAD HIR & . M AR E
¥X 89 £ Healthcare club, Energy Club, I-Banking club, Healthcare club,
Luxe&Consumer Club, Women in Business club %

9. FANFRBEHZREFREZFEFNRIT, FFXFERTHR?

1B BRSNS R I AR B UE B BT R TR AR K& finance kY, B A
K LLA & & B 77 E #RAR, A B 5 & consulting school B9 4 AR .
EW IR A # A4, Financial Markets and Valuation, #{#% & Theo
Vermaelen; Corporate Financial Policy, ## & Pasal Maenhout;
Industry&Competitive Analysis, #3% == Karel Cool; % Brand Management,
##% 5= Pierre Chandon.,

% Financial Markets and Valuation, ##ZEF4 %, B £ E5, 2 — 4%
4%, MAVSEREEFEREN, N REEEFRRSTE. R R
WHE AT 4 finance F EHY, ERKITIAHITHIR, KT UHNHEE B,

74 Industry & Competitive Analysis, # 1% & % #947 \r insights, 3t 4
HTHE RN % B AR & case T AL E T 7 % B9 R T drivers F1 & Tk
B % . 1R % &R S A& L Z0 5t 7] LUE consulting interview F &7 F &, 3F & 52
PR 4E % insightful.
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10. BRIAER LA T ¥R H Dean, 7 LI —TREWE, Kot A

11.

12.

ReGMBENFWFEE ML XL BN 23T —LEF finance
B AT £ 1-banking W E F X2 REEZH.

HRELAEFREEFET —BHET, REXBEHEANET, RE/FRME
ZHMBEN A LTE? HEHTTEHTRE R TR EE?

RAEFRERNETTROI L. RZELLH INSEAD £ consulting
school, 3 7 LAL/G % 4 & £ corporate 4T3 — B ZRB AW . MR %
Corporate /2 5] # leadership program Tt 2 FB T £ X BH & — A T4t
consulting . ¥ £ PE VC 4B v A @ K AAB L T REGTUH, Rk
fRF finance &, FRATWN A bR EL ., XEHEHIRMZENN
7o BLAhE L B diversity BEA b EBERERNEMR., P E¥E
AAFEMANEAFMTEEGRAHMERREN, A—A% 8+ E MBB%
W E FiE L, BAEFANAHE B THBE, X8 £ % 2 top schools FL&
BN BER AT

A=A T ERRTHAALS—HFNEENRT, RELCETITE —FH
TH AR ETK, AELN, LREGWAERK., HWE KM E#H T
W%, BRMEREBRLNEREY. NREXLE, WHELFERHE, E
BRI EAERLZREELT, ANETRT, Ru(E®™, 21T, W
H, BAE—FWTE, R824 intense 8, K ITERE, Fof
¥ networking .2, HEMHESA A, RCFHR INSEAD sta 2 LT &
WOAE, KEEE, FEMRBEH time management B EE /1. L4k, A EMR
UL H A — e E ., AR AENTE E5.

X TAEZE#EE INSEAD W %, LAFXTHERMIEWEF, FHLE
R MAIA Z A By, (27 gL A0 g8 ?

8 % A# 4% 1% INSEAD 2 —~ consulting school, [ It.7E 5 essay f & i
AR PR BEERA T M. HEZIERE KL E % consulting 89 [F] %
AET, FRAEMATVARFFEE, LTELVHBEEREN, FLF
EREZ TN . GEFR LN, T—ER2REH, RERKETA
40%M ALV EFER LA, BTl EFREAARRKEN, HELLE
RAEENEAFU2ZEAZRNEN, FRAFE b HARTRLES
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13.

XFE, FAPRAFEAEZE ORI REESH QL BTE W,

1,7 4~ /> & family business & & .

Yok, WwRREWEEREAE, FRAEWILARAAKN S K E
consulting B9 [ %, *TIRMy TIES &M % B E 2B RANF BN, B —
Mtk 48, 2010 SFH A & 5 3T 300 % Fl % £ T 6 K consulting
firms(MBB+B0o0z+RB+ATK), H & % MBB =X H 235 A,

FREEWH R ZE T, FH— i culture shock #y essay 1R % 4 47
BEE, HAFRTBEXFE N L TUNNRET, MAFERLFR
FFE, FRFLE (LR FAHZEF open #y, BEHESL THHXMLFL
BIR 4 EMHIAR, AR B CmEE R a4 7 XA diversified
community # H 7 #f .

W I ARE S — Kk why INSEAD, R4 wnf] %42

WREBEE K, REeBFARAX AN S TN EETREEFENH
L, RMEREIR ERAEENH T, AR EEIMBA—EHNER A
WaAT, SEBANWRK RS, WELEE—ANER, — Mk, —#F
X2 EEFW, MTH £, RITUER R L EWRELITE, UK
A AT A A RN, XA networking Fr B £ X — 4 B R AT AN E
wh, MELHTHELR —EH.
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EFREXGBEREERFE

B LU A Google # ZF R EAE L.

TR REFEEMARL R RNE, KRELIEHR 2, w: Harverd school
of business, TERNEWH EZ X% TH:

FR LA EAZE: Student life
2 % . Tuition

% & %4t Class profile

A EE/EK: Admissions
EZLHF: BRNELT

{84 %: Clubs

IR O A

RUEETEEFEFRIE A NI E, B LA 3R AUR B R E LA 1T
T LL7E BusinessWeek [ 35 9 MBA it 3= 3% 3|,
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51F

BFEEFFTRE—NAERFH T BR BN RE, EL—HXT LMK TS
# E R RAI

HHAMATHIENEALSUERTHEN, EZIE: —FEU “fT47 Fk
W, BEESKRT, t2208%AT? HLAZHNZFH#HE 7 essay? 14
ANEAARERFER? 7—FEU “EA” LN, BFELARRT, E4AF
—FEA? B AT —RIT essay? & AT EIR?

AIERE ANBREREFARUANE A, TRAGRNER, UETEFEHK
] 2| — 3, T BE AR B YRR — A BREdr b, BTt 2k 19 A B 5K
KW OB BERELELZCIHRARH. TRUEFAAT. BFRFF
W REEARE “Ha”, 4R “Ba”, Mz “Atta”; AAmEmla
TR mER., WREIFHEGER MBA HEW kL E ik, FAEBF Rl
®AHEHEE, e L7 R AT,

ATHFROFFER AT HREHLE, HE “BRERER" . BRATRAZ
MR, EREBFRETSRRTEREER. RANTEEE AT I ZE 5 200 &
AEER, HEEARARR, ERvMEAE LARRETNT&. BAFK
wRASVITAFCE—F, T2HTHTRXTEN. BRKE, BFR
HIETERE-AERNEE, EE-NMERBEEHNEE, BAX A EE, MK
LECHMAKY, IARRELETEBERAY, — ORI FIFA,

WREEANBET RO EEFEEL R R ENER, RATURARLEZA
HEHXRHARAT . RESZNHRTHREFREMSAN T EHEET AR
A.&wm. ¥T. X THERE, TwREC—HAAAN, FETEZAE “Q
x”, MAZMRK “€E8” — “BEHwac” .
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F—F ¥ERE

% EF T HEXK MBA ¥igm A2 E e,

«GMAT: —MEVEE1-3INH, AFREETRE A
+TOEFL: % iGMATYAEG, ARz biE5 g, B &I 42

< F e, MBARE, BRELA, TAMSFFATHFMK
AR E T HRMLEAMN, HBEGRMLEFESGFR

Wi A AAbE A AR, PiEA, 85, Essay, {EFEE
@il RiE/ At mamid, A /Adcomid,

& Floffer: EFHL, HEEE. THIEILHESES
R R LT WY DL O PP eE ]

MBA #7535 3# % Mg GMAT FilJT s, F#K, K, Bike 2| THE
B, AFE—FORE, wRIZERFE, AHLTFER. FLRAFIFA
EERE - FoAARU A CEBNFREN. AURAFRFFHIET
EEE-NMARGMSE, EFREKBERNE . KARCEAZT,

BIRA 2w, RohE#BENE R, TUATI = HEHEL:

1. BEHZERFEITX, EREETR. HAZERCTEAY, TERINSA
#%&, TEREJLR, esay 2T k. — Mk, FRTRFEDSN
— A, ZN—4%; EE essay FHFEMMWHEAZFRGHTIAA, —4
AREDVH; B5%E, BEGFLFEEDIANAMEL EFE.

2. H¥HETME—NFESER, BHOWAHZEETTF, ULFEEHF. |
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FREFFELBEARIK, KEEMRFFAHZ—LEK, FEEEX
A& R < B

3. RERFOLS. BFXWHERIBFAASLTHIER, BRAAFELTRY
R, BEBRGATREER, FU-—ZEZREFE, REFE, HEEL
AU AR RE. BNEANALHAENEE S H LA AWEH (offer) F#
—F, xMEWET EESFRES, BRTEHKER I, FHULTE
ERARMAHRBET OELWMF: KRic, AR, BLEAE; HEX
TMHRKITHE, KT TEGEERRMNEL. RHABTUFAQ
Ao Lieve g A R,

LR, RTARATFFAFNMAREF R, HOZATRLITFFEMH, HFRL
WaRFBRWFELRE, wIFEMHNERELT S, AEXEEERT HAZ
BRI HIFEAEFHRRERZHREUS, AL HRIEAT B R
REXAR, FEEAETRESHEERR, ERABEZRIEFELS, RERE
B R, NEFR], TR ORMTE—F,
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R RTHFRBREK

RAmE WA E 30 KA GMAT £ 2| 700+, EEHKmEE X EEdE— =
EWAERFFRGHENET, TXAARTHE - NREE, LMEM.

ZO0%HT REE., RAEXESHRE, WAMRCENEE N\ 7 £
RT: KiE! BRREW, W EXGHRE BT G EZHELTHA.

—MEREE, CEREZWEXNHBZ XN BREM M AL ZREE—
¥, BF¥RNBENFERRXMTERBRERFAL. £F, FHEANFEAR
AKFE-NEENER. BTHE, T, XHFEER, BILFTTrEKE
— MR EFEF R RGN, RRAERAIRERFE, FAETEANFARK
T E. BARTBAIL, GMAT RET B AF T RREFAKFR, EE
FAKFAMBAZ S F LT L. WO, RS Adcom ELHAILFEH, Hx
WHEAEE AR, UM AR GPA, B7. BHEGEESHRKE. H LA
R, BAFRAGHAFREENITINTE, BATYEARBENEG, BAFR
FEE LW T HEERENBE A ZAIM AT T — AR GMAT Z & i 8
Ke—NMERRWM—BAE, BAFSANFTRZRZLF— LA, EE
TAEREREHNBEET S, GMAT RATREEREX LA T &,

REFTHEXA T —fMiER: AREZFFIR, KEREE, BAHRRKHA,
", FAB, FR®, EERTERE, LA TR EBES, FUF
THERN K. METHAE— M EF A%, G ERB K TIEE
71, RERREMCEOHW, XTREFLYHEXLIF, XA NF!

MR ERTELETEAR. F—, BILH, ETWIE? REERETHT LH
B, AEZFHHRZ 2E, TFX LB, THENERFLADNTET 4G
SHkE? FZ, RURNEFRZFILRAE, RELXHAZI—& &%
W, AFREEAEARA XA, AR, FUEHEERE; £=, BF
REWICR A ETEREANALT, B, AEMEX LR, B8T F AN
BEA, WREE-—ATE-—AFRAUTE, AEHTREFRAERES2
HALETKFLTHITIR, WEF2EH LB FRITETERRN &
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B Fl, EXEERFRAETCTRETEEEN; $1, REFLNF,
BER B BN E, RETNEEHSFANEE GMAT F5Uks, EmE4F
2H, AR FRBAFENTAFKIETNES GMAT. LHAEAFLE
N\, RILLEIE —F A4 GMAT 4% MBA TR LE — Nt EEW L
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MERFSBHHE, ZANVEHAERE LT, EERZLCH; B
WwRE-AAWGLL B AE, @EELT A E-F WA ERERAE
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To FURGRENER, WERERE I SFHERT,

Fhsk: BHATFEI—ATHMER

—TREMEFTLFTEHREEER. RERAN—TELIRRFELET: B L4E
WT, 2N, BTHLEE, £RwfA. XHREHMIEH STAR %K.
Situation (1EJL) , Target (E4x) , Action (fT%) #= Result (£%) . W
o A —A 10 A ERIA, BRXTFRFTHAEF BHN, Ko 8ol &E
2010 FHVHER S E| 100 7 &, BREFRE 30%, #E T CEO mEHEX
(ZETHEF104) . 7

AR BT R B R R R BT TR LI B R R AR, WRXENE
LY, ERZABTHRLETERGRE, AP LEFETAFER. Wi
il A AT T >o<P= i B9 R ST R, (R HIE 27~ & 2 P A4 & 50%.

TAFERFAETH. KA TRIFAERE-—NMEFHRITE, AHEE K
A A MR, THEERFLEFHRT —RINEFRE, EXAEET L
WER, FTREUAHENTA, MEREFALZLHE. 5TAA, REHT
BIA— A, TUEBE-—NMTAREERFCAERAT M 260, B
RN CEELMH T HEALT . IS REFROZENET L — 7
WA FE LI 5 )7

BRERTHIFEANT HAR—ATEHBRE, ATEIAFFEANRF. F
BW—AI4ER, TRRATENAETURERR. Kin— I HETEBERAHE, 7
AR H i AR — MR HEAR, WREENE; AFZZANTE, wRE
W £ A-E0 TR (R, AT DUARI o 3 A B4 77

WRR—ATEHIFEATATREF LR, FRXGEMM, TEETI
W, MLAZATETERY KL 2ERNIE, RELERTT, NORESF

HA .

Bt BERABFERER BEFR

W, WERREER. RERMNEN: BEEHHLAR LR, FELEAEES
Roe BANMERREAR, RELWNENANTRERFAEME . B AW FE T4
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BREIAR, EEMAEARARAEGEERE, TEXHARFHFTHEFEL AR
TR, HEFEERURERT .

BRERS ¥ %  RE ) — R A E A T

HAF L, Gl — Rt £

A~ althe;

BRERTEA (M)

Bo—A1E, TUASH, USFRIT;

UL HFATURAMRaET, EUN-BEAHE.

ERBEEREREEAN, HEAXRETHNIETLARENEH R ERE
TRMARGAE,

o v e

ERMZTEEENERALE. BHEREERE, ERVTESE, HRAK
Xo ILEEHIZ%R, —REZEAR, RERL, THIEE. AHBEERA
ExFat— LA ERIER.

MAF BN

X T A2LBER, AERA - LHFRT-THFRNESET(IEWA
ik — 10 18 7 Pt e e B B

i1
J& >C: Bachelor of Engineering; Major: Telecom Engineering; GPA 3.5

& 2% ## . Bachelor of Engineering, GPA 3.5, rank top1% in class and graduated as
honored student

BRREE: R RGHHRA T wiida, BARNFEFEME, GPA i
ERER—BERE, FNFERN GPA &L EMETHE, FURHELHWE
AUHEWN. XH, T GPATEMHALEFF, 7 LA kR HE
REy ks, BAXBEATERGHTENLEN 25 E, TEEEEH 4.
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J& > : Awarded Dean’s scholarship in year 2004

5P 44 : Awarded Dean’s scholarship for outstanding academic performance, top
1%

BREH: FHREGTAAREER, EEERWREHPAaOINLHE S EH®
"o BaREEHFAK, WRLEAMG, WAHFEW. HLHERELMF KR
LEHER, FAHENT GCPAERRABHNEAY, WRET LH A ¥ JFk
BRFE, FTE GPA BT s XK B 4410 48 7] DL o

il 3
J& >C: Was class mater for four years and organized more than 10 group activities

15 B # % : Elected by 100 students as class mater for actively organizing group
activities, such as annual University Asset Management Competition

BREE: AHTFERAEFREFNL2RS, LENTEERTHT .
RERF AT ETREANTI AN REWNETEH, EERNZRTH
CERRUNEEMECHENEN. wEEARAIRAFENKRE TS, BHE
Ao rmw, EIT RIFRA, TE-EHF.

] >C 4

J& >C: Turned around the company by exploring new clients like ABC to acquire
$999,000 annual order and developing partnership with DEF and secured $100k
annual order in 2006. Boosted company profit by 8% amid while industry profit
declined by 7% due to the financial crisis

& % ¥ # : Explored two new clients and enhanced existing partnership, which
brought $10 million revenue and increased company profit by 8% while the entire
industry operated at lost due to financial crisis

BRRE: EXERTREHKT, BIMRE, EEAEARRREL, #X1 %
—, HULEAEFREX. EFENE, EXW—HIEAEERENMTENER
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BaE—R, REFEFEHXFLEEZHER, HERIXR., §—HEF 1 EX
i, BERER, HATNENEEL,

| 5

J& 3 : Managed a five-year bottom-up, multi-scenario cost forecasting model for
ABC company

4% # % : Designed a multi-scenario cost forecasting model which was expected to
save the client $X million in five years, bring up operating margin from 9% to 10%

BHJRE: Manage = — /&I TR B IE, BRI AT 6 598 AR DL 2 A
do kKER—#, SNHREFEREX T, ARLRET o, FHERE
NEHEFE X,

> 6

J&>C:  As the Asia sourcing coordinator, was in charge of ABC Europe competitive
programs in Low Cost Countries, cooperated with the sourcing team in Malaysia,
Thailand and Vietnam, drove the grow for ABC Europe lighting business and
reviewed with CDE Europe CEO weekly. Finally, successfully completed 20 projects
and moved $25 million business to Low Cost Countries.

52 4% 1: ldentified and signed high quality vendors in low cost countries, who
saved 20 projects more than $25 million so far

5P 3% 2: Set up and sustained high quality vendors for lighting business in low
cost countries include Malaysia, Thailand and Vietnam, quality was maintained
though weekly business review with business CEO

BRERE: B4, TAFELT —MERER, RAXAAREITL, FEA
R, RMLEF-FEIRTL 4T, EROE, AT¥RL. F=, X
—HBWERENRER, ZNURZE. BREXETAMTENEE, TR
FAFE RRIAFFEATENE R £BHMN, AFEM,
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J& X : Earned the fastest promotion from analyst to associate due to outstanding
performance

&2 ##5 . Promoted from analyst to associate in one year, fastest among 190 peers
in greater China region

BRRE: RAUBRREATRERS, v E— I rsdB@RAMA. BIE
BE—ABANEA, WEF BT K., Earned XAMA A X E BARFE, T4
ik,

8

J& >C: Trained and mentored newly hired engineers since May. 2005, and resulted in
every engineer be able to master project process technically and functionally in about
half a year

&% # 3% : Delivered both professional and on job training to new hire engineers in
team, over 40 were mentored during last two years and 100% were qualified within
six months

BREE: AANTFINNETTIRREZE . RXRARART, LEFR
WER. BRI TR, BHARRE AN E RN L KE B9,
T REE AP £ 6 AN AR E BERE LR AH.

RART: REEH, BAEEMASNGFRRERERE, =& 2#RT
H, ZEAE . B FERAGNREEEEFNELER, REH—0FHT
HERALZTREZNER,

(RTESHAWERAGARSETRE )
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£-tE HiEk X (Essays)

ATETRAAXBHNET: FUFHEF I ¥ 150 XC—FEssay. fFA<F L
BXERBHENMFMEFT ¥, HEURTAEWEA, essay A EF
FECER GG ER A L AEDLE AL BN E . Essay X T
WHLER? PHEARE: TUEREER, WIULEFEER,

BFEFREAN—NEEREZFTHEH, FENFRBEAZNAELEBL £,
FEIR et s. XALINEGETENTE, SoERXR5H%, B
ENFE WA E KA AT, Essay AR FK GPA. GMAT R4 . T{EfE 7%
E—H, RASZBE PR, REEH—ZERE, 2TETREESH
R AT 8y essay A BE K 15 KB, AN5LEE v b essay LG HI“E 7 AR ET o

XYL KA E essay Ao E o EIR R A AT ARAM, BALAAFT AL F
., dEH. Essay WEHDE T EHWIFHA RHT TR B, REF— 100%A
SFNIEEI AR RN essay . FRMRZETRHAENFAEZNEE, EFFEE
THEFEALWARTTRE N LI —BEXRANEEEZAER LHRE,
ZURANMTAEFFEANNEANEHT — B XERE T — B EITHLIF

#H
ANES)

EX—EE, KoER - LEKN essay THME—TNENK S FHDPA
G GEETHER T RS E RN AR essay 4 & KB essay, 24
HHY essay £ T GE R B m 1Y essay. RN B FAL, Wik, LR
738 1 W ) B H A4 B essay

BEEREWEX

AW, e ist, GAEEARETT, AHLEA esay WHARET —
WR? XFELZH—F L B, wRAZFHAMNER-—BLH, HFR
THREHEE— T Esk, mEalE, HEAY, BT E, 216
ERERATSAARE, PEAFIROARETENREZNBERRETMN
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2, MEAHRESZHL—%T .

Essay = — 1"k #F, E—H AR, TAZFEA, TAZRHAFTEAMMER
Fr, WAHRMBAEFHROANFER, ZELAEZHEREL, W ZFXH
EHRE, WRR, RET —FEA, BEERIANE—HIZHRFHNE,
CEERNEIRT Ket A T EEL, RAEET —F essay, HAEERTH
REMNBERHET, KT —NMERER, —MRAREHNIGT R, FEE, 7
mAA, FRE, AME TS, IFENEFATRBCE, TRKIAM
Ho

Fril, &AL, #H0 essay EaLAAT S KB o ig ABIRF, JFETHIE,
SIANKE, tBeRELR, MHRAMGEILREFRELGNER, TH2EF
Ao 1E o

BRTEBANE, BAPTHHEAEEERE, BEZRARFHEX
ELE—MBMLE. X, BIANKE, BEEXZR, EEFMANZEIH K
WA UANREE. NEERLT L F)ENBEZ R, CREHBMEREL”
£ essay. HIFARATLETIN 2 HERTFENE essay, BT AFEX
HANEFMEST, RTRAGH 2HEXE2>ZEFR. I, HAMA
KA, essay EREZHALKIR, AT BFLRIEXHET; ETALFLEL
£ essay FHERAFAI UK, BM MU A RBILGE, HELEETE TRANK
WdE, EEZRREE.

Essay 5 £ % 4 R Ul

T I NG essay BB EARE N Z 7, KRN —FFHEM—FFH
B: NHEERBET WM &Y essay, & & HA AT 3% 1F B f X0 ko R
R, MEELERTARNEFEERER, CERFTRNEAR. HFHIAZ
KEFEANNFEXHLERALA LS essay FEWEAER, EERS
HiF AN EERERNBEREF ARG, UETREAHER, UL, AEX
BMANF, BEFEHEIMBER, GHEHER essay, REEAEMFFLHAT
—ARFT.

MBA #if essay 5 Ee & A RN @ XA ZH A FENER, HLFEN
BETEXEMFEMEERN, SREXUELMHR; A LRENEEFL
XEEEATEETA, GENFLZEERN —fiEA, EERENE
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®—: FRUBAHA,

B NEEF,

B = XA,

FM: UMLK,
FH: BREALE,
B EEILR,

EFHARHMERANER, BZFMNERNRTXENEHNER, ETHH
B, RAREEREFFENZEMWEN, THREA,

$—: ZTHRHA

FTAARCEHERR, 2eXWEAARMENBENETAAH. ETEE —
R oessay ZHl, BRBEE, ARXENEAZM 4, BHRANEIEAZEM
L, BHZAPHERF £ E TN BRI & F AT AR & AR
WER, BHEH, FELERE - BE ML E A,

AR LHEEAAATREM AR, REE. EBRNEEERGE". £X
WE—B, IEF B, NZALXAEWNES; MW, F—BNE a4
MZaX—BNENHE; wRIUNE, XENRE - BME - BHORE—
AE AR AL, BRBEREMFTE IR, B2, BXENARMZT UMUAE
W EXEFERMEENE—F, RaphELE, RAERHTHXENE
ENE.

XMEETERATH, ERREGZEFELNARIIR, XA E—F
THMHETRNIES, BEEN. ATENHARIX, WREKT Y, TN
W, REREAFRIRT ZHNIIN. —BEXEXTELAERKR, ZRER/
MAEESR, wRERTEANREEE, HHLAHERETT, RBETHHK
BE, ARAREWSEN, XEARTER, ©TRH. FEATHIEX
¥, OAABERAEZEEER, BERXRENE, FEXFLENLGH,
BEENETTELE

WR-FHETRENZIHNEETR, LTULEERECHREEZEXETH,
o B R E AT G .
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B=:. A&

NEEFEZRAEXNEG—HIEHRENFOCREMRSE. NEEFHEARERTE

—BEXE£Hk, BBINY, sxHE4%E, BN ME0, WHE—aEKD,
AE—REHKS

FAEME —AE LTS, EXENFORERAFE. FENWEER,
BTN RR, EREMN LA, HAAAHLHFENTH, HIED. LELT
DLIE | START 7T, Wit 4% EAMBEEM SR,

A HEACRERTRETRE. HHENFRN essay #FHFHRH . FRMK
FFHAERATERBEZRAWIHE, TEZRFREAFLENRK, K
ZHE MBA T, MICHER, ENHEHZLHK, EHTERMT R, BF
REMATRE ., GXEMAENELFH, aWFRIENARBAIER, ZH
BAET FREEEKT, BT HR? T, —HEFBERESF, BX
B, BAEXK, WREFEUBTHNRELBRXEANL, MERIML,

EIAGH essay W EIRLE & HETAASZ £, FRIEEZFE A+ E AN
ERIBETIEN. EANEF, —NMNFEAZBARBE, wEFEME LN
F, EET4ERMEAMN, RECENE—ANER. tEZANRMEZ,
HeP: HE, RRENERERFEW! REEALZF LMW, FoF
B, E—AE? MEEBAALSHEERE: REZ-AER, TUD? wRE
XHFEFEER essay BEH, XENEARLEARZER, MR AENMLF
K, TAARER 0% RBig£EHE N ERFLER, EANELUE; &
BB FETEANNRELER, I FHTRRTE, ERHEEFE
HHEH essay, PABARH— A F R ERHITE, HEZRERUNEA IHN
5 ANEE, THEHRFER, FHRAERKENFE, HFHRAESRZ
2, MHFHFERARERAE XNBER, z5. BELRFHWETS?

EFAXEENESPXLMAERST, EUAALE TR~ ARE, BER
EEH— A RAER. B BEHLE,

= XXNAA
XHABEHREEMENEZEFHER L, AXEEF—FPHEKR, X HE TS

2 s aE, STARFEAMYE, BiR, HHAHFER,
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XEWAFEFEH, TEN. RITFW essay BTN ZRETHAEE, 7
FEEHEMNGH ., —RKNHATEAETFEF, RATEET AL &
WERER; —RFEXELEARFR AR, AR EH VI HE, &5
NERFESRE ML, TEERNARWAEBLXERAE — A B I 9 E
. AR, AlEG 2 FTER

MBEALR, XRERREL A LT, AFEEG0tTHE, EEEEY
EHARAMERN LR - MANEERE, EXABHEIRST, EFH KK
BT E AW ER, FENENEE, N THENRZEMRE,

ANFRERHEFEXIMUNFEZA . FEARTHEX S 2D DH AHE
Hekil, BEEW, VERMEHELAT D MEEAZEFFALENW, &
RN AT EX ¥, FELMTHAFEMNERA RAAF A i, FE
ARKERBHEL T, RERGERE, ROAME, ROLHDK, ARAF
gt FEAMNAH, RERG L OOEW, —BAGNE, HIE Y THE
R, SBRARET B,

FW: ALK

A L, essay WRUDILA. XBFEEW 7 AR EAANIKE B T8 7K
Z—, WERFWEKRECRNHTT. RRAERXRWER, BAMREENFE,
HAWERFERMANERZ . FRBAAFIAZHLZLUERBRTH, FX
EANHATARAERFRECEN/ NI ZIRBHUSLRWET, &
KREEFRFENH AL ARE, (B2 LAY Fr Bl o 32 55 Al BT R &3
FLEANREBEABE. AT ANFEARUZRES ANFTE: AT 22—
WA, TEEa#HEES? PEASKRATHAER, ERBREXEAR
L LBEZHERNRA s, EREMINTNTRE, H2EEZREAARE
—E-RWEBR, #ERT 2010 FHEEAITAS (FAR) . i E, RA
NFTRHEEE, —MATREH. UTLARZEXE AN ELET X% essay
B R W B 1,

PUNLAE R BEMAD, ARFRMEL. BREFTZRAERRUA, A
EARNARRTE, MEFENLAF ELEARLENYBFRE, AR
essay TMEE/INFEIL, RE@#BNFILA, MEEERZWHFEZ LA, Ta—
TE M XET &L R
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BABMZERLAR, BABARLATF, TEIRMRAENXERZTEA, A
XFE#ECNZAEML, BN ENZEIEEELHNTAZL. REER
EZAEAM, #B—PeENEE, o, A THI-EAMBERVE, &
REEL2EFERFMILREZNIL, W AEMARRIILIRE FA FER L
SF@. KAMWEEFTZEAABHE TRERXBZIAMNER, TEEAE
WML L B B, ERL, wEmRA,

%ﬁ: /@J@ﬁ&

BREALERIAEVNLAWERM L8, XEFEENNLBTEEAWMLS
ey, REREERAEENATEANKBRATIL. WAH, —HERN
FARANFRVEZEEL, TEREWRTIILR, REp EARREGERNF
H: XXGSMEE, TARNAXZENZEARERZT AL, FMAHMEZEF
BT, EHNTRRESTHAA —ThEREFEEREN LR, HEvRREZRY
BKs EAMMIRE-PERIARK, T CARRET RENAR.

ZRBEMNAE, NE-—RXEWNTAR. — %, CEEXENRE, EEX
ANEAI R E B — X, ZEFRETHTAMERG, —K, EXBTEENE
REFPERE, ZREZREREBEENAE.

g EELR

XETMEEAER, EERARE, ARENEE L RTIHIA. LW FEHEARE
—NEAWEF, WA TEX, AT XFHEEH, EXUNEE LS —
T—ARK, ATfeyx LR AMG, £ YL H RS SFENR R
FERARZAM. TREHRRASBE, REMREA—ITFE, W THHEFR
#, WAEHLENEFEMER. FUATER-—IABRA, SHEN, %
2R, G RIAT, MEEE-IFOLREANA, TE-BERRWAH

/M\ o

Rif, ZBMEREELR, TREFBRRE. BAEARALE, REREHREL
M, TEXH., TEEEANTHE essay, EAHHFEEFEHMSHE XL
o AR ATREUFFTANTREZRWA—F LI EFHEIF LXK
B E Wi AR AR, A essay, flEFK: RATE EA S A EE R AR
7, MEBAELK? AW MHET? +EEHTFENTHRTA DB
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MESBRENZTAEFNLAGXIERNHRETT, ARRRBBY, Mkl
R%Z +E#HEAN essay, LA+ N AAUNMaE I EREERS, EERER
B, z®¥Rx, BAER, Ny EEEWERERERE. TRF—K, T
FERELAEE, NREHRTALRT, EXREDEPEHTLT . BHEFAK
BEHNEHFPER, EEHOHRT . TREAEZERA-ANTERPRER,
UHigEEMIE. #R - FEELREENANWES, RUEZT S M, R
KA. UL, TEHE, wiF essay F&/DW, MEHID, £EF, —&E&
BMARANELAR S, RTAERTABERATUN, BEAXLEEBRIHNE
THORH, LA

HERREERS AT POEREHI, MIREHERTS, RANFL—F
XE, EARIRE, RAREEET. B AFRMREEKEDH KL WH
FlmEEET, BALXRAEA—ANE T, HEAER. £FFEE,
S ARTH T, SEUEEMTRBLUNEAWR, XEEFHRER
WEHE, CERE, BTRAE. AT HETHL, LAESERITEE
EAGR, AREEETEARRUETRTX, EERTFHESLA.

RERIERBEAESER, —FRERAZR, AR AAABREFHNXE,
TREF AT, LEE AT ZIAMH M.

R

B# T essay BIEMNEARER, THRTUFSE —F —FPHNERT A —F FiF
WX T . 5 essay &g —F & H,

FHREMEIRAM LBR X 4 —#8, BRRXEXE, ¥FRAEEZTHFHE
AR ER. ABNERREZNAFRESATENER. EFAGETH
FIRREWESENZAENER, RAEBEMNTANE, BEA—HETHAH
MM —ANERTREN, BATEERFEARNFTEHE R, RE essay 8L
BN, BREH, PRERFSIFEREFEALIA T LAFRESD:

1L &7 ORATUE, #F—FHELEAF—ATHK. —ATEH. —
MRE, ARAR-—MPEA, RLABNAFFREZRECWEZRE
RN . T, RESEAATANHFLTRNREZWMLEE, wRAF I
B, EEZWRNWARENAWE R XN EEHEEMRLEHE X
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b —MEF, L=t —&A
HHERE, TREIXMLEF
L, BEFEAFH
HIAT .
FRARTEEFABHEREREANFRZ —. XTERRARS, X
Wik, RERHAN, FRE, %% miEx 7w HFmE .

RAEME T REERTHWEE, XEFRE
WeT; TEE- T ER, AFAR, F
MET —HEXH, ARAERELNNT B

FA: FANIRALRHENFEMANBEBACE RIAF I RER
WMEFZ2F], HHARTESREGEDT, MZATXARITOSE,
MR TFINNFTITUZZHFN: PMAZKFEL LS, BEEH
GMAT, (EfRLE, BAXRELMIHE. TEMANAE CHEFR
F, BT - MHREZUHER, 247 GMAT 2REEIWMES, Z#
Y FRABCAE . REZE E— R 750,

. BIFTRE/: Google By — & ik &L AIFTRE 1R T £ TRrlev s . AIKE

essay EokW, FTRAMFRUBAH, TEMXENE HHMBAF. €
FrR-IEH, —HASEENELETX. KU RIAATEN 4
MRk, BENARENERARZERGEE, TERECTHANETH =
FREREFRENET, BEEENXMH, FELERH, Mt 750 EHT
B —f ok . HERZHARAH.

I afFrEn: BIAEFETRERILA—REART — TR AHE. H
SR THERNES, RAEISRRAWMRKAE, A —Iw—AT
W FrEmENAEREST, HELEDAEEAR T RERAERANED.
TRl F LR UREA NIRRT, TREWER T RES, EEHHE
AT EEANRELEHERA

L HETER: HAFTERSRNT L, A RAZARRT UL EZHL TR

BOHAARRE., BEE -2 RERRBHVE, €7 AT Z#ED
=, o —AERKRTLY TRNTZREE, FAE REFREA,
B LA B — SRR T R O3 7= e 9 R, TR O B eV B AR
BRI

L A ETHIAR: FRAERAEFIEANENLR, WFELTHFEFEAL

WIARETH. K essay N Z @R NHg, THAEFELEER
WY HEREA. ThEFLAE, FXHNEEXETEHAECAZEE)S
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FPEHTH LA, AHLREMMUBHAERF 2HNETEN . K E
FINR, TURBRE - AR S ZE, w2 ET,

THE essay AR KRG, FFEE-MHAWULATATFOEAE, THR
BULHWZIIENE, RHAFERERZEN —KKE, UFHEA

RMEANBRRESES, FELRWRER, WRFFAFRHAEELARZ
HEOAE, CRA RGN EPMEENTEEFRAZ TR, BEXEERI
Tl Wk, FELTFAN essay & B B9#FEz, &7 AR B2 K i FACH
SMEREHN, NTEBRFROANEEMFE. FEENE, KFELHE
ARAEEEREAR . BRE, EHRINREEFA4SENEL,

FERETHEWER, BETARRLELENHET . BEAKNEUN ECE
BHLENAEZFFILRELHAE, REWEXY, TREARIFGET essay
W RS 2 X AT ERMRE = 0d, BLAAHLTE, REAKREEL, Hk
HENGE, THRIAN, BRERREACERIT AT, T2EZE X457
AT B R A G T B S,

MR R T dLxE THERIALEH essay B E 5% .

%A

FHET, BETRFEREAEERGELEM ., WAEFHERZEER? 7 U
ZH U T 77 %

1. REEZLEALIHECHANE, TRETIHFLNREF EFFH, &
R E KRR, FOMRE TN, FABBRELERENERE,
U T AN R RE B B 1F essay MU RLAT, XS (EA IR A E A A B

2. FIHECAREELHFR T H2, AftakK, H45BEHAERH 4
FEH R

3. REME, RAHAE, HREAERF.

4. FEAING essay, EEFE/DR, BEME, KO- TRAT/\Z, FIFH
REG MR IR BT I B A A % B iy — LB 2

5. ERFHEHMWEAEFNAKR, B 23404, t/LaHE, FHEZEFT
BHOHRZ, AEEEfTnEL.,

6. WEFTAMER, AN ELLTERAEE.
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7. BEAFXWRE, NHFHATKRE. 28, TEFHR, MEZRE 17
A A EREERGFERKRE,
8. HE—RMEKEN, #HEEEIM.

TAABRXATBEAMRKE, FEETITRAKLT, — I HFHELYZ—
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Writing Effective Essays

Essay Rationale

We rarely are asked to think deeply about what is most important to us. Stanford
professor Bill Damon's book The Moral Advantage: How to Succeed in Business by
Doing the Right Thing contained the following passages that might help you as you
write your essays.

"We are not always aware of the forces that ultimately move us. While focusing on the
"how" questions—how to survive, how to get ahead, how to make a name for
ourselves—often we forget the "why" questions that are more essential for finding and
staying on the best course: Why pursue this objective? Why behave in this manner?
Why aspire to this kind of life? Why become this type of person?

These "why" questions help us realize our highest aspirations and our truest interests.
To answer these questions well, we must decide what matters most to us, what we will
be able to contribute to in our careers, what are the right (as opposed to the wrong)
ways of behaving as we aim toward this end, and, ultimately, what kind of persons we
want to become.

Because everyone, everywhere, wants to live an admirable life, a life of consequence,
the "why" questions cannot be ignored for long without great peril to one's personal
stability and enduring success. It is like ignoring the rudder on a ship—no matter how
much you look after all the boat's other moving parts, you may end up lost at sea."

Essay Philosophy

The Stanford MBA Program essays provide you an opportunity to reflect on your own
"truest interests" and "highest aspirations.” While the letters of reference provided by
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your recommenders are stories about you told by others, the essays are stories told by
you. Please think of the Stanford essays as conversations on paper. When we read
your file we want to get a genuine sense of you, which means that you need to tell us
your story in an authentic and natural way.

Our goal in reading your essays is to understand what motivates you and how you
have become the person you are. We're also interested in what kind of person the
Stanford experience can help you become.

Reflective, insightful essays help us envision the individual behind all of the
experiences and accomplishments that we read about elsewhere in your application—
the who behind the what. The self-awareness that enables you to write your essays
also will allow you to succeed and grow at Stanford, so that you may serve
organizations that change the world.

Essay 1: What matters most to you, and why?

In the first essay, tell a story that only you can tell. Most essays address the what
through descriptions of people, events, and situations in your life. The best essays
emphasize the why, showing how and why these whats have influenced you. It is not
solely an experience, but also your reaction to it, that defines you. While many
candidates base your stories on a similar what, the why allows each of you to tell a
story that only you can tell.

The most common mistake applicants make is spending too much time describing the
what and not enough time describing how and why these guiding forces have shaped
your behavior, choices, attitudes, and objectives. What matters most to you and why?
is a personal topic that requires a personal response. As such, please be assured that
we appreciate and reward thoughtful self-assessment and appropriate levels of self-
disclosure.

Essay 2: What are your career aspirations? What do you need to learn at Stanford to
achieve them?

Please note that this question comprises two separate but related questions. Answer
both.

First, we ask you to describe your career aspirations. What are your ideas for your
best self after Stanford? What kind of impact do you hope to make in your
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professional life after Stanford? We consciously moved away from asking you about
your short-term and long-term goals because we really do not believe you know (or
even need to know) that level of detail to succeed in the admission process. Though
we give you broad license to envisage your future, you may find it difficult to explain
why you need an MBA to achieve your aspirations if the aspirations themselves are
undefined. Be honest, with yourself and with us, in addressing those questions. You do
not need to fabricate a path if you don't have one, but a certain level of focused
interests will enable you to make the most of the Stanford experience.

Then, we ask what you need to learn at Stanford to achieve these aspirations. How do
you plan to take advantage of the opportunities at Stanford? How do you see yourself
contributing, growing, and learning here at the GSB? And how will the Stanford
experience help you become the person you described in the first part of Essay 2?

You should have objectives for your Stanford experience, whether personal,
intellectual, or professional. The implication is that there is a gap between who you
are today and the aspirations you've set—otherwise, you would just go out and fulfill
your dreams today. So you need to tell us how the Stanford experience will help you
bridge that gap. There are a number of truly amazing business schools, and we
humbly count ourselves among them, but Stanford may not be the right school for
every candidate. So ask yourself how Stanford can help you—through knowledge,
experiences, insights, relationships, skills, or anything else you imagine.

From both parts of Essay 2, we learn about your dreams, what has shaped them, and
how Stanford can help you bring them into fruition.

Essay 3: Short Answers

Unlike the two essay topics, these questions require you to reflect on recent
experiences. You must share insights on an experience that occurred within the last
three years.

The best answers will transport us to that moment in time by painting a vivid picture
not only of what you did, but also of how you did it. Include details about what you
did, felt, said, and thought during that time, along with your perceptions about how
others responded. From these short-answer responses, we get a sense of you in action.
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Essay Tips

Moving beyond the essay and short-answer questions, 1'd like to offer some guidance.

Tip #1: Answer the question.

My best advice for writing effective essays is the simplest advice: answer the question
asked. This may sound like superfluous advice. How can a thoughtful applicant spend
hours writing essays but not answer the question? It happens frequently.

I suspect it happens like this: you believe that, for Stanford to admit you, we must
know about a particular experience (or a certain set of accomplishments). As you
write, your primary goal shifts to finding a way to highlight that experience...whether
or not it is the best answer to the question asked. In short, you have just lost track of
answering the question. When this happens, it’s clear to the reader, and it rarely
strengthens an application.

Tip #2: Don’t try to stand out.

Yes, each of you is unique. Yes, differentiation is essential in the admission process.
But no, you should not aim to stand out. Bear with me on this...

Differentiation is a byproduct, rather than a goal, of the essay (and the entire
admission process). This is a distinction that | often make when I'm talking with
applicants at admission events, so you've likely heard this from me if you've attended
a recent information session. Think of it this way: if you focus on standing out, you
often have the opposite effect. How does this happen?

Well, when you focus on standing out, you may believe that you need to have
accomplishments or feats that are unusual or different from your peers (e.g., traveling
to an exotic place or talking about a tragic situation in your life). But how are you to
know which of your experiences is unique when you know neither the backgrounds of
the other applicants nor the topics they have chosen? What makes you unique is not
that you have had these experiences, but rather how and why your perspective has
changed or been reinforced as a result of those and other everyday experiences.

That is a story that only you can tell. If you concentrate your efforts on telling us who
you are, differentiation will occur naturally; if your goal is to appear "unique," you
actually may appear more like other people who also are trying to stand out.
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Truly, the most impressive essays that we read each year do not begin with the goal of
impressing us. | often say that most Stanford MBAs have excelled by doing ordinary
things extraordinarily well. | think this applies to essays, as well.

Advice #3: Focus on substance, not style.

When we read great novels, we depend on the author's storytelling skills to engage
our imagination. We parse the carefully crafted sentences and delight in the choice of
words, tone, and cadence.

When we read your essays, however, we read for content. That means you need not
worry about every single word choice, as if your reader is Michiko Kakutani: after all,
you are applying to a school of management, not creative writing. We expect a
carefully crafted composition. We expect correct grammar and clear reasoning. You
do not need to worry about a dramatic opening scene or about a sentence that serves
as transition between your essay topics. Worry about your argument. Worry about
authenticity.

The essays are important. But they are neither our only avenue of understanding you,
nor are they disproportionately influential in the admission process. Please be
assured that we will admit you despite your essays if we feel we've gotten a good
sense of you overall from other aspects of the application.

Tip #4: Accounting Versus Marketing

Alumnus Leo Linbeck, MBA '94 told me something on an alumni panel in Houston a
few years ago that | have since appropriated.

Leo said that, in management terms, the Stanford essays are not a marketing exercise;
they are an accounting exercise.

This is not an undertaking in which you look at an audience/customer (i.e., the
Committee on Admissions) and then write what you believe we want to hear. It is
quite the opposite. This is a process in which you look inside yourself and try to
express clearly what is there. We are trying to get a good sense of your perspectives,
your thoughts on management and leadership, and how Stanford can help you realize
your goals.
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Conclusion

Once you have completed the business school application process, | am confident that
you will feel that you benefitted from an opportunity for structured reflection—
regardless of the outcome of the admission process. | hope that you will approach the
application process as a way to learn about yourself—that's the goal—with the
byproduct being the application that you submit to us.

As Professor Damon would say, we are helping you ensure that your rudder steers
you to the right port. (That sentence would not be necessary in your essays. ® )

Derrick Bolton, MBA 1998
Assistant Dean for MBA Admissions
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MBA Writing Diagnostic

The purpose of this note is to aid students and instructors in evaluating writing
mechanics-issues of style and organization-in a business-school context. In this sense,
it follows the relevant precepts for this audience set out in Shrunk and White's The
Elements of Style. This note does not touch upon the many forms of writing frequently
used in business, though it does supplement Mary Munter's The Guide to Managerial
Communication.’

The issues raised here are the kind most commonly found in writing by people trained
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in analytical thinking. On the one hand, given the current emphasis of secondary and
university education, it is possible that high-achieving students have done little essay-
writing and therefore little editing for clarity of the type that is common in courses
that further the lessons of introductory composition. Training in basic logic seems a
thing of the distant past, and exists, for our purposes, largely in the training programs
of consulting firms.

On the other hand, a predisposition to analytical thinking tends to raise issues of
"audience," both on the level of style and organization. For a bright, analytical
person, it is tricky to make ideas plain without sacrificing content. Sometimes it is a
case of wordiness; more often it is leaving out supporting details or evidence that may
be obvious to the writer, but not to the reader.

This manifests itself in the omission of logical and explicit transitions from idea to
idea; that is, from paragraph to paragraph. It is something of, but not wholly, a myth
that this problem stems from the now common practice of writing PowerPoint slides.
To be sure, thinking in bullet points does not help; yet bullet points can be cohesive,
logical, subordinated and concisely substantive. A good writer should be able to write
a good slide.

The second issue facing writers of managerial prose today is that they are
increasingly doing so in a second language. Here we find two categories. The first is
where the writer's meaning, and even some subtleties of meaning, come across well
enough, but the reader is distracted by, for example, the incorrect use of the definite
and indefinite article-the problem plaguing writers whose first language is an Asian
language, or Spanish, or Finnish, in which the definite article "en" is attached to the
end of a noun. In this case, writers must decide if they are willing to put in the time to
learn to write English prose as if they were writing English as a first language.

More serious problems arise when a writer's meaning does not come across because
of issues of diction, agreement, and other basic grammatical errors. This cannot be
fully addressed here, and the writer must seek additional aid; again, Strunk and
White is an excellent reference.

Micro Writing

At its most worrisome, issues of style have not so much to do with the way you express
yourself in writing, but with fundamental difficulties in expressing your ideas. This
can stem from a number of problems: word choice or diction; convoluted or incorrect
syntax; run-on sentences; agreement of number or tense; excessive wordiness;
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grammatical mistakes such as use of the possessive, pronouns, and the definite and
indefinite article; and repetition. As a result, the reader gets lost within your sentence.

Readers also get lost when they are improperly targeted. Whether the prose itself is
"correct,” the failure to identify and speak to your particular audience can mean a
failure to make your point. This problem is widespread among bright, analytical
people--just because you understand something, you assume your reader will Don't.

At the next level, you are able to express your ideas, but they could be expressed more
accurately, clearly, concisely, and lucidly. At this level, many of the issues just listed
come into play, albeit less severely. Other issues that might inhibit your effectiveness
are the overuse of declarative sentences rather than cause-and-effect structures or
sentence variety; overly long sentences using too many prepositional phrases; and
inflated diction. Here, the main culprit may be writing in the passive voice, employing
jargon, or overusing the many forms of the verb "to be" (related to declarative
sentences). The quickest way to check this is through editing: Circle all forms of the
verb "to be" and all propositional phrases (beginning with to, for, of, and so on, then
see what you can eliminate or tighten. Writing is editing.

Finally, "style" means what it may originally have suggested to you: the style in
which you write. Is your prose jargon-ridden, journalistic, too formal, or too informal
in tone? Writing can convey a denser level of information than oral communication.
Still, a good rule of thumb for American managerial writing is to avoid writing in
sentences you would never say in any setting, formal or informal As you seek your
managerial voice, strive to write in a way that expresses your own voice, that
"sounds" as if it is written by you, not made up of buzzwords.

Macro Writing

The unit of organization in composition is the paragraph. Thus the first question in
organization is whether or not paragraphs "hold together." A paragraph is the
exposition of one idea. At the graduate-school level, you will be dealing with a set of
concepts that most likely will require paragraphs of some substance. Paragraph unity
does not mean sets of one- or two- sentence paragraphs, even in business-oriented
writing. This is simply choppy paragraphing.

Some people write with an outline; some people write to see what they think. In either
case, editing is essential. Does your paragraph have a topic sentence? Is the
paragraph an exposition of the idea stated in that sentence? Are paragraphs mostly of
the same size accommodated to the length of what you are writing? Are you writing
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"to scale"?

Organization can also mean the order of your paragraphs. Do the paragraphs
develop your main idea sequentially, or do they seem out of order? Could they be
more effectively placed? In drafting, you may not arrive at your central idea until the
final paragraph, but this means that in editing you should probably make that your
first paragraph and adjust accordingly. Good business writers use format, but they do
not use it to let them off the hook by skipping logical development and effective
organization.

Focus

Assuming style and organization are under control, the hurdle for many graduate-
school writers is moving from one idea to the next, further developing an idea, thesis,
or, in business, most likely a recommendation. Are sentences and paragraphs working
together to develop your central hypothesis? Are you technically in control but
making too many unsupported assertions (plainly related to style)?

The trick to focused writing is making adequate transitions from one topic sentence to
another, clearly relating all your points for the reader to your main idea; or put
another way, taking the reader plainly from idea to idea. Contrary to cliches
suggesting you should end up where you start, at the graduate level, you should take
your reader to a new and more sophisticated level of understanding of the topic under
discussion. This can only be done if you are writing to scale. Is your focus split
because you are taking on too much for the length of the assignment? Do you have
the grit to eliminate what is unnecessary or to resist sticking in one extra idea that is
at a tangent to your purpose? Again, the words most often used to praise managerial
writing are "concise" and "brief," but this does not mean you write so sparely that
you do not get the job done--you must, for example, build verbal bridges between
ideas within and between paragraphs. Brevity and concision are often a matter of
using active voice and active verbs, not merely writing less. Focused writing is thesis-
driven writing. You may not always use it, but you need to know how to do it.

Expressing Your ldeas

Problems of style and organization will significantly inhibit your success as a student,
in writing exams, essays, cover letters, and resumes. Writing expresses thinking, and
even though writing is a technical challenge, you will be evaluated on how well you
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can express your ideas and present yourself. If you wish to perfect your writing, ask
your instructor for suggestions or referrals to others who teach the narrative model,
and perhaps make arrangements to visit your university's writing center.
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The Compelling Story Technique

Once you have grown accustomed to the Behavioral Answering Technique, you can
expand your answers by turning your examples into compelling stories. Instead of
merely providing an example that suits the question, weave the example into a
compelling story with personality, flair and interest. Captivate your audience by
providing the details and nuances that bring your story to life.

Consider yourself the author of a piece of fiction. As you put your plot into words, you
must give life and meaning to the characters and surroundings. Provide the same in
telling your compelling stories. Build the framework and background for the story.
Add the elements of interest and intrigue. Give the plot twists. And show how our hero
(you) saved the day in the end.

We all have compelling stories in our past. We tell them to our friends, our family,
and our loved ones. We laugh. We cry. And our hearts yearn for more. Yet we
sometimes lose these stories over time, or bury them in our long-term memory bank,
only to dredge them up at reunion time.

The key to retaining these compelling stories for your interviewing is to write them
down. Go over the questions and bring to mind the stories you can weave to provide
your example in living color. And as another compelling story occurs to you or as you
find yourself in the telling of another interesting tale, ask yourself if the story will
provide potential substance in your interviewing. If so, write it down.
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After a period of time, you will have a collection of compelling stories to guide you
through your interviews. As you become proficient in angling these stories to fit your
needs, you will find yourself steering to these stories to illustrate your points.

One example of a compelling story was told to me by a recent grad, who answered my
question about her organization skills by telling me how she planned and organized
the alumni dinner during homecoming weekend, including full details of the
management of twenty different student volunteers and coordination with six different
campus departments. The event was a resounding success, but there were several
challenges which she needed to overcome. And each of these challenges provided a
compelling story of its own, as she was able to show her ability to plan, organize, and
develop a team toward eventual success. In the end, she received a personal letter of
recommendation from the President of the university, which she presented to me as
validation of her extraordinary efforts.

Another compelling story was given to me by a current student in reference to a
question about his lower than expected grade point average. He related to me the
amount of work which he had put in to finance his college education, averaging thirty
hours per week and occasionally putting in as much as fifty hours per week. He was
eventually promoted to department manager, even though the employer knew he
would be leaving after completing his degree. He recounted the story of the meeting
with the employer in which he tried to back away from the management
responsibilities, asking that one of the other department employees be promoted. The
employer called in the four other workers in the department, who each personally
asked that he take on the job as their manager. This student successfully shifted the
focus from his lower than expected grades to his outstanding performance on the job
by the use of a compelling story.

How do you know if your story is connecting with the interviewer? By eye contact.
This is where the interviewer will show their interest. If you are not connecting with
your story, decrease the amount of detail and drive home your point quickly.
Depending on the personality type of the interviewer, you may need to adjust the
length of the story, yet compelling stories work with all personality types. With the
extreme driver or analytical personality types, you will need to keep the details to a
minimum, while quickly making your point. Usually two or three shorter stories are
better than one long story. At the other extreme, for feeling personality types, you will
perform better with a longer story and more details. How do you detect the difference
in personality types? By continuously striving to stay personally connected with the
interviewer. If this connection appears to be lost or fading during the telling of a
compelling story, shorten the story and come to your point quickly. On the other hand,
if you have a captive audience who is hanging on your every word, provide all the
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necessary details.

The key to using compelling stories is that stories are remembered. Stories are what
make you human. Stories are what put a face on you in the mind of the interviewer.
And stories are what they will come back to when you are being sold to others
internally. When that time comes, you have given your interviewer ammo for helping
others to see why you should go on to the next step in the hiring process. Or be
offered the job.

Rk B A7 essay & & AEAT

BRHHZET, AEBRAANINEE, £l FHERMATE. £THLE
PRIXR essay R THEHIEX WP RABUEREEN—R, REFFEANE—
KL T4 IR X & essay %, 2|7 R X H deadline £ 2 B % R, A7l h
%l

KR essay WA ERAEE., — K5 HFIFH career goal i % % 4 X
Bo: XENEHFA —NRATE WA EAF, XA EmRaissgE =2
TR ERR, hRRKAEALTHWAL, MHEAEFAFTLTEENRRPER;
E, Az e —EEREETEFNE T TR,

THEXRAXHE-—CAEIRFTR, A¥RLVERAXERATE, EXxER
EETHRZRWERARNAGRSNTRZF. EHRAF. BH GAMT, &4
GPA., BMFIRHHEIZOATY, KEFRK, AR RAERE, ABd TR
MRE, X EXFERLT A LR E IR,

L H: What is your career goal? How can ABC MBA program help you achieve
your goal?

X

After earning my Masters degree in Electrical Engineering, | led (with two colleagues)
*T*’s network/spectrum planning in the *F* area. | constantly modified the spectrum
plan for over 500 cell towers to ensure that the 1.2 million subscribers in the region
enjoyed the best customer experience. Many large problems required that | learn to
delegate and manage my time effectively to solve them. | had to be able to
communicate with engineers and also had to market my solutions within the
organization, which led me to learn about all of *T*’s business areas. During my *T*
tenure, the performance in our region improved by 32%, best among all Northeast
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markets. My experience at *T* gave me a solid technical understanding of the
wireless industry.
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However, my exposure to different fields gave me the ambition to move to the
business side, so | joined the *I* Consulting Group as an analyst. *I* is a boutique
management consulting firm focused on cable and media, and | have been able to
contribute to shaping the future of this industry. In addition, 1 have built strong
project execution and team-based working skills through this position, and the
experience has prepared me well for my future. Four months after I joined *I1*, | was
placed on an engagement for the *C* company’s Chief Strategy Officer. Our team
was asked to estimate the business implication of growing video distribution
capabilities over the Internet. | was responsible for developing part of the cost
forecast model for client. | laid out the framework, communicated and confirmed key
assumptions with the engagement manager and client executives, and delivered a
sound forecast model. Then we analyzed the competitive advantages and
disadvantages of *C* against other Telecom-companies and provided customized
mitigation strategies. The CEO was very satisfied with our final presentation and
started several major initiatives based on our recommendations, which are estimated
to save *C* an estimated $700MM-$2Bn by 2013. | have also acted on my business
passion by actively seeking business development opportunities for my firm in China.
I took the lead for *I* by leveraging my Chinese connections to contact decision
makers and raise their interest in *I*, find potential clients and engagements, and
conduct due diligence to ensure projects were valuable for both the client and *I*.
We expect to start an initial engagement with a major Chinese cable operator later this
year, and making such impacts is the passion | have for my career.

FE_BURTEENABEARREE AW AR # 5. BEE—BA
K, #RFWNAREARKA, ZZEFT. AR, ZBEXFARWER, W
REH T EH AL RNEHHARR, MEETET A3t 25 BAT
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b, =W, RA KRBT, ATUR? XBRESHXWAREEFW, T&25F
XHRAZR? X2 XMEREMALTER? BT —£%w LB prepared me
well for my future” gt % H £ KT, 14 future, &2 prepared? 7421
M, wE, XBREELET kst, HRAFANBETHE, RAESTHHK
6, FH— A EATMAR R E, 2 AMEIX AL E 44 68 #1489 Ak
%, PRAXRETXEE)T, FxaBBERETBAMF AMALE, WXFAFA
e R A ENTR RO,

B, XEXZRAERT KEZWCE R, . “strong”, “ well’%F %, €11
RUBBA, HERETEALZEIREN, BAEEZTTRRET T2 THH R
R EINR, ERIERNZAFIFAFSEMFTLAFEZILLT .

A, BTHRFHNIMNER, XEAERTH LD, EE2F - LHINER.
BATHHRENER, BErE R AT,

My long-term goal is to attain a high-level management position in a multi-national
firm in the telecom space in China, which will follow my post-MBA experience as a
management consultant. | believe an *ABC* MBA will provide me with unique,
comprehensive business training, enhance my managerial skills, and prepare me to
serve as an innovative leader in the telecom industry.

ATHRAN, FHEEAEDT KPRV LEER L. XE—FBEWNE
W, REEAEABRAM AT LME—NEGELEN. UMW KIHY
Rk & B E v, BB AR B2 5 F B F B MR 4,  high-level management
position” & — M LLBEZ W i, HHRERKR—BEREFT.

I want to manage efforts in telecom because | see vast opportunities in the industry, a
vision based on my significant telecom experience. | see great opportunity in telecom
because the industry is going through two major changes: convergence and
globalization. Convergence comes from deregulation and technological advancement,
where Telco, cable TV, wireless and satellite industries see advantages in expanding
their lines of business to the other realms. Globalization leads to revenue growth, risk
diversification and cost reduction through economies of scale. Given these trends, the
telecom industry is calling for new business leaders, ones with sophisticated
understanding of the multiple relevant industries and who have a global perspective,
can deal with cultural differences, identify new business models, and lead projects to
successful execution. Those forces drive me to pursue my MBA now — | do not want

www.ChaseDream.com 198




— I E S
CHASEDREAM.COM B MEFNAC

to wait and watch opportunities disappear. | know if I combine my experience with
the learning of *ABC* Business School, | will re-enter the industry a stronger, more
versatile employee with increased potential.

Essay FFHIAR: MU MlfE! &%, RTRIYZRAXEEZNZRE
REENATUNERORE, TREIHEFONE N IZZRERN, WIAEH
KNG, MAERABELE T — 2T 0 HE, BREIATLE, A
mREM. 2RI, RTKEES, Y TEANL, FELTHEESF
—MABR T, REETBERAWMG 220k MES, TLETHREEZME
N*QNE M ITRFREEAMHEF TFEETT SR, WREFXH
AT E, TREED - BXZFHFANTIRELTL?

Upon graduation, | want to join a management consulting firm in its Greater China
office and telecom/communications vertical. Within this position, 1 will gain
experience addressing business issues across functional areas. This experience will
continue building my growing business skills and, combined with the network that I
build along the way, will prepare me for my long-term goal of becoming a general
manager in the telecom space.

B R B AR — BUE K% 8 I “short term goal”iX JLANE . R H I ]
HHEA: B, Kk, B! TLAREZRW, ReKaW, A2FEAFAN
AR, RAEEAEZRAMEGRNAL, BFHEE, TERE. IFRNEZFEAN
M, B REW essay, B ARG RBEALEHNLZGR?

However, | believe there is another fundamental element of the bridge I want to build
between my current experience and the ambitious goals | have, and that is *ABC*
Business School. As I have gained experience and received increased exposure to the
business side of my industry, | see | will need additional skills in order to be truly
successful, particularly in finance, entrepreneurship, global business, and in managing
the business of technology. All of these areas will be crucial to my long-term success
in managing technology businesses, and all are areas in which *ABC* MBA excels.

AW E R however FlHA41E T4, (EH b EkiT 8 L BB A —
NEFHNBELRREGHETN. XM ELCREEREEHEFEXENE
2 fkc4 . “truly successful”, X2 —MEAFTHELENELXE, T4
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“ truly successful”? X B 40 2 % % 5 why MBA i & why *ABC* school,
Mt % AT AR EEE &, %A EH T K,

While *ABC* is of course well known for finance, | know that its *O* department is
very strong, with unique cutting-edge offerings in the management of technology,
digital and electronic markets, and the telecommunications industry. All of these
resonate deeply with me. In addition, *ABC*’s commitment to global learning and
business, demonstrated through the curriculum and through the large percentage of
international students who attend *ABC*, only attracts me that much more, as | enjoy
the cultural exchanges | have had in the US, and | will be eager to share what | have
learned with other Asian students. Another one of *ABC*’s strengths is its
excellence in management instruction, and yet another is *ABC*’s excellence in
developing leadership and communication skills through the Leadership Program and
its associated modules. For all of these reasons, | am incredibly excited about *ABC*.
Should I be accepted, | will show my gratitude for the unique opportunity to attend
*ABC* by helping my *ABC* colleagues learn from my experiences, just as | know
they will teach theirs to me, and | greatly look forward to that exciting exchange.

&/ —B why school. TR RERANER, XEMETERNES.

WE, ANXBEHERY, EHRECEHEZTEFFNRET —XFR? WRF
g, HtITEAX A why school £ 1K #1 % K. Why school £~ & ¥ & ##] MBA
B buzz words, —E EZ& A EHUHMERENTEEFELZR, RFHEME—
MER, IR RERATREE DR R K EERETE, I FIHES,

BLBMERIETAA, BTAA, HEIH A LY HAMT AT,

éi/ﬁ\i?i

REXFALHAAR-RAMEXE, AEXFNFEHERLZLE T ZFR
WER B, AWERAE waiting liste KA AMFANAANE S TELRE
essay HY P AP AV IR, ER KB R HEHARA,

Y2, TEWAAA:

1. EBHKETFW, AFARREAHE - AHAENETEEE, B EFRMT
2 AT LR E NN R EEAR, XANEREWTELI, B EAAN
S2I A B iE MBA A A 480 B R ?

2. AT AZFERNTZMER, B it = dEmpmay,
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3. WRTFXL, AT NEEN, BFREATEZFE A ANHHE
T, B DT AR AT B A o B T YRR

. BWETERE. BARERIARHTER, EEREENAEANRDT,

5, Tledvgs., FEAX TR ETHMRL—KWIEEL). Bhdz THEH
MAME, RIEBFIREXENNE, RAEXK A, RAEHMHAER
B Ak 3L o

T E R AT X 9 B 5

My story started from year 2000. When chose to apply *BU* University, | was
dreaming about joining high tech industry one day. My ultimate career goal is to
become a general manager high-tech industry in China. | am so clear about my career
aspiration that during the past nine years no career choice had ever puzzled me.

XEFLREFT MR LR ZREF, AeXERLH, FAAHHM:
FrauI R, BRATMBkAE, MEA T LRI FEARNWERER, 54
X, #iEF MBA 4 &,

When graduated from college, | was recruited by *CU* as a strategy analyst.
However, knowing that IT industry in China needs general manager with international
exposure and global vision; | gave up the chance and came to US for further
education.

AT Z&, N EBERERF.

Graduated from *X* University in 2006 as an honored student, I joined *T* company
a *RF* Engineer. My work was to optimize the performance of network though
technology innovation. In *T*, | witnessed how a leading US operator builds up its
network and expand business scope upon it. Working as part of strategy planning
team, I can’t stop envisioning if I were a general manager in a Chinese company of
such, how I can lead its global expansion.

HRE TR, URIHARNERWTHEEZ LB ARRLY X
R EAT. FIR &G —mEm e, BRUAEE 22 E 8%
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Joining *I* consulting firm in 2007 is a strategic step forward in my career. Working
in this IT industry specialized firm, I built up knowledge in various areas in the
industry. Thinking as managers of different organizations, | generated ideas to
accelerate their business development. | knew in every single such day, | learned new
skills and accumulated operating experiences that enable me to achieve my long term
career goal. One of my most important achievements in *I1* is to engage a new client
in my home country and expand *I*’s business scope to China. I convinced partners
that *1* can make business as a late mover, for we have our special value. Led a
team of four, | identifies, approached and signed the first contract with a Chinese
client. The project may increase *I*’s annual revenue by 10% in coming years. As
for me, after four years in the US, | started to warm myself up for doing business in
China, which is my goal.

A —HEWAT A YA T EZ A~ K0 s BF— R 7| k5. FFRX
2] % #2554 career goal.

In the middle of the financial crisis, believing that | already made the best out of *1*, |
began to ponder the next step along my career path. The foremost lesson | learned
from my consulting experience is the power of quantitative analysis. Business
analytics is emerging as one of the most strategically important fields for decision
making across industries. | firmly believe that data-driven business analytical skills
will be key assets for successful consultants and future business leaders. Therefore, |
accepted a Senior Analyst position at the *L* Group, a niche consulting firm with
core team members from McKinsey and its key strength is to offer analytic solutions
to improve sales and marketing efficiencies for clients. Working on a senior position
with more responsibilities, my learning curve was steepened. | have been leading a
team of three analysts since day one to deliver data-analytics work streams for a
global business outsourcing services provider. To date, our findings are expected to
improve client’s sales by 8% ($7MM) despite the present economic downturn.

REERCRE—NANTHE, BT, THAT2HE. BAZBRETT
AR UAEH T L, WRLE, BEE L £ RENITE.

With all the restless effort | devoted in study and career, | built up knowledge,
intuition and vision that | need to work as a successful consultant. However, | can
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never “learn” to become a general manager if not pursuing an MBA education in
*ABC™* Business School.

Why MBA 7~ % Z 5, # LL{EE &K & Why School F .

I see *ABC* as my dream school for three reasons, both professional and personal:

% B gt 1 F 40 % B why school B9 ELR#F T, 5 why school — & 2% 71

IEEHE, GBAE, —NAETE ft WHH¥R, NZEFEERELHE
1, FIRTEESIEEZ IR X B F— e ER. FXE, BAEE
top BFRMW AR NF, REREFENFR, BARENRLEFREA
BT, FUGHAERNBRERALAEET .

First ...... Second...... Third......

I plan to join a global consulting firm and doing China engagements right after
graduation. | envision, with the knowledge and experience from both my MBA
education and the new work, | will finally become a general manager in China, as |
have been dreaming for long.

XEHERFRZAMBRAKHARL L RERF, SHEEE TRENHZ,

23X Rt
hRGKw, XEATRS, AEATELZNERE. BREREHE:

Tk, TRAX, RERYXRER, MEEXEEXLFETLRIT, LELE
ER-AMHEE, FER, KRR, AZTREIOVR. XENE AN
BHABRABAZ MK EAT, WARF WA —F—PHEALE, F—FHK
B T R T Bk 2

FZ, BREMAE, BEEERRXT R, 8H %%%ﬁ%%%?ﬁ&ﬁ%i
A, REREFL R CHEABK, BNEN AR HEX
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F=, RwEIMETHES, RO=ZEL.
g, 7 BEATEGILERAE.

W, FEHRKEM career goal 2 —RFFER, LR FHFETHXE, — &
EAWMN. 22 MARAE, BXEFNEHE, TEHK, B2 #iFH
deadline T AMATIRBEE X B XFHFEE AT AL, HHAEKE 2%
3R B AR B B TIOR3 5

RNER: FERRRE

WT R AL LN essay 4, B4, B4R, RIBWFHFLEZRFH
B, TATF, ELPRERAFLADFFBHNARSE—HRNENL. TEK
REZRMAXANARRRE, THUEFEFT essay’, FLHAARRH
essay 5 1EH) — 41 F . HX AT,

RIREERNEBANBESFRT =,
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% )\ & #E, (Recommendation Letter)

RERRNRES

BNAMBEHEERIMETH - HERERFETR, REAR”. FIFRMB2
EREFFEARMNANT, AFE, BFIERRNEERE, ARENFII—A
MEFER T HEANAA. EENSFFOMSEE, #FFE, FARTEANE
i, TEBENCEEEEL.

ARXFRB2HEHNE]], REWRER-ITXEA, ZFEEA, £2KF
wHERE, TREARKRLEZRE, AR EILFEREIL. FMEHFHIK
BHEN, T2 REE, £EL2BEHRE. 1o B E LRHNE —4iF
R, MPFEA—FEHETETER, —FTHELFLZACHTE. AXFELF
B, FIUEE2LRECTNRESRLE, EHEFATR—ARENDE. E
REXRFREFEATHER, MECAATEL. KM XUHERERKET
HAERNEFRBEE, U, XTHEARY, FWEEEMLIT£; €
WREGFERET AL, ARE—HEE, EEERT .

ERREEHRFA

JLFFAMFR BB TN LT L #FEALTFEERANTATHESL
AN, BREZRTBEEANA. ERERZ MR EREFREROERRE. #F
A, B RS IR S E I B A AR B AR A — .

—MANEKABATREEF, AERXREELFREZN A 7TEH. wR -1
HiF AR Es R R A E R A E W CEO 5 %ER, MALMAHEEXA
NERIN—EXBRRRAEFE, FETEUHERE;, wREFEAE-EETR, A
HiEARYEEWREZE, TRBH 2ERABHBTUT XX LERAN®L
B, REREMTAMWAKTRER, BIEUHT #iEA networking BRET, X
BT XNMARKBEHECRANER G RGN rEE. RAFEANEEGE
WELEGHEET, ELRMRFEANSMHAERALSE, WERAOKkE; FH
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MEHMEREACNBRE, EDET2RE R A TLERLHITIT ML
&

HA—MEEEZEHRN, AELTERARNINE, REELEROER, 3
ARFHRETI; MAB AT FNEWET, wiA —LEAREEAN
BEMEZETIABFIRN.

FrdREREEFEFFAGFRAERRNRALRSNEARTELER.

CHEBFA
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BEERFAEUTIUIF A

1 AERXE, BEGEAEMABMME #EAWEL, HKHF, Ha
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2 BEERELNET RS essay BRRAK B DHEE, EOT A
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3. SAniEH AHME, (LHEHFAME T essay B9 B E, ¥ LI AR B E
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4 REEXR, HEFEFARAETH M AIMEREBENA, TFAE—EEY

T 52 R
R I &
EEGETEATER, B essay —UBFHEAANLFEECEHAE,
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WERETICHLNEATRERE, TRAEFEENEE, Tk, FERE
MR, ZENTE-HREREFR.
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HIFH R, REETLRARERIFRK, AERFEARTRNEE, ReEFR
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£ e 'R (Interview)

RN

wE—ARERER. FIFR, EPREMAHFR, HoTWK, EZEN FRE
BT, URAFRFFA SN, EHETHERE. AT ERKP—
¥, HIET, ERENMATE, AREBEARATRLALT . FRE AMW
Ho BN RSEEREFNAZ L TFE - FIFARTRET TEMAERRN T
FrZEER. RERY, FRACERXRFEEFELH TN E:

o FUAF: R—ATEMHR, AXRAXEEE., FIWEMZER, KA
£4A R case #FHFAK, 0 HBS fn Darden, 2 EXKFEREE. H
REMEFMHTMEFF T, LHERS case HFHH 4.

e HEHT]: WAEWE MR EELEN, RELER/HE; B AATU
Ree—AAWZHE LR, ARMERRET UERIAFFARNEMS, &
X PRI /T KA 26 % R T

s R FEWER N : XEARAERHEE, 2 RFNAZTHNHE, LEF
AT, EMA, FRE-—HEFRNLFL2ETERE, EZ2W LdBRK
WHRE, BHEERZREIRTNARKR, CREEZ KA.

FHYIE, RAEERK, RE@RERS, @ ETHAREE T A2 EEEE
B UL, mREER, FIEAWNKENR, HHAK, RENOR, @Ik
BARAKES, B AT IAERE .

& R TH R
BREFERRA=E: %3, %3, HEA.
ERFRE, bR ¥ ANA T ERN:

www.ChaseDream.com 208




— I E S
CHASEDREAM.COM BEE ERFNED
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o wEEIER R E P8, FrE By consultant 4k 3 .

3. MABEAE, TERATEZITR. AERABCERTENEA, w0
INEE, BRAE, HMATKEL, TERFHRHAFTA, WREFXAK
e, HMEMEHETRT .
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MEFMERTARFHRITANEFN@IARSE, RIAUY, BEEEXEA,
MRR %=+ EA, Wi+ EANTFATRETE. BELIERE, TH=R
hub, &K, FARFERE, TUEERK.
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3.8, 7, Skype & A & ?

BEARAERATANEGLERARA! EACHFMABFRINEEZNTREN
REA . RAABEANEERST. HEEFESEANER, @ EHEILT LU
AN R . Bt @ iEfr Skype BELES FR A, EEYH - FEAEMR
WIESHE R, A& R R TR T AR K

4, BB E?
YRt B, TORATNHE, B T4, T overdress. BUE &AL A AL S,
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%+ & £t waiting list
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B, FARBELRAFEAEL, B WL T RERK, 25 £, ¥iFA
ZHEM, BH WL LR, FMFREE WL LR T—#, &
At a—2egieE, MAEZXMALHE L2 TH TR, SAHRARK KA EAE
R

WE, SBEMNAF®E, dPEARN, WL 5HE offer WL # T E, &F
EA&EHB.

www.ChaseDream.com 211




— I E S
CHASEDREAM.COM BEE ERFNED

Ft—F BR¥E

FrfE— AR FEw, BRAFHERFENALTEY. MATFH
VGRZE A - &

BFHARSERY

BHARARRS, RE-AFA. BFEFIARE, REELEEH, Xt
—4&, THEKT, PumT, RZ2RT, 7, RLETEEH? #FEHA
wWEE, BRELET, RXER, REEE, REZE—NEHFNFR, T

A7

THAEROAE B A RERFT, £EFELE, GRLAEZTEENFER,
REMEN, BFREARRANF! ERMREEOHER. EAA£E
top 30 FMAXMTH, HFURFXFE, FRETERNAT, KREFEFE
K, WEHAET Z ., HA SRR GLLTUELZ T, MEARIN
WA AT ZEFEEN, wAAEE top 156 WK, BEREFEFE, HHT
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T, BRKARWEITH .
AN A BTR GMAT A% 720 B #0¥] 88 % 2 s 5 0036 2 .
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=, EREEATE, TaRA.
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¥—FF, FHRTHENRI#FFEHZR., 82, BRFFLZOHAZENRE
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WE, AREERE, CTEEHFR.

BT, UHTEE AR, FRRTWEFRAET RENEMTE, 2 E
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REFAE, CEFECERABFRELE, AREHFTHL. REX—K
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Stanford Report, June 14, 2005

“You've got to find what you love,”

I am honored to be with you today at your commencement from one of the finest
universities in the world. | never graduated from college. Truth be told, this is the
closest I've ever gotten to a college graduation. Today | want to tell you three
stories from my life. That's it. No big deal. Just three stories.
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The first story is about connecting the dots.

I dropped out of Reed College after the first 6 months, but then stayed around as
a drop-in for another 18 months or so before I really quit. So why did I drop out?

It started before | was born. My biological mother was a young, unwed college
graduate student, and she decided to put me up for adoption. She felt very
strongly that | should be adopted by college graduates, so everything was all set
for me to be adopted at birth by a lawyer and his wife. Except that when | popped
out they decided at the last minute that they really wanted a girl. So my parents,
who were on a waiting list, got a call in the middle of the night asking: "We have
an unexpected baby boy; do you want him?" They said: "Of course." My
biological mother later found out that my mother had never graduated from
college and that my father had never graduated from high school. She refused to
sign the final adoption papers. She only relented a few months later when my
parents promised that | would someday go to college.

And 17 years later | did go to college. But | naively chose a college that was
almost as expensive as Stanford, and all of my working-class parents' savings
were being spent on my college tuition. After six months, I couldn't see the value
in it. | had no idea what | wanted to do with my life and no idea how college was
going to help me figure it out. And here | was spending all of the money my
parents had saved their entire life. So | decided to drop out and trust that it would
all work out OK. It was pretty scary at the time, but looking back it was one of the
best decisions | ever made. The minute | dropped out | could stop taking the
required classes that didn't interest me, and begin dropping in on the ones that
looked interesting.

It wasn't all romantic. 1 didn't have a dorm room, so | slept on the floor in friends'
rooms, | returned coke bottles for the 5¢deposits to buy food with, and I would
walk the 7 miles across town every Sunday night to get one good meal a week at
the Hare Krishna temple. | loved it. And much of what | stumbled into by
following my curiosity and intuition turned out to be priceless later on. Let me
give you one example:

Reed College at that time offered perhaps the best calligraphy instruction in the

country. Throughout the campus every poster, every label on every drawer, was
beautifully hand calligraphed. Because | had dropped out and didn't have to take
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the normal classes, | decided to take a calligraphy class to learn how to do this. |
learned about serif and san serif typefaces, about varying the amount of space
between different letter combinations, about what makes great typography great.
It was beautiful, historical, artistically subtle in a way that science can't capture,
and | found it fascinating.

None of this had even a hope of any practical application in my life. But ten years
later, when we were designing the first Macintosh computer, it all came back to
me. And we designed it all into the Mac. It was the first computer with beautiful
typography. If I had never dropped in on that single course in college, the Mac
would have never had multiple typefaces or proportionally spaced fonts. And
since Windows just copied the Mac, its likely that no personal computer would
have them. If I had never dropped out, | would have never dropped in on this
calligraphy class, and personal computers might not have the wonderful
typography that they do. Of course it was impossible to connect the dots looking
forward when | was in college. But it was very, very clear looking backwards ten
years later.

Again, you can't connect the dots looking forward; you can only connect them
looking backwards. So you have to trust that the dots will somehow connect in
your future. You have to trust in something — your gut, destiny, life, karma,
whatever. This approach has never let me down, and it has made all the
difference in my life.

My second story is about love and loss.

I was lucky — | found what I loved to do early in life. Woz and | started Apple in
my parents garage when | was 20. We worked hard, and in 10 years Apple had
grown from just the two of us in a garage into a $2 billion company with over
4000 employees. We had just released our finest creation — the Macintosh — a
year earlier, and | had just turned 30. And then | got fired. How can you get fired
from a company you started? Well, as Apple grew we hired someone who |
thought was very talented to run the company with me, and for the first year or so
things went well. But then our visions of the future began to diverge and
eventually we had a falling out. When we did, our Board of Directors sided with
him. So at 30 I was out. And very publicly out. What had been the focus of my
entire adult life was gone, and it was devastating.
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I really didn't know what to do for a few months. | felt that | had let the previous
generation of entrepreneurs down - that | had dropped the baton as it was being
passed to me. | met with David Packard and Bob Noyce and tried to apologize for
screwing up so badly. | was a very public failure, and | even thought about
running away from the valley. But something slowly began to dawn on me — |
still loved what | did. The turn of events at Apple had not changed that one bit. |
had been rejected, but | was still in love. And so | decided to start over.

| didn't see it then, but it turned out that getting fired from Apple was the best
thing that could have ever happened to me. The heaviness of being successful was
replaced by the lightness of being a beginner again, less sure about everything. It
freed me to enter one of the most creative periods of my life.

During the next five years, | started a company named NeXT, another company
named Pixar, and fell in love with an amazing woman who would become my wife.
Pixar went on to create the worlds first computer animated feature film, Toy Story,
and is now the most successful animation studio in the world. In a remarkable
turn of events, Apple bought NeXT, I returned to Apple, and the technology we
developed at NeXT is at the heart of Apple's current renaissance. And Laurene
and | have a wonderful family together.

I'm pretty sure none of this would have happened if I hadn't been fired from Apple.
It was awful tasting medicine, but I guess the patient needed it. Sometimes life hits
you in the head with a brick. Don't lose faith. I'm convinced that the only thing
that kept me going was that | loved what I did. You've got to find what you love.
And that is as true for your work as it is for your lovers. Your work is going to fill
a large part of your life, and the only way to be truly satisfied is to do what you
believe is great work. And the only way to do great work is to love what you do. If
you haven't found it yet, keep looking. Don't settle. As with all matters of the heart,
you'll know when you find it. And, like any great relationship, it just gets better
and better as the years roll on. So keep looking until you find it. Don't settle.

My third story is about death.
When | was 17, | read a quote that went something like: "If you live each day as if
it was your last, someday you'll most certainly be right." It made an impression

on me, and since then, for the past 33 years, | have looked in the mirror every
morning and asked myself: "If today were the last day of my life, would | want to
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do what | am about to do today?" And whenever the answer has been "No" for too
many days in a row, | know I need to change something.

Remembering that I'll be dead soon is the most important tool I've ever
encountered to help me make the big choices in life. Because almost everything —
all external expectations, all pride, all fear of embarrassment or failure - these
things just fall away in the face of death, leaving only what is truly important.
Remembering that you are going to die is the best way | know to avoid the trap of
thinking you have something to lose. You are already naked. There is no reason
not to follow your heart.

About a year ago | was diagnosed with cancer. | had a scan at 7:30 in the
morning, and it clearly showed a tumor on my pancreas. | didn't even know what
a pancreas was. The doctors told me this was almost certainly a type of cancer
that is incurable, and that | should expect to live no longer than three to six
months. My doctor advised me to go home and get my affairs in order, which is
doctor's code for prepare to die. It means to try to tell your kids everything you
thought you'd have the next 10 years to tell them in just a few months. It means to
make sure everything is buttoned up so that it will be as easy as possible for your
family. It means to say your goodbyes.

I lived with that diagnosis all day. Later that evening | had a biopsy, where they
stuck an endoscope down my throat, through my stomach and into my intestines,
put a needle into my pancreas and got a few cells from the tumor. | was sedated,
but my wife, who was there, told me that when they viewed the cells under a
microscope the doctors started crying because it turned out to be a very rare form
of pancreatic cancer that is curable with surgery. I had the surgery and I'm fine
now.

This was the closest I've been to facing death, and | hope its the closest | get for a
few more decades. Having lived through it, I can now say this to you with a bit
more certainty than when death was a useful but purely intellectual concept:

No one wants to die. Even people who want to go to heaven don't want to die to
get there. And yet death is the destination we all share. No one has ever escaped
it. And that is as it should be, because Death is very likely the single best
invention of Life. It is Life's change agent. It clears out the old to make way for
the new. Right now the new is you, but someday not too long from now, you will
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gradually become the old and be cleared away. Sorry to be so dramatic, but it is
quite true.

Your time is limited, so don't waste it living someone else's life. Don't be trapped
by dogma — which is living with the results of other people's thinking. Don't let
the noise of others' opinions drown out your own inner voice. And most important,
have the courage to follow your heart and intuition. They somehow already know
what you truly want to become. Everything else is secondary.

When | was young, there was an amazing publication called The Whole Earth
Catalog, which was one of the bibles of my generation. It was created by a fellow
named Stewart Brand not far from here in Menlo Park, and he brought it to life
with his poetic touch. This was in the late 1960's, before personal computers and
desktop publishing, so it was all made with typewriters, scissors, and polaroid
cameras. It was sort of like Google in paperback form, 35 years before Google
came along: it was idealistic, and overflowing with neat tools and great notions.

Stewart and his team put out several issues of The Whole Earth Catalog, and then
when it had run its course, they put out a final issue. It was the mid-1970s, and |
was your age. On the back cover of their final issue was a photograph of an early
morning country road, the kind you might find yourself hitchhiking on if you were
so adventurous. Beneath it were the words: "Stay Hungry. Stay Foolish.” It was
their farewell message as they signed off. Stay Hungry. Stay Foolish. And | have
always wished that for myself. And now, as you graduate to begin anew, | wish
that for you.

Stay Hungry. Stay Foolish.

Thank you all very much.
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1. Action Words 17 % 31 1/

Hh e — &AM Z A B E TR KBS REERBRAE", RF
RRTAT AN TEHFH—LXFHFEEEE.

Accomplished Corresponded Reported Persuaded
Achieved Created Represented Pioneered
Acquired Cultivated Researched Planned
Activated Decentralized Reshaped Presented
Adapted Decided Resolved Prevented
Addressed Defined Responded Prioritized
Administered Demonstrated Restored Processed
Advised Designed Reviewed Produced
Affected Determined Revised Programmed
Allocated Developed Revitalized Projected
Analyzed Devised Headed-up Promoted
Anticipated Directed Hired Proposed
Applied Discussed Identified Proved
Appointed Distributed Implemented Provided
Appraised Documented Improved Publicized
Approved Doubled Increased Published
Arranged Edited Influenced Saved
Articulated Effected Informed Scheduled
Assessed Eliminated Initiated Selected
Assisted Employed Inspected Settled
Assumed Enabled Instituted Shaped
Attained Energized Instructed Simplified
Audited Enforced Insured Sold
Augmented Engineered Interpreted Solved
Authored Enlarged Interviewed Sorted
Averted Established Introduced Specified
Balanced Estimated Invested Staffed
Bought Evaluated Investigated Standardized
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Budgeted
Built
Calculated
Catalogued
Centralized
Chaired
Clarified
Coached
Collaborated
Combined
Communicated
Composed
Conceived
Concluded
Condensed
Conducted
Consolidated
Contracted
Contributed
Controlled
Coordinated

Examined
Executed
Expanded
Expedited
Extracted
Facilitated
Fashioned
Focused
Formed
Formulated
Founded
Generated
Guided
Purchased
Recruited
Redesigned
Reduced
Regulated
Related
Renegotiated
Reorganized

Launched
Learned
Led
Liquidated
Localized
Located
Maintained
Managed
Marketed
Minimized
Modernized
Modified
Monitored
Motivated
Negotiated
Obtained
Operated
Organized
Overhauled
Oversaw
Persisted

2. Transferrable Skills T DA% 3% # By 3R b 3 &6

WL E
Wi — a7 h8E % 3hin

Stimulated
Streamlined
Strengthened
Structured
Studied
Supervised
Supported
Surpassed
Surveyed
Systematized
Taught
Tightened
Traded
Trained
Transformed
Translated
Tripled
Upgraded
Verified
Worked

HEEFEE ), HFLIFRENEXER, HXE2B L —FE#HiT T e — NI
LRI E, T EERFIE W “transferrable skills”, 7 DLW B 3 g8, X &
B W RN E KR RLEW, TANSEESE,

Communication
edited
explained
influenced
interpreted
listened
mediated
promoted
spoke
translated
wrote
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Management
communicated

consulted
coordinated
delegated
directed
evaluated
led
negotiated
persuaded
planned

Selling
communicated

contracted
educated
informed
organized
persuaded
planned
presented
promoted
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Creative
designed
developed
established
illustrated
imagined
improvised
invented
performed
revitalized
visualized

Financial
accounted
administered
allocated
audited
balanced
budgeted
calculated
forecasted
invested
projected

Human Relations
advised
assisted
counseled
empathized
facilitated
guided
listened
motivated
represented
served
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Public Relations
conducted
consulted
informed
planned
presented
promoted
represented
responded
researched
wrote

Problem Solving
analyzed

appraised
diagnosed
examined
executed
planned
proved
reasoned
recognized
validated

Research
assessed
calculated
collected
diagnosed
evaluated
extrapolated
examined
interviewed
investigated
synthesized
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scheduled

Technical
adjusted
aligned
assembled
drafted
engineered
installed
observed
operated
programmed
repaired

Training
adapting
communicated
demonstrated
enabled
encouraged
evaluated
explained
instructed
planned
stimulated
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1. ¥R ¥k Harvard School of Business

2010-2011

Essay 1: What are your three most substantial accomplishments and why do you view
them as such? (600-word limit)

Essay 2: What have you learned from a mistake? (400-word limit)
Essay 3: Please respond to two of the following (400-word limit each):

e What would you like the MBA Admissions Board to know about your
undergraduate academic experience?

e What is your career vision and why is this choice meaningful to you?

e Tell us about a time in your professional experience when you were frustrated or
disappointed.

e When you join the HBS Class of 2013, how will you introduce yourself to your
new classmates?

2009-2010

Essay 1: What are your three most substantial accomplishments and why do you view
them as such? (600-word limit)

Essay 2: What have you learned from a mistake? (400-word limit)
Essay 3: Please respond to two of the following (400-word limit each):

e What would you like the MBA Admissions Board to know about your
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undergraduate academic experience?

e Discuss how you have engaged with a community or organization.

e Tell us about a time when you made a difficult decision.

o Write a cover letter to your application introducing yourself to the Admissions
Board.

e What is your career vision and why is this choice meaningful to you?

2008-2009

Essay 1: What are your three most substantial accomplishments and why do you view
them as such? (600-word limit)

Essay 2: What have you learned from a mistake? (400-word limit)
Essay 3: Please respond to two of the following (400-word limit each):

e What would you like the MBA Admissions Board to know about your
undergraduate academic experience?

o Discuss how you have engaged with a community or organization.

e What area of the world are you most curious about and why?

e What is your career vision and why is this choice meaningful to you?

2. HTHEAEF ¥ Stanford Graduate School of Business
2010-2011

Essay 1: What matters most to you, and why? (750 words recommended, out of 1,800
total)

Essay 2: What are your career aspirations? How will your education at Stanford help
you achieve them? (450 words recommended)

Essay 3: Answer two of the four questions below. Tell us not only what you did but
also how you did it. What was the outcome? How did people respond? Only describe
experiences that have occurred during the last three years. (300 words recommended
for each)

e Tell us about a time when you built or developed a team whose performance
exceeded expectations.

e Tell us about a time when you made a lasting impact on your organization.

e Tell us about a time when you motivated others to support your vision or
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e Tell us about a time when you went beyond what was defined, established, or
expected.

2009-2010

Essay 1: What matters most to you, and why? (750 words recommended, out of 1,800
total)

Essay 2: What are your career aspirations? How will your education at Stanford help
you achieve them? (450 words recommended)

Essay 3: Answer two of the four questions below. Tell us not only what you did but
also how you did it. What was the outcome? How did people respond? Only describe
experiences that have occurred during the last three years. (300 words recommended
for each)

e Tell us about a time when you built or developed a team whose performance
exceeded expectations.

e Tell us about a time when you made a lasting impact on your organization.

e Tell us about a time when you motivated others to support your vision or

initiative.

e Tell us about a time when you went beyond what was defined, established, or
expected.

2008-2009

Essay 1: What matters most to you, and why? (750 words)

Essay 2: What are your career aspirations? How will your education at Stanford help
you achieve them? (450 words)

Essay 3: Answer two of the four questions below. Tell us not only what you did but
also how you did it. What was the outcome? How did people respond? Only describe
experiences that have occurred during the last three years. (300 word maximum)

e Tell us about a time when you built or developed a team.

e Tell us about a time when you felt most effective as a leader.

e Tell us about a time when you tried to reach a goal or complete a task that was
challenging, difficult or frustrating.

e Tell us about a time when you went beyond what was defined, established or
expected.
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3. WA %Kt Wharton School of Business

2010-2011

Essay 1: What are your professional objectives? (300 words)
Essay 2: Respond to 3 of the following 4 questions:

1. Student and alumni engagement has at times led to the creation of innovative
classes. For example, through extraordinary efforts, a small group of current students
partnered with faculty to create a timely course entitled, “Disaster Response: Haiti
and Beyond,” empowering students to leverage the talented Wharton community to
improve the lives of the Haiti earthquake victims. Similarly, Wharton students and
alumni helped to create the “Innovation and the Indian Healthcare Industry” which
took students to India where they studied the full range of healthcare issues in India.
If you were able to create a Wharton course on any topic, what would it be? (700
words)

2. Reflect on a time when you turned down an opportunity. What was the thought
process behind your decision? Would you make the same decision today? (600 words)

3. Describe a failure that you have experienced. What role did you play, and what did
you learn about yourself? How did this experience help to create your definition of
failure? (600 words)

4. Discuss a time when you navigated a challenging experience in either a personal or
professional relationship. (600 words)

2009-2010

Essay 1: ( 750-1000 words ) As a leader in global business, Wharton is
committed to sustaining "a truly global presence through its engagement in the world".
What goals are you committed to and why? How do you envision the Wharton MBA
contributing to the attainment of those goals?

Essay 2: ( 750-1000 words ) Tell us about a time when you had to adapt by
accepting / understanding the perspective of people different from yourself.

Essay 3: (500 words) Describe a failure that you have experienced. What role did
you play, and what did you learn about yourself?
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Essay 4: (500 words) Choose one of the following:

e Give us a specific example of a time when you solved a complex problem.
e Tell us about something significant that you have done to improve yourself, in
either your professional and/or personal endeavors.

Essay 5:  (Optional 250 words ) If you feel there are extenuating circumstances of
which the Committee should be aware, please explain them here (e.g., unexplained
gaps in work experience, choice of recommenders, inconsistent or questionable
academic performance, significant weaknesses in your application).

2008-2009

Essay 1: Describe your career progress to date and your future short-term and long-
term career goals. How do you expect a Wharton MBA to help you achieve these
goals, and why is now the best time for you to join our program? (1,000 words)

Essay 2: Describe a failure or setback that you have experienced. What role did you
play and what did you learn about yourself? (500 words)

Essay 3: Where in your background would we find evidence of your leadership
capacity and/or potential? (500 words)

Essay 4: Please Complete One Of The Following Two Questions:

4.a. Describe an experience you have had innovating or initiating, your lessons
learned, the results and impact of your efforts. (500 words)

4.b. Is there anything about your background or experience that you feel you have not
had the opportunity to share with the Admissions Committee in your application? If
yes, please explain. (500 words)

4. PLEB B F Kellogg School of Management

2010-2011

Essay 1: Briefly assess your career progress to date. Elaborate on your future career
plans and your motivation for pursuing an MBA. (600 word limit)

Essay 2: Describe your key leadership experiences and evaluate what leadership areas
you hope to develop through your MBA experiences (600 word limit).
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Essay 3: Assume you are evaluating your application from the perspective of a
student member of the Kellogg Admissions Committee. Why would you and your
peers select you for admission, and what impact would you make as a member of the
Kellogg community? (600 word limit).

Essay 4: Complete one of the following three questions or statements. (400 word
limit)

Re-applicants have the option to answer a question from this grouping, but this is not
required.

a) Describe an instance where you encountered resistance in a professional team
setting. How did you address the situation?

b) People may be surprised to learn that I.....

c) The best mistake I ever made was.......

Required essay: (for re-applicants only) Since your previous application, what steps
have you taken to strengthen your candidacy? (400 word limit)

2009-2010

Essay 1: Briefly assess your career progress to date. Elaborate on your future career
plans and your motivation for pursuing a graduate degree at Kellogg. (600 word limit)

Essay 2 : Describe your key leadership experiences and evaluate what leadership
areas you hope to develop through your MBA experiences (600 word limit)

Essay 3 : Assume you are evaluating your application from the perspective of a
student member of the Kellogg Admissions Committee. Why would your peers select
you to become a member of the Kellogg community? (600 word limit)

Essay 4 : Complete one of the following three questions or statements. (400 word
limit)

Re-applicants have the option to answer a question from this grouping, but this is not
required.

a) Describe a time when you had to make an unpopular decision.
b) People may be surprised to learn that I...
c¢) I wish the admissions committee had asked me...

2008-2009

Essay 1: Briefly assess your career progress to date. Elaborate on your future career
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plans and your motivation for pursuing a graduate degree at Kellogg (1-2 pages).

Essay 2: Describe how your background, values, academics, activities and/or
leadership skills will enhance the experience of other Kellogg students (1-2 pages).

Essay 3: Describe your key leadership experiences and evaluate what leadership areas
you hope to develop through your MBA experience (1-2 pages).

Essay 4: Choose two of the following three essays:

Applicants must answer 2 of the below essays (2 paragraphs per question). (Re-
applicants must answer question 4D and 1 other essay).

a) Describe a time when you had to motivate a reluctant individual or group.

b) I wish the Admissions Committee had asked me.....

c) What do others admire about you?

d) For re-applicants only: Since your previous application, what are the steps you’ve
taken to strengthen your candidacy?

5. ¥ /mEF R ¥ Chicago Booth School of Business

2010-2011

Essay 1: The Admissions Committee is interested in learning more about you on both
a personal and professional level. Please answer the following (maximum of 300
words for each section):

Why are you pursuing a full-time MBA at this point in your life?

Define your short and long term career goals post MBA.

What is it about Chicago Booth that is going to help you reach your goals?
RE-APPLICANTS ONLY: Upon reflection, how has your thinking regarding your
future, Chicago Booth, and/or getting an MBA changed since the time of your last
application?

oo ow

Essay 2: Chicago Booth is a place that challenges its students to stretch and take risks
that they might not take elsewhere. Tell us about a time when you took a risk and
what you learned from that experience (maximum of 750 words).

Essay 3: At Chicago Booth, we teach you HOW to think rather than what to think.
With this in mind, we have provided you with “blank pages” in our application.
Knowing that there is not a right or even a preferred answer allows you to
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demonstrate to the committee your ability to navigate ambiguity and provide
information that you believe will support your candidacy for Chicago Booth.

2009-2010

Essay 1: How did you choose your most recent job/internship and how did this
experience influence your future goals? What about the Chicago Booth MBA makes
you feel it is the next best step in your career at this time? (750-1000 words)

Essay 2: Please choose one of the following (500 - 750 words):

a) Describe a time when you wish you could have retracted something you said or
did. When did you realize your mistake and how did you handle the situation?

b) Describe a time when you were surprised by feedback that you received. What
was the feedback and why were you surprised?

Essay 3: Slide Presentation

In four slides or less please answer the following question: What have you not already
shared in your application that you would like your future classmates to know about
you?

2008-2009

Essay 1: Why are you pursuing an MBA at this point in your career? (750 word
maximum)

Essay 2: Please select one of the following two questions to answer. (1000 word
maximum)

1a) Please provide an example of a time when you had to make a choice between two
equally important obligations. How did you decide which obligation deserved your
attention? b) Did you try and predict other people’s reactions to your decision? If so,
how accurate were you? Why do you think you were or were not accurate in your
prediction? c) Reflecting on this experience, how do you think an MBA from Chicago
GSB might have aided in your decision making process?

-0r-

2a) Have you ever made a decision that caused you to go against popular opinion?
Please describe that situation and your rationale for you decision. b) Did you feel at
any point that people misperceived your motives? Explain? c) In retrospect, how do
you think an MBA from Chicago GSB would have affected your decision?
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Essay 3: Slide Presentation. We have asked for a great deal of information throughout
this application and now invite you tell us about yourself. (four Powerpoint slides)

6. I B % B Columbia Business School
2010-2011

Essay 1: What are your short-term and long-term post-MBA goals? How will
Columbia Business School help you achieve these goals? (Recommended 750 word
limit)

Essay 2: Please tell us about yourself and your personal interests. The goal of this
essay is to get a sense of who you are, rather than what you have achieved
professionally. (Recommended 500 word limit)

Optional Essay: Is there any further information that you wish to provide to the
admissions committee? (Please use this space to provide an explanation of any areas
of concern in your academic record or your personal history.)

Reapplication Essay: How have you enhanced your candidacy since your previous
application? Please detail your progress since you last applied and reiterate your
short-term and long-term goals. Explain how the tools of the Columbia Business
School will help you to meet your goals and how you plan to participate in the
Columbia community. (Recommended 750 word limit).

2009-2010

Essay 1: What are your short-term and long-term post-MBA goals? How will
Columbia Business School help you achieve these goals? (Recommended 750 word
limit)

Essay 2: Master Classes are the epitome of bridging the gap between theory and
practice at Columbia Business School. (View link below) Please provide an example
from your own life in which practical experience taught you more than theory alone.
(Recommended 500 word limit)

Essay 3: Please provide an example of a team failure of which you've been a part. If
given a second chance, what would you do differently? (Recommended 500 word
limit)

Optional Essay: Is there any further information that you wish to provide to the
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Admissions Committee? (Please use this space to provide an explanation of any areas
of concern in your academic record or your personal history.)

2008-2009

Essay 1 (Required): What are your short-term and long-term post-MBA goals? How
will Columbia Business School help you achieve these goals? (Recommended 750
word limit)

Essay 2 (Required): Master Classes are the epitome of bridging the gap between
theory and practice at Columbia Business School. View link below. Please provide an
example from your own life in which practical experience taught you more than
theory alone. (Recommended 500 word limit)

1. View with Real Player:
http://merlin.gsh.columbia.edu:8080/ramgen/videol/faculty/MasterClass-promo.rm

2. View via Google: http://video.google.com/videoplay?docid=-
4698876883776961370&hl=en

Essay 3 (Required): Please provide an example of a team failure of which you’ve
been a part. If given a second chance, what would you do differently? (Recommended
500 word limit)

Essay 4 (Optional): Is there any further information that you wish to provide to the
Admissions Committee? (Please use this space to provide an explanation of any areas
of concern in your academic record or your personal history.)
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W % E*E MBA F B 3t L #EAR 4% 20107

School Employment at Employment 3 Average Salary

Graduation Months Later & Bonus
1. Arkansas (Walton) 82.6% 87.0% $64,993
2. Pace University 80.3% 85.9% $69,600
3. Dartmouth (Tuck) 80.0% 93.3% $128,013
4. Harvard Business School 78.6% 90.1% $131,759
5. Howard University 76.3% 89.5% $92,105
6. Chicago (Booth) 75.8% 88.6% $126,779
6. Stanford 75.8% 92.4% $131,949
8. MIT (Sloan) 75.6% 88.9% $125,905
9. Northwestern (Kellogg) 75.2% 86.5% $123,996
10. University of Cincinnati 75.0% 92.9% $62,484
10. Tulane (Freeman) 75.0% 93.3% $78,443
12. Iowa State 74.1% 96.3% $60,530
13. New York (Stern) 73.7% 86.4% $121,867
14. UPenn (Wharton) 72.5% 84.2% $132,579
15. Abilene Christian 71.4% 97.1% $46,600
16. Indiana (Kelley) 70.1% 83.8% $101,206
17. Carnegie Mellon (Tepper) 69.7% 88.9% $106,066
18. Virginia (Darden) 69.0% 82.7% $119,278
19. Worcester Polytechnic 68.4% 76.3% $77,100
19. Iowa (Tippie) 68.4% 94.7% $92,802
19. Boston University 68.4% 86.0% $90,157
22. Oklahoma State (Spears) 67.7% 96.8% $53,330
22. Georgia Institute of Tech 67.7% 95.2% $92,282
24. California-Davis 67.4% 93.0% $96,295
25. Columbia Business School 67.2% 89.6% $123,486
26. Cornell (Johnson) 66.8% 85.9% $112,039
27. Boston College (Carroll) 66.7% 88.5% $91,282
28. California-Berkeley (Haas)  64.9% 87.0% $120,164
29. Texas-Austin (McCombs) 64.8% 89.7% $108,886
30. Rutgers 64.6% 87.5% $84,827

%2 Source: Data reported by business schools to U.S. News & World Report for the Class
of 2010.
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Tuck ® & Essays (4 &)

Essay Question 1

Why is an MBA a critical next step toward your short- and long-term career
goals? Why is Tuck the best MBA program for you?

When gamers over the world are enjoying 3D games on *3DGame* (a fake name),
Chinese gamers have nothing.

All *3DGame* on Chinese market are smuggled. Because of the strict restrictions on
game products, *company* chose to neglect Chinese market. Last year, however, a
telecommunication industry official consulted me on the online store of *3DGame*.
Meanwhile, a telecommunication operator offered to establish a joint venture to
operate *3DGame*. To make a win-win situation, | hope to not only give inputs to
policymakers in their planning to grant the market access of *3DGame*, but also
make strategies for building and developing the joint venture. But | am inadequate
now.

That was one of emerging opportunities in the Technology Media Telecommunication
(TMT) industry in China. | want to grasp them. My career goal is to establish a
boutique strategy consulting firm focusing on the TMT industry, for both private and
public sectors in China, to foster the industry development. My consulting firm will
help private sector clients formulate and implement strategies in various aspects, such
as new market-entrance, partnerships and joint ventures. My firm will also provide
advisory services to the public sector clients, guiding them to more open, market-
orientated and competition-driven policies. One example would be to introduce and
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adapt media regulations in developed countries to support China’s TV network
reform. To achieve this long-term goal, 1 will first accomplish my short-term goal of
working three to five years for a top-tier consulting group focusing on China’s TMT
industry, such as Bain and BCG. Although my work experience has developed my
technical expertise, strategic planning ability and insights on the market trend and
government relationship in the TMT industry in China, at this point, however, | am
not well equipped with business skills to fulfill my goals.

A MBA program is the fastest and most efficient way to prepare myself with the
essential business knowledge. As the only business school exclusively focusing on
MBA program, Tuck is best for me with its close-knit community, renowned
education, and energetic clubs and activities. *name* Li, current student, told me that
the faculties in Tuck are so dedicated to teaching that they remember every student’s
name in their class. With the help of this close connection, I can master solid
analytical tools by courses such as “Corporate Finance” and ““Statistics For
Managers”, and obtain in-depth and well-rounded knowledge on function and
management by courses such as “Operations Management” and “Analysis for General
Managers”. After applied my learning in the first year project, | will apply for the
MBA Fellow at the Glassmeyer/McNamee Center for Digital Strategies to hone my
understanding of the TMT industry and to hone my analytical ability by composing
the in-fashion case studies. | also hope to extend my experience beyond Asia and
propel myself into a truly global environment by building friendships in Tuck’s clubs
and events. For career, | will improve my interview skills in “Consulting Club” and
join the Technology Trek with members of “Technology Club”. For sports, | will join
“Tuck World Cup” and “Winter Carnival”.

Essay Question 2

Discuss your most meaningful leadership experience. What did you learn about
your own individual strengths and weaknesses through this experience?

12 elites with versatile backgrounds, no hierarchy. Sounds like a dream team, but it
gave the team leader a hard time. All the team members were so eager to share their
innovation different with others that the discussion went into chaos.
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And I was the team leader. It was the kickoff meeting, only one week from the first
class. We were all Junior Achievement volunteers, working on the program
Management and Economic Simulation Exercise (MESE), in which participating
college students would be divided into groups, each group representing a
manufacturing company. Each group would make key business decisions and
compete with one another. We were the consults of the student companies in the
simulation exercise and the designer and lecturers of courses.

My greatest challenges were to unify the separate talents in a common vision, and
meanwhile, to foster the creativity of each individual. | started with directing the team
member to adopt the mind of students and answer: “How much do we know about the
business world as when we were college students?”

Later in the meeting, | structured the framework and refined the timeline, to ensure
objective of the program remained intact and the course materials and lectures were
rich in content, yet realistic. As for the detailed class planning, I decided to grant my
team the total flexibility. Based on professional background and personalities, |
divided volunteers into four groups and assigned one lecture to each group. The
arrangement worked immediately. The outgoing Google sales with the sober GE
marketer were so devoted in designing “Internet Marketing” course that they refused
to leave with others. In the following weeks, | encouraged open communication
among the groups. | created group accounts for sending and receiving mobile text
messages and made brainstorming sessions possible 24/7. Deloitte auditor lady texted
all members the questions about the cash flow statement when she was preparing the
“corporate finance” course. Nevertheless, in terms of motivating active participation,
I was unable to bring a novice volunteer fully on board. Being a recent college
graduate, she felt unconfident expressing her opinions during group discussions with
others who were more experienced. In retrospect, | wish | had encouraged all team
members to help her build higher self-confidence.

Thanks to the hard work and creativities of all the volunteers, MESE became a
blockbuster. Throughout various forms of lectures, such as such as role-plays,
interactive games and anecdotes in daily work, participants of MESE enjoyed the
courses and exercises. Every class was extended in time because the students felt
eager seeking answers to endless questions, and sharing their ever-growing thoughts
and opinions. And one group of participating students went far beyond the program;
they entered the National Finals of MESE competition.

I also discovered my strength and weakness in leadership skills. I’'m strong at driving
a team into common vision, fostering team collaboration and creating platforms of
communication. However, in terms of invigorating individuals who is not so engaged
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as his/her peers, I still have much to learn and to improve.

Essay Questions 3

What is the greatest challenge or hurdle you have overcome, either personally or
professionally, and how did you manage to do so?

50,000 Yen a month, | felt amazing to have a regular income for the first time. What
made it even better is that it was the scholarship that reminded me of the hurdle | had
overcome. 6 months before that, | graduated from college, with a disappointing GPA,
a second chance in graduate school and the determination to regain the academic
confidence which | had lost.

I was popular in high school, an A-grade student, social star and athlete. | entered my
dream school, xxx University, in which | expected nothing else but to be as excellent
and confident as | was in high school. However, the unexpected Cs in the final exams
of my first semester hit me hard. | was so frustrated that the negative attitude crippled
my academic confidence. | chose to escape by indulging myself in extracurricular
activities. But it never worked. | was still popular, but had to conceal my inferiority
when discussing academic topics with my classmates. This deficiency of my escape
strategy was reflected in my transcript all along.

The recovery was slow, but | managed to earn a new start by studying Japanese in my
junior year. | impressed the professor from xxx University in the interview and got
the admission in my senior year.

Feeling fresh was only a start, but the toughness of the first semester was beyond my
imagination. | was overwhelming by the lectures in Japanese and shortage of solid
preliminary knowledge to understand new concepts, but I refused to give up this time.
First of all, I asked senior students to delineate the scope of necessary basic
knowledge for all the courses | took. Then | took twice or triple the time, than other
students, to study. To cultivate perseverance, | forced myself to stay in the library till
it closed. Also, other than taking every chance to ask professors and peers, every
weekend, via Skype | discussed my homework with my top grade roommate in
college. To improve my Japanese, | volunteered for culture exchange programs in
three community centers outside the language classes. My hard work paid off. | was
the only straight-A student by the end of our first semester. It was when | obtained the
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scholarship. Keeping the positive attitude and the hard work, | graduated not only
with a 4.0 GPA and one international published paper, but also with my recovered
confidence.

Upon graduation, when | found that the engineer job was not the perfect fit for me, |
redirected my career path. When | discovered the radical problems in my devoted
industry, | dedicated to change it rather than to complain. When I found that I am
inadequate to fulfill my career goal, | decided to pursue an MBA. The academic
hurdle itself is not bothering me anymore, and | am actually benefiting from its legacy:
now, the first thing I look for in a hurdle will always be a solution, rather than an
escape.

Essay Questions 4

Tuck seeks candidates of various backgrounds who can bring new perspectives
to our community. How will your unique personal history, values, and/or life
experiences contribute to the culture at Tuck?

My first contribution to the Tuck class will capitalize on my wide-ranging
experiences in the TMT industry. | chose to pursue a career in TMT industry,
because it has been redefining the communications platforms and dissolving barriers
to empower John Lennon’s vision: “Imagine all the people. Sharing all the world.”
As a strategist, | succeeded in building partnerships with China Y outube-wannabes
and managing the policy risks to launch Internet TV, and promoting pioneer online
content delivery services. As a netizen, | never gave up pursuing the freedom of
expression in China, although my blog of six years was censored and erased. |
purchased the domain and space, and built my own independent blog. Now, hundreds
of Chinese find my website by searching “how to access twitter” every week. At
Tuck, I will share my professional experience and insight in the TMT industry, on the
technology trend of the world, the unique regulatory environment and the online
social activism in China.

Second, | will bring my team spirit with the passion for Basketball to Tuck as I did in
xxx University. My first immersion ‘Japanese course’ was a college basketball club.
As the only Chinese member, | managed to communicate smoothly on court in three
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months. Once in an internal match, | made the three-pointer buzzer beater and we
won by 1 point. My teammates hugged me onto the floor, yelling my nickname “Yao”.
Just then | felt like home. As more international students began to play basketball, |
decided to found a team to involve everyone. To encourage commitment, | designed
a player ranking based on the winning percentage, and developed an online forum to
share statistics and photos. Also, | coached rookies and organized friendly games.
Consisting of over 20 players from 7 countries, the international team flourished, by
the time | was graduating. Despite communicating in various Japanese accents on
court, we entered the Finals of college town match. In Tuck, | can resurrect the
basketball club, which was removed from the club list, and found a more international
team.

Third, I will share my love for popular cultures of China and Japan. I was a ‘Game
Boy’ crazy for Japanese videogames in middle school, and I wore Kurt Cobain style
long hair, try to translate Allen Ginsberg’s poems in college. I believe that the best
way to understand a different country is to understand its cultures. If I could be the
guide of Tuck Asia trip, I will show ‘cool stuffs’ other than Great Wall and Sakura. In
Beijing, I will encourage Tuckies “moshing” in front of the stage in the underground
Rock live shows, show them the avant-garde paintings and sculptures in the 798 art
zone, and bring them to my friend’s game company which develops applications on
Facebook. In Japan, | will lead them to the maid coffee shops and elaborate why
dressing like characters in Manga (comic) is so popular, visit Tokyo Game Show to
know why game industry made up to 1/5 GDP of Japan.
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UCLA ® 13§ Essays (= &)

Essay Question 1

Please provide us with a summary of your personal and family background.
Include information about your parents and siblings, where you grew up, and
perhaps a special memory of your youth.

I was born in Tangshan, a heavy industry coastal city of northeastern China. We have
four members in my family, my parents, my elder brother Yan and me. When | was 7
months old, an earthquake flattened the city. Fortunately, none of my family members
was even injured. My elder brother and | were separately sent to two families in the
countryside, and my parents were dedicated in the building of new Tangshan. |
survived in the countryside by drinking goat milk, and learnt to walk and speak there.
It was said that I showed a gifted interpersonal skill by ‘flattering’ adults and getting
snacks. Two years later, my family reunited at Tangshan. My father, an innovative
and charismatic man, worked as the youngest mid-level government officer. My
mother, a wireless engineer, worked at the city’s broadcasting station. My brother
brought me everywhere he went. Although most time | stayed in the kindergarten, |
was very happy to be able to live with my family. From my primary school we moved
to the capital of the same province, Shijiazhuang, where 1 finished 12 years of
education before going to college. Here | grew freely; both my family and my
teachers gave me much freedom to study on my interests. At the age 11 | started to
attend math and computer programming contests. In my spare time, | read all
accessible books, swallowed the knowledge, and played soccer until darkness.

My father is my career model role. He was born in a small village and got admitted by
a first tier university in Beijing but chose to join the air force, because of financial
difficulty. He was a pilot, a government officer, a college president, an enterprise
president, and after retirement he started his own company. | witness all his steps
except the pilot part, and learnt a lot from him. | want to excel his achievements, and
try not to take advantage from my family over his. | half self-supported through
undergraduate and never use his resources afterwards. My mother graduated from
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another top tier university in Beijing, and became an engineer afterwards. She is a
great working mother, taking care of two sons alone while supporting my father’s
career. The way she persuades my father taught me how to lead without being a lead.
She also spent a lot of time on our education, we all benefit a lot. Yan, my elder
brother, is a warm-hearted and well-rounded person, and the first master of my family.
His life style is laid-back, spending much time on family and private life, contrast to
my father. We share a lot on interests and hobbies. And he lets me know how to
appreciate life. My family is my treasure; we care and support each other.

A special memory of my youth is that when | was 13 years old, I got in the national
Hua Loo-keng Gold Cup Math Contest held in Shenzhen, China’s Special Economic
Zone, the hottest city in 1980’s. My parents generously bought me an air ticket to
Shenzhen. | met many talented teenagers on the contest and had lots of fun being with
them. The host treated contestants a sightseeing tour of Shenzhen, and | was deeply
impressed by this economic miracle. | went home with a bronze medal and many
souvenirs. This ten-day tour was my first independent travel, and it exposed me to a
new world and broadened my vision.

Essay Question 2

Discuss a situation, preferably work related, where you have taken a significant
leadership role. How does this event demonstrate your managerial potential.

I landed my current company at her 9th month, and played a significant role in
overcoming her first year obstacle.

My company was founded by two Tsinghua alumni, both guru level software
engineers. 1, as the third and youngest key man, joined to save the company from a 3
months zero income panic. My mission was to convince a new Japanese customer,
have us participate a giant project and implement it perfectly. And since my two
bosses were paralleling on other possible themes, | had to work independently.

In cold Beijing winter I hosted the customer’s visit, convincingly illustrated our
quality and eagerness, and persuaded him to give us part, however the hardest part, of
that sophisticated project. Then I organized my team to work with the custom’s other
teams in Tokyo and Dalian. As the interface to the customer, | demonstrated proactive
cooperation and built the atmosphere of mutual trust; as the team lead, | worked hard
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with my five young talented and diverse members, delegated them suitable duties, and
motivated them to implement the workload equal to other 20-person teams; as the
administrative, meantime, | also supported the other two themes of the company.

The project succeeded after three months, and we survived. This experience shows
that | am capable of leading a team. At an entirely new environment, | have shown
my leadership qualities and managerial potentials.

Essay Question 3

Discuss your career goals. Why are you seeking an MBA degree at this
particular point in your career? Specifically, why are you applying to UCLA
Anderson?

My career goal is to expand AlSpace, my current start-up company’s business from
East Asia to the whole Pacific Rim, and to significantly enlarge her positive influence
on IT industry and people’s daily life. During or after MBA study, I plan to create a
new oversea branch or partner company at L.A. As | mentioned in Essay 2, | have
two bosses, one focusing on local and the other on Sino-Japan market. I am currently
doing on both markets, with an emphasis on the latter. However, geographically
thinking, | want to cultivate a third market. This is not only my interests, but also the
company’s strategic need to ensure her faster and safer growth. And temporally
thinking, in 2010, after five years of technical and financial accumulation, AlSpace
will face new challenge: how to manage a growing enterprise? | want to be the person
to meet this challenge, who gets prepared in advance, while the two gurus concentrate
on technical innovations. In the long run, I wish | can do something that benefits the
world, specifically in IT field, in a healthy and organic way. It might be the natural
language processing product we are going to research, or other great ideas.

My career plan requests an Anderson MBA now. The school’s entrepreneurial focus
ideally complements my goal. Add more here, class, venture capital, etc. To lead,
finance and staff a growing enterprise, | need to study Her solid financial and general
management courses, together with the combination of case study and lectures,
perfectly match my needs and my engineer background. UCLA’s reputation and
network in California and Pacific Rim will greatly enhance my ability to cultivate a
new market. When | graduate from Anderson, AlSpace should enter her 2nd five-year
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stage and | could apply my knowledge and ideas obtained at Anderson to the
administration of AlSpace.

In fact, my plan was to apply to MBA 2009 and everything was on track. But a severe
physical situation, explained in essay 4, postponed it to MBA 2010. However, in this
additional one year, | have grown solider mental strength and a clearer vision of my
company’s future and my own career goal, have served my company longer to enable
it pass the third-year obstacle, and have raised more valuable questions on business to
get answered in my MBA study. | view this year as a graceful experience which can
contribute to both my own life and Anderson’s diversity.

Southern California’s favorable climate heals my wounded hand faster.

I also want to be surrounded by diverse background people with business aspects,
rather than pure engineer peers.

My thoughts and ideas are based on my up-to-now experiences and visions. They
might change during the MBA course. But it is exactly what | expect, since | am more
than happy to improve.
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Chicago Booth ¥ i Essays (=)

Essay Question 1

Why are you pursuing an MBA at this point in your career? (750 word
maximum).

“Seek to be the best”, this is why I am going to pursuing an MBA at this point.

I can never imagine my five years career in XXXX (Company Name) started in such a
hard day: Instead of staying at office operating computer from 9:00 to 5:00 as an
engineer, | had to get up on 6:30 morning, riding on a bicycle and carrying four cases
of products to visit 56 groceries. | had 7 minutes to talk to each of my clients and
persuade them to buy more products. At that time, | even could not understand
Sichuan dialect, say nothing about speaking. | believed, however, if | worked harder,
my life will be changed.

Six months later, | leaped to be the youngest city manager in XXXX China history,
overseeing $6 XX of business and leading my team to increase the business to $13
XX. Besides company target, in July 2004, I initiated addition assignment of
exploiting XXXX business in the southern region Sichuan province (an area that
XXXX business had never reached previously). Although | was prepared for an uphill
battle, the magnitude of the task still surprised me: People in this place never heard of
XXXX before, and local brand had a very strong consumer base. Refusing to be
dissuaded, | worked 18-hour days to recruit distributors, establish sales team, build
systems, and form analyses. In the meantime I transformed from a sales manager into
a general manager in the process of hands-on participation by establishing the sales,
finance, and logistics departments. My contributions were recognized as top ranking
employee in company (10% of 1000).

My work built momentum in 2005, | designed XXXX national distributor sales model
and was assigned to handle XXXX China’s biggest city business. Besides increasing
XXXX business from $35 XX to $50 XX in one year, | led my team to design and
pilot a distributor model covers “Hire Distributor”, “HR Management”, “Sales
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Management”, “Supply Chain Optimization” and “Finance Control”. Today, it is the
Operation Model for all of XXXX’s total 67 distributors in China. This experience
really has enabled me to strategically oversee a company’s operations and enhance
my capability of strategic planning. My team’s brilliant results were awarded “Best
Team” (10 out of 300) in 2005, and I also received one of three promotions to Retail
Unit Manager, a position responsible for $60 XX business.

The fastest unit manager promotion made me face even greater challenge due to the
change from traditional distributor channel to modern retailer channel where | had not
much experience. However, within limited time, | quickly familiarized myself with
brand management, shopper research, and marketing program design. In this period, I
successful managed the toughest financial risk case in XXXX China history, with

zero finance risk and achieved rapid sales growth from $60 XX to $90 XX in one year.
In addition, drawing on comprehensive consumer analysis, | led a project team to
successfully launch China’s first shopper based layout design, “Personal Care Center”,
which was awarded “Asia ECR Annual Reward” from Asia ECR Association in 2007,
the first time in XXXX History.

Instead of becoming a marketing or business development director with easy life
followed by current career path, be a CPG CEO is what | do desire. The more |
advance in my career, the more clear | could see my future in next 10 years. | could
be a director in F.M.C.G company with a easy life, which is exactly what | do not
want. Today, | want to pursue a chance to change my life, in my 28 years old.

I am aiming to be the CEO of a large Chinese F.M.C.G company. | hope to lead the
company be a market leader and focus on how to improve Chinese people’s daily life.
Using advanced marketing and strategic management, | will make the names of
China’s F.M.C.G company known around the world. Meanwhile, I hope the company
I led will be the best cooperation citizen in society and will lead Chinese companies
contribute to not only China but the rest of the world as well.

To become a CEO rather than a manager, one should possess five abilities, including
general management, financial knowledge, strategic planning, entrepreneurship, and
crisis handling. To prepare myself to become a CEO in the future, my work
experiences have enhanced my ability in strategic planning, and developed my
insights in sales management. | believe I still need to develop essential knowledge in
general management, finance, and, crisis handling. The MBA architecture, together
with practical know-how through post-MBA professional experiences and powerful
international network, will pave the way for me.
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Essay Question 2

Have you ever made a decision that caused you to go against popular opinion?
Please describe that situation and your rationale for you decision. b) Did you feel
at any point that people misperceived your motives? Explain. ¢) In retrospect,
how do you think an MBA from Chicago GSB would have affected your decision?

XXX China adapted only two sales channels to sell their famous brands, Distributor
Channel and Retail Channel. Distributor channel focused on wholesale business and
the other focused on big direct retailer business. This sales model was never changed
until 2005, based on my proposal.

It was July 2004 and the situation was very crucial. | was responsible for reaching our
$ 1 million RMB sales target for Pampers in China’s most affluence prefectural city
in 2005. After 2 month 4 hour sleep and 40 pounds’ losing, we met only thirty percent
of our goal but sixty percent of our time had elapsed. After in depth field work, |
realized that we had never covered a booming new store type, Baby Store. Such store
contributed to 51% of city diapers business but our sales model could not cover them.

I immediately took initiative. | proposed to set up a sales team to cover such merging
channel in that city. Moreover, if sales trend grew robust, | would propose to pilot
that sales model in the top 20 cities in China, then rolled out nationally. | hoped
eagerly my proposal could be adapted

But my motive was misperceived by marketing and finance management team. They
thought | was finding an excuse for sales draggling. In the meanwhile, they
questioned me about the fact that, in most part of China, baby store shoppers were
poorer and could only afford local brands that were usually come in smaller packs. In
contrast, Pampers didn’t have small pack portfolio in China. Hence, despite of the 1
million investments in four months, Pampers business increased index would not be
paid out. Refusing the proposal, they suggested me to shorten heavy promotion in
retail channel to drive sales as fast as possible.

Convinced that a better change could be made, | adopted a different approach. After
further analysis of agency’s city and consumer behavior report, I made a business
model to demonstrate business incremental if we would extend Pampers portfolio in
Baby store. At the same time, I acknowledged the sales team’s boldness for a change
and reinvested a portion of our revenues to launch a massive research operation
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including pilots and trials to supplement our incomplete data. As the data showed,
roughly 60% of mothers did their shopping in baby stores and the number of baby
stores increased by 30% annually. In additional, | took the upper level managers to a
field work. Compared with Hypermarket, the number of shoppers was more than
double of the regular stores, but there simply was no Pampers available on the shelf.
Based on end shopper data analysis and firsthand impression, finally, my proposal
was adapted.

Six months later, after a successful pilot, XXX China founded its third sales channel,
Baby Store channel. Today, the channel contributes 8 million RMB of Pampers sales,
which account for 70% of XXX diaper business.

This experience made me understand a senior business manager should have data
based on broader business view in other’s shoes. In other words, the earlier |
communicate with marketing and finance colleague of the end shopper behavior and
data analysis, the easier | could help them understand my point of view, the faster
XXX China could develop a productive sales channel.

I knew Chicago from my best friend Michael (Chicago 2010 MBA) when | first
joined in XXX with him. I got the impression that Chicago GSB is an honored
business school with strong academic strength. The more | understand Chicago GSB,
the more | believe that it is the best one that can help me to become a general manager.

First, Chicago GSB will provide a rigorous intellectual experience in which | can gain
a multi-dimensional and solid view in business concepts and develop the analytical
skills to apply them. In Chicago GSB, | probably will be lucky enough to chat with
one of the Nobel Prize Winners in a campus corner. Besides the most respected
professors in the world, Chicago’s discipline-based approach educational philosophy
will teach me to question assumptions, facts demanding, and examine problems from
all angles. Moreover, to study the statistics, conceptual tools of economics, and other
business fundamental disciplines, | can constitute my approach to solve unknown
business problems and face the toughest challenges in the future.

Second, I value Chicago GSB’s focus on statistics and mathematic modeling when
addressing complex business issues, while providing great ‘soft skill” programs. Not
only in this case, | discovered that almost every function, including sales. marketing,
and even HR, are mathematical games of optimizing resources and balancing
investments. | believe my business management skills will be further strengthened
with the development of my statistical analysis skills, for which Chicago GSB was the
best of the world to offer.

Third, Michael shared with me the foundation courses like “Statistics”, breadth

www.ChaseDream.com 274




—— WELFE S
CHASEDREAM.COM WERT BDRiEASE ST

courses like “Marketing Management”, general management courses like
“Competitive Strategy”, and electives like “New Venture Strategy” will help me
develop essential business knowledge and build my expertise in such areas. In
additional, Chicago GSB will complement classroom theories and foster my
leadership and team work skills via the existence of profound experiential
opportunities, like Management Lab and A.T. Kearney Global Prize. In sum, although
I have not be General Manger before, the flexible curriculum can help me tailor-make
my education to prepare for the career in general management.

From a video about Chicago GSB, | found out that it values independent and creative
thinking, open discussion among students and faculty, and experiencing with
knowledge. These are exactly the kind of things that | want to find in a business
school. For Chicago GSB, I can not wait to start.
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Columbia ¥ i Essays (= &)

Essay Question 1 (Required):

What are your short-term and long-term post-MBA goals? How will Columbia
Business School help you achieve these goals? (Recommended 750 word limit)

122 years in business: Coca Cola still easily tops annual BRAND ranking with its $70
billion brand value. 24 years in business: Jianlibao, once the most popular Chinese
beverage brand, comes to an end. 2 years: the average lifespan of a native Chinese
brand published by World Brand Lab.

Twenty years ago, few Chinese ever heard the term ‘marketing’. In contrast, today
thousands of Chinese brands utilize diversified marketing tools. However, they make
the mistake of blindly equating marketing with heavy advertising and promotion, and
neglect rational brand building. As a result they cannot afford sustainable
development, though their sales may boom in the short term. The rise and fall of
Jianlibao, among other companies, illustrates that maintaining a Chinese brand name
is even harder than creating it.

One of my long-term goals in marketing is to establish a boutique consulting firm that
will provide branding and marketing services to local companies, aiming to better
build and develop Chinese native brands in the consumer goods industry. First,
though, I plan to join a top consulting firm to enhance marketing expertise and
accumulate knowledge of different business categories.

Over the two years | spent at SC. Johnson, my understanding of marketing deepened
through practical experience. | have been in charge of brands in different stages of
their lifespan — | not only drove the famous multi-national brand, Raid, to continue
its ten-year reign in China, but I also transformed OFF from an unknown brand to the
most popular repellent brand in the country. | also became an expert in utilizing
multiple marketing tools to drive challenging business objectives. To launch Raid
Electric Liquid, I led strategic sampling to increase its penetration, driving its share
over 50% as the growing engine for brand business. To deliver Raid Trigger news to
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targeted consumers, I adopted the innovative ‘Provincial Panel’ media strategy to
effectively reach the target with 50% less spending. Finally, | applied my growing
understanding of Chinese consumers and sales channels to create business
opportunity and grow sales. On one hand, | combined Chinese unique herbal
medicine with Raid’s advanced insect killing technology to create the innovative
Herbal Insecticide, which has become ‘Star product’ for rural consumers. On the
other hand, | also set up a clear strategy for the existing Multiple Insecticide business.
With my unprecedented ‘Focused’ strategy, it recovered from over three years of
stagnation and grew by 42% — the highest sales growth rate in history — and
achieved the number one share in China for the first time by outperforming our
largest local competitor, Gunner, even though they invested much more than us. | also
learned from this case that Chinese local brands must reform to win their foreign
counterparts.

As a step to approach my career goal, | formed a four-member part-time consulting
team in 2007 to gain first-hand experience. We arduously won our first case to offer
marketing consultancy to a New Zealand nutrition brand that was being introduced in
Shanghai. My responsibilities ranged from recruiting partners, assigning tasks and
communicating with clients to research, analysis and the final proposal. My
experience as a business operator responsible for team members, clients, and myself
was bittersweet but educational.

However, to found a brand consulting firm in the future, 1 still lack a holistic view of
global business. I also need to strengthen my analytical ability to come up with sound
marketing solutions as a qualified consultant. An MBA will be crucial for me to gain
these skills.

Columbia’s MBA program attracts me not only because of its well-rounded top
ranking, but also because of its rigorous marketing course. John Howard’s customer
behavior theory, which was tested and developed at Columbia, was a milestone in the
evolution of marketing. | hope to share and discuss my perception of Chinese
consumers’ buying decisions with peers to further probe this theory. And I also hope
to apply Columbia’s unique logical and quantitative analysis to my future work to
redress the current ‘fanatic’ advertising and promotion of Chinese brands, and guide
them back to benign circle of brand building. Moreover, | want to participate in
Columbia’s Master Class to work with peers to solve companies’ ongoing problems.
Such immersion in the real business perfectly matches my desire to grow from a
marketer to a consultant. | am looking forward to working with famous consumer
goods companies such as Nestle that are in the Master Class’s partner list, as well as
helping to foster media strategy in the ‘Advertising, Branding and Creativity’
workshop. Finally, New York City is a world brand library with the headquarters of
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famous brands such as Pepsi and Coach for me to explore.

With the global expertise I will cultivate at Columbia, and also with my local
marketing experience, | hope to help increase the average lifespan of Chinese brands
by joining a top consulting firm in the near future, and eventually establishing my
own firm.

Essay Question 2 (Required):

Master Classes are the epitome of bridging the gap between theory and practice
at Columbia Business School. View link below. Please provide an example from
your own life in which practical experience taught you more than theory alone.

(Recommended 500 word limit)

As an integral part of my plan to launch Raid Electric Liquid in China, | proposed a
nationwide, two-month sampling campaign (a campaign to give out free samples of
the product) to enhance penetration. Success is half a good plan and half its perfect
execution. Therefore, | created rigorous guidelines with unified action standards to
ensure my plan’s flawless execution. I was confident that sampling would be
successful nationally. However, we stumbled across mountains of trouble since our
company had never conducted sampling with such a wide scope. Everyday, | heard
from dozens of salespeople in the field complaining about the difficulties of the
program; some even pressed me to give up sampling and adopt a more easily
executed strategy like a price discount. As the project leader, | pushed the salespeople
to work within our marketing guideline.

During my field trip to Guangzhou, | saw the difficulty of conducting massive
sampling in such a scattered market. | realized that the original plan of extending the
sampling to Guangzhou’s vast satellite cities would be extremely time and energy
consuming for the salespeople, and would threaten their current business. To ensure
efficiency, I accepted the local salespeople’s suggestions that we focus in downtown
supermarkets. Though we scaled back our sampling in Guangzhou to twenty key
spots, we attracted thousands of consumers. In teleconferences with field sales, |
learned that consumers in Jinan generally used Coil to repel mosquito. Blindly
applying sampling guidelines from other cities would not effectively reach these Coil
users. | adopted a system of giving samples of our product to Coil users in exchange
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for old Coil that we offered to recycle, hoping to eventually convert them. We
encountered another problem in Shanghai — local retailers did not allow in-house
sampling. In response, | worked out a plan with salespeople to sample at the entry
gates. From visiting and communicating with salespeople, | realized that each market
was unique and using the same mold for all of them was unrealistic.

I timely revised the original plan to allow for tailoring to local situations. From
interacting with over 50 salespeople and traveling to more than 10 cities, | adapted
my original guidelines to be more executable. In turn, salespeople were more helpful.
This sampling not only enhanced the product’s penetration to 10% nationally in the
first year, but it also laid a solid foundation for it to increase its market share to 56.5%
in its second year.

It is well known that sampling is an effective strategy for building new products.
However, if rigid standards are applied uniformly without considering local
circumstances, it loses effectiveness. My experiences in the field taught me about
market differences, and showed me the value of flexibility regarding local
characteristics to maximize results. More importantly, | learned that it is never too
late to redress deficiencies and improve a plan. A good plan is the result of more than
concepts and theory; it also requires courage to make timely adjustments to rectify
shortcomings that are exposed in practice.

Essay Question 3 (Required):

Please provide an example of a team failure of which you’ve been a part. If given
a second chance, what would you do differently? (Recommended 500 word limit)

A recent marketing mistake taught me a lot about team communication. Raid Electric
Mat has been crowned as the company’s cash cow with No.1 market share (over 30%)
for over five years, generating over 10% of the company’s profits. My line manager
Louisa and I were in charge of its annual business strategy, aiming to win in next
season.

After exploring the latest market share, | found that although we were still No.1
nationally, sales were stagnating in key cities, while more and more competitors
entered into the market. It was a signal that the Mat market was changing to a
commaodity market, in which competition got fiercer. Based on sound data analysis, |
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proposed an emphasis on consumer promotion, including the launching of heavy
promotional packs to defend our share in the coming season. However, Louisa did not
seem interested in my suggestion. She was afraid that launching promotional packs
would help to defend our share at the cost of cannibalizing our profitable normal
packs. To convince her of the benefit of promotional packs, | incorporated the
opinions and support of salespeople into my proposal. But to my disappointment,
Louisa disapproved of my plan again, and we proceeded with past practice.

When the season came, large promotion packs became an overwhelming trend in the
market. We were hurt heavily; our market share fell and our sales stagnated, and we
struggled to maintain profit.

Later, when | had gained more experience in business communication, | realized why
I had failed to sell my seemingly appealing proposal to Louisa. | was right that a
marketer should always bear market share as her scorecard. | was also right to start
from my own perspective to defend the Mat’s share with promotional packs. However,
I made my mistake when proposing my idea to Louisa, and not recognizing that in her
role as business leader, she considered delivering profit to be a key measurement
besides share. While promotional packs can undoubtedly drive market share, they can
also hurt profit by cannibalizing profitable normal packs, as Louisa had pointed out. If
I had put myself more in Louisa’s shoes, I would have also suggested a cost-saving
initiative along with my proposal of promotional pack to address her profits concern.
Furthermore, | could have demonstrated that the promotional pack would generate
more sales value to compensate or even enhance total profits, so that we could grow
our share without sacrificing profit. If I had thought from a business leader’s
perspective instead of having market share tunnel vision, I could have got approval.
However, due to my lack of experience, | argued entirely from a share-defending
perspective, and thus failed to convince her.

From this experience, I learned the importance of putting yourself in a leader’s shoes
when making suggestions and working in a team. In business communication, it is
essential to maintain a holistic perspective of the team’s goals, and not just your own.
It helps you determine the most efficient way to sell your idea, and benefits the whole
team.

www.ChaseDream.com 280




—— WELFE S
CHASEDREAM.COM W R iE AT

Duke ¥ if Essay (B HHH, F_FEH R

All re-applicants are required to complete the Re-applicant Essay. Please limit
your response to two pages. Write an essay describing how you are now a
stronger candidate for admission compared to the application you submitted the
previous year.

I am back! With a higher position in my project, a deeper passion for Team Fuqua
culture and a stronger conviction of career development, | believe that my additional
experience will strengthen my candidacy for admission to the Duke MBA program.

At the end of 2008, I had led my civil engineering team to successfully complete the
US$100 million infrastructure works on time and on budget necessary to progress to
the next stage of the US$2 billion project. My proven performance in the
infrastructure stage of the works contributed towards me earning the highest rank in
the client satisfaction survey among our project management team members.
Therefore the Project Director assigned additional responsibilities to me. | was
promoted to lead the quality management team in establishing the Project
Management Information System (PMIS) for the remaining project works.

As the team to unify the disparate communication protocols to a recognized quality
assurance standard, we had unique access to meeting with Department Managers
representing the 24 key international stakeholders. These included the Egyptian
designer, Saudi Arabian contractors, the French IT consultant, and the American hotel
operator. However, the greatest challenge | faced was the manpower constraints and
the low morale of my team. Most of my team members were employed by our
company in the local market rather than dispatched from the head office. With little
hope to be promoted, they lacked enthusiasm to work. Therefore, | drafted the basic
strategy and skeleton documentation of the PMIS procedures, but gave my team full
responsibility to review each stakeholder’s internal procedures and implement
necessary changes. I remained open to the team’s creative ideas and challenging
critiques. | adopted their feedbacks to optimize the procedures, showing how valuable
their work meant to our team and that their contribution would be greatly respected.

www.ChaseDream.com 281




—— WELFE S
CHASEDREAM.COM W R iE AT

Inspired by my initiative, my team members started to commit their passion to our
mission. After 8 months, we established an eclectic but unified project
communication management system to control the information distribution among the
diverse project stakeholders.

My experience in the past one year determines in me a more mature understanding
about the responsibilities of leadership, a broader international horizon and also
stronger confidence in becoming a future global business leader. From global
marketing to international project management, my past four years has been
fortunately connected with the full process of transforming a business leader in the
Korean construction management market into a competent player in the universal
arena. An additional year of international experience makes me believe that this
unique experience, after being refined through rigorous management training, will
engage me as a critical contributor to the Chinese construction industry craving for
global expansion.

Outside of the office, my ambition for management drives me to take a series of
online courses about project management and to prepare my candidacy for the
Certificate of Project Management Professional. | also refined my professional
management English capability by re-taking the GMAT and TOEFL tests.
Consequently the scores improved from 700 (90%) to 730 (96%) and 103 to 108
respectively.

The last 1 year has also increased my passion to be a member of Team Fuqua. Further
extensive interaction with Duke Alumni and current students in Beijing and Hong
Kong has strengthened my conviction that Team Fuqua is where | want to live and
study in the coming 2 years.

Following on from my 2008 application, I still cannot adequately answer myself, “if
not Duke, then where?”
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INSEAD ¥ iF Essay (5 &)

Personal Essays 1:

Give a candid description of yourself, stressing the personal characteristics you
feel to be your strengths and weaknesses and the main factors, which have
influenced your personal development, giving examples when necessary. (400
words approx.)

I always look for new challenges. When | graduated from college in China, people
told me it would be too risky to go to the United States for advanced education; when
I worked for Sprint as an engineer, people told me it would too difficult for a foreign
engineer to switch to the consulting industry. However, I didn’t let the naysayers
discourage me. Today, | am a consultant working with top-business-school alumni
and | am one of only two employees in the New York office without an Ivy League
degree (the other is from INSEAD). Now, some of my friends are wondering why |
want to quit my job in the US and start over in China, where | may end up earning
less than my current salary. The answer is simple: Where my friends see poverty and
oppression, | see great room for improvement, both economically and socially. I am
passionate to bring about changes and improve the society.

I am a versatile team player. On one hand, working as a management consultant, |
have experience with a broad array of organizations across a number of industries.
The projects | have been involved with range from business model assessment and
technical due diligence for a Middle Eastern private-equity fund to content
distribution strategy development for the Bill & Melinda Gates Foundation, from
formulating competitive strategy for a Chinese Telco to helping a Nebraska start-up
apply for US government stimulus funding. These experiences allowed me precious
opportunities to quickly build up my knowledge base and networks in different
industries. On the other hand, educated as an engineer, | have acquired strong
analytical skills and an in-depth understanding of the technology arena. My combined
technical and consulting background enables me to bridge the gap between
technology and business and bring fresh perspectives to my team.
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Upon reflection, | realize one of my weaknesses is that | often hesitate to give
criticism. Subconsciously, I value harmony and people’s feeling more than anything
else. Now that | am leading a team, | realize that providing constructive criticism is
important to improve team performance, and it can actually create a win-win situation
for the team and individuals. Plus, it doesn’t have to be unpleasant for either party, as
long as | stick to the facts and am skillful while communicating. Being generous with
compliments also helps me to provide criticism when | need to.

Personal Essays 2:

Describe what you believe to be your two most substantial accomplishments to
date, explaining why you view them as such. (400 words approx.)

Expanding XYZ Consulting Group into China

When | worked at XYZ Consulting, | initiated its successful expansion into China. |
am especially proud of this because I had to persuade XYZ leadership, build trust
with business partners in China, and inspire my colleagues.

XYZ’s partners were justifiably skeptical of expansion; XYZ was a boutique firm
with zero international experience but healthy growth domestically. However, |
believed that China was going through a revolution in telecom and XYZ was
perfectly positioned to take advantage of it by leveraging its experience with major
US telcos. | researched potential clients and identified a powerful potential partner in
China. | put together a report on my findings that emphasized my XYZ cost-benefit
analysis. I gained partner’s blessing and quickly recruited a “China team”

It was not easy to coordinate my “China team” and maintain everyone’s commitment
level with our already-busy work schedule, but | held weekly discussions and
developed a log system to manage our knowledge base and work progress. | also
made internal presentations on Chinese business culture to help our team understand
Chinese business dynamics.

As a native Chinese, | understand how critical mutual trust is to conduct business in
China. Therefore | flew to China multiple times to meet with local partners and
prospect clients to build trust. 1 also invited senior XYZ leaders to give free
workshops to convince them XYZ is the industry expert.
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With all the efforts, we built the joint-venture in Beijing and already engaged several
clients in China.

Leading ABC to Win the America’s Giving Challenge

I have volunteered for four years with ABC, a non-profit organization that supports
the education of underprivileged children in rural China. Last year | steered the ABC
fund-raising committee. My first task was to manage the campaign for the America’s
Giving Challenge; the organization with the most donations in a month receives an
additional $50,000 as a reward. We had quite a few disadvantages: ABC had a small
donor base, a limited campaign budget, and a staff of part-time volunteers. | therefore
convinced the team to bypass traditional campaign methods and leverage emerging
media outlets such as Facebook, Twitter, and online forums. We held daily status
meetings to check campaign progress and ensure that we were leveraging all the
channels and resources. Our messages quickly circulated throughout the Chinese
ethnic communities. Eventually, we raised $150,000, more than any of the 7,000
participating organizations, and won the $50,000 Challenge Award. With this money,
we can support 2,000 children to go to school next year. | am proud of this
accomplishment because | devised an innovative approach to overcome challenges
and the award will help thousands of underprivileged children change their fate by
supporting their education..

Personal Essays 3:

Describe a situation taken from school, business, civil or military life, where you
did not meet your personal objectives, and discuss briefly the effect. (250 words
approx.)

As the president of my university student council, | nominated Cong for an annual
“special needs full scholarship” without her consent. I believed that she topped the list
of candidates because her family was poor and she worked two part-time jobs to self-
finance her study. Hence, | gathered evidence to illustrate that she was in a tough
financial situation. | also talked with a group of student leaders and asked them to
vote for Cong.

As expected, Cong was awarded a special need scholarship. However, to my huge
surprise, she was so shocked on the day the scholarship recipients were announced
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that she cried. From that day forward, she never talked to me again. | heard that she
donated all her scholarship money to the university foundation.

I realized Cong needed people’s respect, not people’s money. She wanted to survive
on her own and was very reluctant to admit that her family was poor. I thought what |
did was good for her. Instead, | paid zero attention to her goal of independence and
publically announced that she was incapable of surviving.

I could do nothing but learn from my failure. Today, | always get along with team
members from different cultures and backgrounds, because | know I should step into
their shoes and understand them; | must respect their thoughts. | learned the lesson
that | should treat people not in the way | believe is good for them, but in the way
they want to be treated.

Personal Essays 4:

Discuss your career goals. What skills do you expect to gain from studying at
INSEAD and how will they contribute to your professional career. (500 words
approx.)

Lattice Engine’s success and my role in that success have confirmed my vision about
the increasingly important role of analytics in our world. Data analytics can make our
planet smarter.

The world contains an unimaginable amount of digital information which is growing
ever vaster ever more rapidly. This makes it possible to accomplish tasks that
previously could not be accomplished—spot business trends, prevent diseases, and
combat crime among them. Managed well, data can be used to unlock new sources of
economic value, provide fresh insights into science, and hold governments
accountable.

Data are widely available; what is scarce is the ability to extract wisdom from them.
It takes quantitative expertise, business acumen, and deep insight into the specific
industry or functional area seeking solutions. Educated as an engineer and having
worked as a management consultant for the past five years, | am well positioned for
the challenge of finding value in various datasets.
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My short-term goal is to work for a top-tier consulting firm with a business analytics
focus. My long-term goal is to start my own business intelligence company in China.

I have the good fortune to work with an INSEAD alum, Peter Guy (MBA 2006) and
he has given me great insight into the INSEAD program. The more | learn about
INSEAD, the more convinced | am that INSEAD offers the best MBA program for
me. Specifically | want to cultivate three areas at INSEAD.

First, I want to receive a well-rounded business education, including finance,
accounting, economics, and marketing. INSEAD offers an intensive one-year general
management program that perfectly fits my needs in this regard.

Second, | want to develop a global perspective. | believe a global perspective is
essential for the next-generation business leader. | can’t think of a better place to
develop my cross-cultural insights than INSEAD, by working with faculty and
students who are from 80+ countries. Moreover, among all the top MBA programs,
INSEAD has the strongest presence in Asia where | plan to pursue my long-term
career.

Third, I want to broaden my insight into different industry verticals. My long-term
career goal is to start my own business in the business analytics field. The beauty of
business analytics is that it is a powerful tool that can be applied to different
industries and functional areas. | am sure when | work with my INSEAD classmates
who are from diverse professional backgrounds, we can devise a multitude of
entrepreneurial ideas, and | look forward to the synergy that the diversity of INSEAD
makes possible.

I am standing at a crossroads in my career. | might still progress without an MBA, but
such progress will be slow and limited to local market experience. On this path, |
would eventually become a local expert in a particular subject area, a role in which |
do not envision myself. Therefore, | believe now is the best time for me to boost my
capabilities and pursue my dreams by earning an MBA from INSEAD Business
School.

Personal Essays 5:
Have you ever experienced culture shock? What did it mean to you? (250 words
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When | moved to the US, | started to adapt to my new country. | hung out with US
students and found an American roommate, went to every group work event with
colleagues, and attended football and other traditional games so as to understand
social topics.

However, the results of my efforts were unsatisfactory. I hadn’t made many “real”
friends. I was close with classmates but never felt free to share my deepest thoughts.
This fact bothered me. I can’t tell you exactly where my culture shock existed, but |
always sensed a barrier between me and my American friends.

The turning point was in 2007 when | started to interact with clients and lead small
groups of junior employees. | had to communicate my views and listen to my
teammates. To my surprise, they all liked me; though I still couldn’t fully understand
their lunch conversation about Richard Nixon or 1960s pop music.

Gradually, my negative feelings disappeared. | realized that the so-called culture
shock existed only in my heart. I don’t need to speak perfect local language or know
all the local celebrities to make friends with people from a different culture. All I need
to do is open myself, express genuine interest in people, and care about them. Now, |
always strive to understand the needs and concerns of others. | constantly remind
myself to look at ideas from others’ perspectives. This mind-set has helped me take
great strides in working with people from diverse backgrounds..
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